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ANNOUNCEMENT OF INTERIM RESULTS FOR
THE SIX MONTHS ENDED 30 JUNE 2025
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FINANCIAL HIGHLIGHTS
U 5 ik 2

Revenue increased by approximately 6% to approximately RMB59,695,000 (2024 corresponding
period: approximately RMB56,141,000).

Wit b TF#16% % £ N R 159,695,000 (— 2% P04 [A ] - 49 AR H56,141,00070) -

Gross profit increased by approximately 6% to approximately RMB7,454,000 (2024
corresponding period: approximately RMB6,737,000).

B F 0 £16% 5 4 N B H67,454,00000 (=& AR 49 AR %6,737,00000) -

Profit and total comprehensive income for the period attributable to owners of the Company and
non-controlling interests amounted to approximately RMB460,000 (2024 corresponding period:
Loss and total comprehensive expense for the period attributable to owners of the Company and
non-controlling interests of approximately RMB260,872,000).

AN AT N B 2 IR HE i B A S0 TR i ) B 2 THT o i AR R 40 N R 460,000 (— % )0
IR AR O AR AN B A BOAE A TR A 0D oA gl 1R % T B S AR A N R 260,872,000
JC) e

Basic and diluted earnings per share was RMB0.02 cents (2024 corresponding period: Basic and
diluted loss per share was RMB86.51 cents).
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CONDENSED CONSOLIDATED STATEMENT OF
PROFIT OR LOSS AND OTHER COMPREHENSIVE

INCOME
For the six months ended 30 June 2025
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BE B HFNH =1 HIEANHA

Six months ended 30 June

BEAA=Z1THILAEA
2025 2024
RN F U
Notes RMB’000 RMB’000
M 7 AR T ANR#H T
(Unaudited) (Unaudited)
(REHEE) (R KT HX)
Revenue W i 3,4 59,695 56,141
Cost of sales B 5 A (52,241) (49,404)
Gross profit B 7,454 6,737
Other income, gains and losses HAb WA ~ Ui ta S s 48 5 113 (91,362)
Selling and distribution expenses BB S o1 81 BH 32 (2,059) (2,686)
Administrative and other operating A7 B R oA 5878 B 32
expenses (4,448) (8,810)
Impairment loss on biological assets A ) A e 4R - (52,390)
Impairment loss on inventories 7 5 W E e 1R - (21,890)
Impairment loss on property, plant and W2 ~ TR B s
equipment i 15 - (58,920)
Impairment loss on right-of-use assets it P RE & 7 WL (H s 4R - (5,103)
Impairment loss on trade receivables and  J& Uit & 5 M 3k S HAth
other receivables, deposits and JRE ST ~ 4% e
prepayments, net of reversal AT E 2 W (E 1R
(Fr R 48 111 92 (21,282)
Share-based payments DA 3 £y BE R B4 A0 R - (5,222)
Finance costs Rl & R AR 6 (10) -
Profit (loss) before tax R Bt A1 v 1) (5 48) 642 (260,928)
Income tax expense Jir 15 B BA 32 7 (182) (16)
Profit (loss) and total comprehensive W A (s 48) K&
income (expense) for the period YR a (B 3) #AH 8 460 (260,944)
Profit (loss) and total comprehensive JRE A 9 1A 3 R (s 48)
income (expense) for the period pEF I EAEE)
attributable to: i
Owners of the Company EN/NETE? XN 62 (260,872)
Non-controlling interests I 2 B HE A 398 (72)
460 (260,944)
Earnings (loss) per share TR EA (E18R)
Basic (RMB cent) AR (N RS 10 0.02 (86.51)
Diluted (RMB cent) W (A K HA) 0.02 (86.51)
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CONDENSED CONSOLIDATED STATEMENT OF

FINANCIAL POSITION

For the six months ended 30 June 2025

5 W 5% 45 B IR DL %

BE B HFENH=THIEANHA

30 June 31 December
2025 2024
“E TR e 1S
AAZTFR FoA=t—H
Notes RMB’000 RMB’000
i3 AR¥ T ANRWT T
(Unaudited) (Audited)
(REHEH) (RHF)

Non-current assets FE 0 B % )
Property, plant and equipment EN Y-S 21,109 21,681
Right-of-use assets o 7,132 6,987
28,241 28,668

Current assets W

Inventories & 60,205 48,700

Trade receivables B 7 e IR K 11 71,016 76,680

Other receivables, deposits and prepayments oAt JE SR i K

R0 20,826 62,631

Bank and cash balances AT B & R 38,060 755

190,107 188,766
Current liabilities BRI

Trade payables HomEMER 12 16,268 15,297

Other payables and accruals Eﬁﬁ?@ﬁﬁﬁﬁﬁ%ﬁﬁﬁﬁ 33,373 34,035

Amount due to a substantial shareholder JRE AT — 4% 3 B R R A 10,608 10,608

Lease liabilities HEAR 207 -

Current tax liabilities Rl HA B JH B 1R - 169

60,456 60,109
Net current assets it By 8 A A 129,651 128,657
Total assets less current liabilities B0% 7 WU ) £ 1 157,892 157,325
Non-current liability F0 8 1 4%

Lease liabilities HEAR 107 -
Net assets B 157,785 157,325
Capital and reserves AR B fil i

Share capital A 25,829 25,829

Reserves fit A 66,810 66,748
Equity attributable to owners of the Company EN/NEIE: DN S E 92,639 92,577
Non-controlling interests il 2 65,146 64,748
TOTAL EQUITY B f AL 157,785 157,325




BASIS OF PREPARATION

The condensed consolidated financial statements have been prepared
in accordance with Hong Kong Accounting Standard 34 (“HKAS
34”) “Interim Financial Reporting” issued by the Hong Kong Institute
of Certified Public Accountants (“HKICPA”) as well as the
applicable disclosure requirements of the Rules Governing the Listing
of Securities on The Stock Exchange of Hong Kong Limited.

The condensed consolidated financial statements should be read in
conjunction with the 2024 annual financial statements. Other than
change in accounting policies resulting from application of
amendments to HKFRS Accounting Standards, the accounting
policies and methods of computation used in the preparation of those
condensed consolidated financial statements for the six months ended
30 June 2025 are consistent with those used in the Group’s annual
financial statements for the year ended 31 December 2024.

ADOPTION OF REVISED HONG KONG FINANCIAL
REPORTING STANDARDS

In the current interim period, the Group has applied the following
amendments to a HKFRS Accounting Standard issued by the
HKICPA, for the first time, which are mandatorily effective for the
Group’s annual period beginning on 1 January 2025 for the
preparation of the Group’s condensed consolidated financial
statements:

Amendments to HKAS 21 Lack of Exchangeability

The application of the amendments to a HKFRS Accounting Standard
in the current interim period has had no material impact on the
Group’s financial positions and performance for the current and prior
periods and/or on the disclosures set out in these condensed
consolidated financial statements.

REVENUE

The Group manufactures and sells wine products to the customers.
Sales are recognised when control of the products has transferred,
being when the products are delivered to a customer, there is no
unfulfilled obligation that could affect the customer’s acceptance of
the products and the customer has obtained legal titles to the
products.

Sales to customers are normally made with credit terms of 180 days.
For new customers, deposits or cash on delivery may be required.
Deposits received are recognised as a contract liability.

A receivable is recognised when the products are delivered to the
customers as this is the point in time that the consideration is
unconditional because only the passage of time is required before the
payment is due.
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SEGMENT INFORMATION
Segment information

The Group determines its reportable and operating segments based on
internal reports about components of the Group that are regularly
reviewed by the chief operating decision maker (i.e. the executive
directors) of the Company in order to allocate the resources to the
segment and to assess its performance. No operating segments
identified by chief operating decision maker have been aggregated in
arising at the reportable segments of the Group.

The Group is principally engaged in the business of manufacturing
and sales of wine products in the PRC. Since this is the only
reportable operating segment of the Group, no further operating
segment analysis thereof is presented.

Geographical information

In addition, the Group’s revenue, expenses, results, assets and
liabilities and capital expenditures are predominantly attributable to a
single geographical region, which is the PRC. Therefore, no analysis
by geographical regions is presented.

Information about major customers

Revenue from customers of the corresponding period contributing
over 10% of the total revenue of the Groups are as follows:

vig hegs
vig hegs
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DR E HRT il MRS Sl E W AR
AFE E BRI (BIATHE ) &
BE o DAKE U8 0 TE 22 A B 0 S % R A 3R
B o T AR DROR T E 1Y A8 5 0 I A
A JEE A IR 7 A 4 T ) T o o0 S T A o

A AR T T S v e o A B i
FE (il B 3E S o | R I T A B2 [ o — T i 4
(9 KL o o TR NI i A — 2 B 3 KL
AT o

b Ik OB

BEAh - AL E Mg - S ER HE
B B LL B E A ST AR B
[ > B o PRIt o Sl R 9 I 2 51 A o
EREFHRHR

A R S0 [ B R A A A T AR 22 10% 0 &
Bl 25 0 -

Six months ended 30 June

BEAA=Z1THILAMA

2025 2024

R AR TR AR

RMB’000 RMB’000

ARWTFL AREFTT

(Unaudited) (Unaudited)

(R 8% B%) (R K %)

Customer A' FFA! 14,468 14,925
! Revenue mainly from Dry wines WA AR A R A

Timing of revenue recognition

W 2k e 2 O D

Six months ended 30 June

BEAA=Z1THILAMA

2025 2024

ZRHAE TR 4R

RMB’000 RMB’000

AR¥TL AR¥TT

(Unaudited) (Unaudited)

(R &% B (R R HFZ)

At a point in time A A TR ] 59,695 56,141




Revenue from major products

The following is an analysis of the Group’s revenue from its major
products.

A i 0 A
PATR 72 A S P 3 2 7 it 1) WA 4 20 AT o

Six months ended 30 June

BEAH=Z+HHILAMA

2025 2024
“ROHAE SN
RMB’000 RMB’000
AR¥TL ARETIL
(Unaudited) (Unaudited)
(R B (R HFZ)
Sweet wines il 28 5,160 2,549
Dry wines Hiz 4] 7 T 43,398 44,850
Brandy 1 T 4,818 5,078
Others HoAth 6,319 3,664
59,695 56,141
OTHER INCOME, GAINS AND LOSSES Jefb A ~ g B i i
Six months ended 30 June
BKEAH=Z1THIEAMA
2025 2024
“EORAE EFNE
RMB’000 RMB’000
AR¥FL ARWTT
(Unaudited) (Unaudited)
(R 8 #%) (R & HF)
Bank interest income SRAT AR A 9 9
Cash losses (note) W18 (ff i) - (91,371)
Others At 104 -
113 (91,362)

Note:

Because of the loss of certain accounting records and documents of
the Subject Subsidiaries and the fact that certain former key
personnel and executive directors of the Group who were previously
responsible to the operations and business Subject Subsidiaries
refused to provide the books and records and relevant supporting
documents such as bank statements and all books, records and
operations of the Subject Subsidiaries. For the period ended 30 June
2024, the Board recognised the cash losses in the condensed
consolidated financial statements of profit or loss and other
comprehensive income.

F 7 R ) B T 2 ) 28 O A T B RD B M S
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6.

FINANCE COSTS 6.

A

Six months ended 30 June

BEAH=Z1THIEAMA

2025 2024

R hAE SR

RMB’000 RMB’000

ARBTL ARFTIT

(Unaudited) (Unaudited)

(REHER) (R HAZ)

Lease interests HEFE 10 -
INCOME TAX EXPENSE 7. P9t 43 B B 3¢

No provision for taxation in Hong Kong has been made as the Group
did not have any assessable profit arising from Hong Kong during the
six months ended 30 June 2025 and 2024.

Under the Law of the PRC on Enterprise Income Tax (the “EIT
Law”) and Implementation Regulation of the EIT Law, the tax rate of
the PRC subsidiaries are i) 25%, ii) 20% if regarded as small and
micro enterprise by local tax bureau.

R F D RAR R AN =
H AR - 7 52 13 AT AT P 3 7 s 1)
JRE R i ) > WO 3 7 s B JE R SR A

MR 9% B A ST AR B (TSRl ])
T A 2 BT 45 B0 1 B A ) > ) A R
BB R Ay 1)25% 5 i) B 1 J7 Bl BSR4

Ty /NN 4 S R 2520% o

Six months ended 30 June

BEAA=Z1THIEAMA

2025 2024
RN =~ 11
RMB’000 RMB’000
AR¥TFL ARWTT
(Unaudited) (Unaudited)
(R 2 B%) (R K )
PRC Enterprise income tax: B A SE TR BL
Current tax R A i 76 182 16
PROFIT (LOSS) FOR THE PERIOD 8.  WWEA k)

The Group’s profit (loss) for the period is stated after charging the
followings:

A5 0 A i A Ok $8) T BT BR DL R &

TR

Six months ended 30 June

BEAH=Z+HILAMA

2025 2024

g (X TR AR

RMB’000 RMB’000

ARWTLZ ARFETT

(Unaudited) (Unaudited)

(R 82 B%) (CREEFZ)

Cost of inventories sold* EEAF B A 52,241 49,404
Depreciation of property, plant and equipment U ENN Gl & R 687 1,004
Depreciation of right-of-use assets il REE e 202 129
* This item is included in “Cost of sales” in the condensed * W2 0E B E st A W ARG 18 4 S A

consolidated statement of profit or loss and other
comprehensive income.

S TR it 3 PR [ 1 AR o



10.

DIVIDENDS
No dividend was paid or proposed for ordinary shareholders of the

Company during the six months ended 30 June 2025 and 2024, nor
has any dividend been proposed since the end of the reporting period.

EARNINGS (LOSS) PER SHARE

9. JBt B

BECF AR CF CNENA =+
ENSVAN DS NN IR 2 R /N R il 4
R AT B o IR AR AT S, > L R 0

A5 SRR N I 2 SRR AT AR AT B

10.  BAEA OEH)

Six months ended 30 June

BEAA=Z1THIEAMA

Profit (loss) for the purpose of calculating basic and F LA 5t 8. 45 I FE A Kz 456 5 21 i

diluted earnings (loss) per share

(e 1R) 2 Wi A1) (s 18)

2025 2024

SR CE T UE

RMB’000 RMB’000

AR¥TFL AREFTT

(Unaudited) (Unaudited)

(R &) (R K %)
62 (260,872)

Number of Shares

Jbe 4y ¥ H

30 June 2025

30 June 2024

R THAE R

ANH=1+H ~NH=TH

000 000

TIg T
Weighted average number of ordinary shares for F VAR A R B AR B 48 2 )
the purpose of basic and diluted earnings (loss) (5 18) 2 5 48 JBE I RE ~F- 44 8

per share* 301,562 301,562

* No diluted earnings (loss) per share is presented for the six * BE X AFERFENFENHA

months ended 30 June 2025 and 2024 on the exercise of the
Company’s outstanding share options would be anti-dilutive.

=t HIEANMA > w R AT EA LA
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11.

TRADE RECEIVABLES

The Group allows a credit period of 180 days to its trade customers
except for the new customers which payment is made when wine
products are delivered. The following is the ageing analysis of trade
receivables net of impairment loss allowance presented based on the
invoice date at the end of the reporting period.

11, © 5 Ok =%

AEHZTERSEFI180K N EEM
M7 % 5 I ZE 7 A 2 10 2 T S B RE AT R e
A R H BE 25 H W 2 1’ B RE IR
F(HIBR (B s TR ) MR IR AT AN R -

At At

30 June 31 December

2025 2024

BRSO R CFUE

AH=Z=+H +ZA=+—H

RMB’000 RMB’000

AR¥ T AR TF T

(Unaudited) (Audited)

(R &% B (RFH)

0 — 90 days 0F 90K 65,959 68,837
91 — 180 days 91E 180K 751 4,237
181 — 365 days 181%365K 821 117
Over 365 days 365K 3,485 3,489
71,016 76,680

Reconciliation of loss allowance for trade receivables:

B 5 IE WSUIR 3 H Js 18 48 4 3B BR

RMB’000

AR W¥TFoc
Balance at 1 January 2025 (Audited) WZERFE—H— B (RER) 10,399
Net increase in loss allowance for the period 010 Js 4R A I 2 105
Balance at 30 June 2025 (Unaudited) RZFEZRAEANA =T HBE & CREE) 10,504

For the period ended 30 June 2025, the Board recognised the
impairment loss on trade receivables of approximately RMB105,000
(six months ended 30 June 2024: RMB18,882,000) in the condensed
consolidated statements of profit or loss and other comprehensive
income.

BE X HFEANA=Z1THILAM > &F
& i F BH 45 A 18 g S At 2 1 i 25 3 R
B Ty E i iR 3 (E S 4R 4 A IR 105,000
6 (BE —F T WEAH=THIEASMEA -
A R H18,882,0007T) ©



12.

TRADE PAYABLES

The following is the ageing analysis of trade payables presented
based on the invoice date at the end of the reporting period:

12.

B M A e K

T R 4 B 5 H O 2 5 1) B 5 A R
A IR S AT AR

At At
30 June 31 December
2025 2024

) S s S R F A
AH=Z+H +-H=+—H

RMB’000 RMB’000

ARWTIL AR ¥ T

(Unaudited) (Audited)

(R & B (RFH)

0 — 90 days 0% 90K 7,562 7,973
91 — 180 days 91FE 180K 1,337 4,385
181 — 365 days 181%365K 2,359 2,627
Over 365 days 365K 5,010 312
16,268 15,297

The average credit period on purchase of raw materials ranges from
two to twelve months.

The Group has financial risk management policies in place to ensure
that all payables are settled within the credit timeframe.

10 —

PRI SRR A - 2 5 B A T & R
HARE -
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MANAGEMENT DISCUSSION AND ANALYSIS

LOSS OF CONTROL OF CERTAIN SUBSIDIARIES

As mentioned in the Company’s annual report for the year ended 31
December 2024, the Company’s subsidiaries held under by the Former EDs
were under loss of control and deconsolidation of the subsidiaries had to be
adopted for accounting purposes. These subsidiaries included the Company’s
major subsidiaries in Tonghua of the PRC. While the Company’s
management has endeavour their best efforts to take actions to recover losses
in these subsidiaries (e.g. legal actions taken in the PRC against those Former
EDs and applied court orders to deny the illegal and unauthorised
transactions made by the Former EDs and etc.), these subsidiaries remained
in the conditions of loss of control in the current period and therefore, the
Group has still not consolidated the financial positions of the Deconsolidated
Subsidiaries in this half year ended. Nevertheless, the Board is in the course
of devising other actions to minimise the Company’s losses in the
circumstances and further announcement in this respect shall be made soon.

INDUSTRY OVERVIEW

In the first half of 2025, China’s economy continued to recover, with growth
rates improving compared to the same period last year. According to data
from the National Bureau of Statistics, in the first half of 2025, the total
retail sales of consumer goods reached RMB24.5 trillion, representing a
year-on-year increase of 5.0%. Within this, retail sales in the tobacco and
alcohol sector amounted to approximately RMB331.6 billion, growing by
5.5% year-on-year.!

Despite the gradual recovery of the broader consumer market, the wine
industry, both domestically and internationally, continues to face challenges
with simultaneous declines in production and consumption, with no clear
signs of recovery as yet. Data released by the Ministry of Industry and
Information Technology indicates that, in the first half of 2025, wine
production among China’s enterprises above a designated size totaled 44,000
kiloliters, a significant decrease of 26.7% year-on-year. *This decline marks
a notable acceleration compared to the previous year, falling considerably
short of market expectations. Domestic consumer demand for wine remains
subdued and has not rebounded alongside the broader economic recovery. In
response to these challenging market conditions, numerous domestic
enterprises are shifting towards product strategies emphasizing mass-market
appeal, lower alcohol content, and youth-oriented branding. They have
introduced affordable white wines and trendy beverage products aimed at
attracting younger consumer demographics. Industry experts generally agree
that product innovation and flavor enhancement will be critical factors for
future breakthroughs, though the overall market environment continues to
pose substantial challenges.

In the imported wine sector, the market has exhibited a “decrease in volume
but increase in value.” According to the General Administration of Customs,
China’s wine imports in the first half of 2025 totaled 114 million liters,
representing a decline of 12.67% year-on-year. However, the total import
value reached RMBS5.115 billion, a slight increase of 1.45% over the
previous year.® This trend reflects a growing preference among Chinese
consumers for higher-quality, premium wine products, indicating a shift
toward premiumization in wine consumption.

1. https://www.stats.gov.cn/sj/zxfb/202507/t20250715_1960409.html
2. http://www.cnwinenews.com/html1/2025/shuju_0717/130690.html
3. https://zhuanlan.zhihu.com/p/1931283119782228128
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FINANCIAL REVIEW

The wine industry has been hovering at a low point for the past three years.
In the first half of 2025, the overall sales volume of domestic wine declined,
and the inventory backlog was serious, which led to an intensified price war.
The Group’s performance in the first half of the year was inevitably affected
by the macro environment and adjusted year-on-year.

For the six months ended June 30, 2025 (the “Review Period”), the Group
recorded total revenue of RMB59,695,000, an increase of approximately 6%
from the same period last year; among them, the sales revenue of sweet wine
and dry wine accounted for 81% of the Group’s total revenue during the
Review Period. The sales revenue of brandy and other alcoholic products
accounted for 19%.

During the Review Period, the Group’s revenue increase slightly year-on-
year, mainly because of the financial information of the steady growth in
China and the domestic demand for high-end wine products, the
consequently sales and gross profit margin of some of the Group’s high-end
wines remain stable.

During the Review Period, the Group recorded a total earnings and
comprehensive income of RMB460,000. Compared to the same period in
2024. Due to the inability to obtain the financial information of the Tonghua
subsidiary, the current assets of these subsidiaries were fully impaired by
RMB132,143,000, and the long-term assets were impaired by
RMBI118,813,000, with a total impairment of RMB250,956,000, these made
the Group recorded a total loss and comprehensive expenses of
RMB260,944,000 in the same period last year.
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OPERATION REVIEW

From January to June 2025, China’s Gross Domestic Product (GDP) reached
RMB66.0536 trillion, representing a year-on-year growth of 5.3% when
calculated at comparable prices. Quarterly breakdown reveals GDP growth
of 5.4% in the first quarter and 5.2% in the second quarter.* According to
data released by the National Burecau of Statistics, China’s economic
recovery accelerated slightly during the first half of 2025, with total retail
sales of consumer goods rising by 5.0% year-on-year. Despite the overall
market gradually recovering, consumer confidence and purchasing
willingness remain constrained by the slower pace of economic growth,
prompting consumers to adopt increasingly cautious and rational spending
habits. This trend is particularly evident in the wine industry, where
domestic wine production has experienced significant declines, and growth
in the imported wine segment has noticeably slowed. A clear turning point
in domestic demand has yet to emerge, and the industry continues to face
substantial challenges.

In response to consumers’ growing demand for high-quality and
personalized products, the Group is accelerating the development and
promotion of mid-to-high-end product lines, focusing on innovative
approaches such as traceability of origin and limited-edition customization.
The Group has introduced various customized gift sets and commemorative
editions, aimed at enhancing brand premiumization and market influence.
Concurrently, the Group continues to diversify its mid-tier and mass-market
product offerings by expanding into low-alcohol, organic, and low-sugar
health-oriented products. This strategy is tailored to effectively target
diverse consumer segments, including household dining, trendy social
gatherings, and younger demographics, thereby ensuring a comprehensive
and competitive product portfolio across multiple price points.

To further strengthen its channel advantages and improve operational
efficiency, the Group continues optimizing its integrated online-to-offline
(020) sales network, and exploring innovative service models such as
livestream marketing and community engagement. These initiatives aim to
enhance consumer participation and brand loyalty. Additionally, in terms of
supply chain management, the company is accelerating the integration of big
data and artificial intelligence technologies. These technologies are being
utilized not only for precision marketing but also for smart upgrades in
warehousing, logistics, and anti-counterfeiting traceability. Through data
empowerment, the Group seeks to optimize inventory management and
enhance responsiveness, comprehensively improving overall operational
efficiency and risk management capabilities.

4. https://www.gov.cn/zhuanti/2025zgjjbnb/index.htm
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Product output

During the six months ended June 30, 2025, the output of the Group’s
production base in Baiyanghe, Shandong Province produced 3,475 tons of
various products, compared with 2,530 tons in the same period last year, an
increase of approximately 37.35% over the same period last year.

During the Review Period, the steady economic development, mature red
wine consumption culture and relatively high per capita income in East
China continued to support wine consumption in this sector. During the
Review Period, the East China market recorded revenue of RMB46,066,000,
compared with RMB44,280,000 in the same period last year, an increase of
4% over the same period last year.

The East China region accounts for the largest proportion of the Group’s
total revenue, reaching 78%. North China accounts for 12%, Central and
South China accounts for 7%, and Southwest China accounts for 2%.

During the Review Period, the Group continued to expand its online
marketing channel strategy and secured contracts with many well-known
internet celebrities to achieve greater sales results. In the first half of 2025,
online sales accounted for 60% and offline sales accounted for 40%.
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BUSINESS PROSPECTS

During the first half of 2025, China’s wine market continued its structural
adjustment and remained subdued overall. On the consumer side, there is
greater focus on quality and value for money, while channels kept advancing
destocking and clean-up; price bands and the brand landscape continued to
be reshaped. Following the removal of anti-dumping and countervailing
duties on Australian wine, its return to China is normalizing, and the initial
restocking fever has cooled. Compared with the import shock brought by the
policy change, the broader weakness of the wine market is the more urgent
challenge to address.

Online remains the growth engine. According to NielsenlIQ, from January to
November 2024, online FMCG sales across channels maintained double-
digit growth (about +10.8%)' as e-commerce penetration increased further;
during this year’s “618” shopping festival, core alcohol brands on Alibaba’s
platforms recorded a 72% year-on-year increase in sales, with multiple
categories—including wine—achieving double-digit growth?. Live commerce
and on-demand retail have strengthened conversion with “low barriers and
rapid reach”. The Group expects e-commerce and social commerce to
continue absorbing structural demand following the industry shake-out.

In the first half of 2025, China’s wine industry remained at a historic trough.
However, the Group believes new structural opportunities are emerging, and
the bottom often marks the starting point for reshaping the landscape: as the
traditional advantage of dry reds narrows, low-/no-alcohol “light, easy-
drinking” segments are gaining favor; meal-pairing, health orientation, and
multi-occasion consumption are becoming industry consensus, and portfolio
diversification will be an important medium— to long-term trend. In line with
this direction, the Company will introduce Japanese beverages such as sake,
leveraging their “low-ABYV, easy-drinking, and food-friendly” attributes to
target younger and female consumers; it will strengthen scenarios such as
foodservice, late-night on-demand delivery, and live-stream tastings, and
enter with small formats and gift boxes while operating with light inventory
and high turnover to build a “wine + Japanese light drinks” second growth
curve. If the product-mix reset is carried through and precision operations in
social commerce and member private-domain (owned) channels are
enhanced, the Group expects to gain share and restore profitability as the
industry diverges.
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1. https://www.cbmexpochina.com/china-retail-channel-report-2025/?utm_source=chatgpt.com
2. https://finance.sina.com.cn/tech/roll/2025-06-05/doc-ineyzhcf8321568.shtml?utm_source=chatgpt.com
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FINANCIAL MANAGEMENT AND TREASURY
POLICY

The Group’s revenues, expenses, assets and liabilities were substantially
denominated in Renminbi (“RMB”). Accordingly, there has been no
significant exposure to foreign exchange fluctuation.

In view of the minimal foreign currency exchange risk, the Directors will
closely monitor the foreign currency movement instead of entering into any
foreign exchange hedging arrangement.

The Group will continue to pursue a prudent treasury management policy
and is now in a good and healthy liquidity position with sufficient cash to
cope with daily operations and capital for future development needs.

With strong cash and bank balances, the Group is in a net cash position and
is thus exposed to minimal financial risk on interest rate fluctuation.

Interim Dividend

The Board does not recommend the payment of any interim dividend for the
six months ended 30 June 2025 (2024 corresponding period: nil).

LIQUIDITY AND FINANCIAL RESOURCES

During the Review Period, we maintained a healthy and positive working
capital, and the Group financed its business operations with internal cash
flows from operations.

As of June 30, 2025, the cash balance of the Tonghua subsidiary was
unknown due to the lack of access to financial information. In addition, the
Group’s cash and cash equivalents, which are mostly denominated in RMB,
amounted to approximately RMB38§,060,000.
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Capital commitments and charges on assets

The Group’s capital expenditure commitments could not be obtained from
the Tonghua subsidiary; the Yantai subsidiary had no such capital
expenditures.

As at 30 June 2025, none of the Group’s assets was pledged.

Employment and remuneration policy

Quality and dedicated staff are our most important assets and are
indispensable to our success in the competitive market. As part of our
corporate culture, we strive to ensure a strong team spirit among our
employees for them to contribute towards our corporate objectives. In
achieving the goal, we offer competitive remuneration packages
commensurate with the industry level and provide various fringe benefits,
including trainings, medical, insurance coverage as well as retirement
benefits to the employees in Hong Kong and in China. The Company has
also adopted share option scheme with the primary purpose of motivating
employees of the Group to optimize their contributions to the Group and to
reward them for their performance and dedications. Employees are
encouraged to enroll in external professional and technical seminars, and
other training programs and courses to update their technical knowledge and
skills, enhance their market awareness and improve their business acumen.
The Group reviews its human resources and remuneration policies
periodically with reference to local legislation, market conditions, industry
practice and assessment of the performance of the Group and individual
employees (including Directors).

As at 30 June 2025, the Group employed a work force of 82 (excluding the
number of employees of Tonghua subsidiary since relevant information
could not obtained from Tonghua subsidiary) in Hong Kong and in the PRC
(31 December 2024: excluding the number of employees of Tonghua
subsidiary since relevant information could not obtained from Tonghua
subsidiary was 82). The total salaries and related costs (including Directors’
fee) for the Review Period amounted to approximately RMB1,460,000 (2024
corresponding period: RMB9,149,000).

Share Option Scheme

As at 30 June 2025, the total number of shares covered by options granted
but not yet exercised under the New Scheme was 29,405,480 shares,
representing 10% of the Company’s issued shares as at that date.

Without the prior approval of the Company’s shareholders, the number of
shares issued and to be issued in respect of options granted and may be
granted to any individual in any 12-month period shall not exceed 1% of the
Company’s issued shares at any time. Options granted must be accepted
within 21 days of the date of grant of the option, on payment of HKS$1 per
grant.

Options may be exercised at any time from the date of acceptance of the
option to a date determined by the Company’s directors, but in any case the
relevant period shall not exceed 10 years. The exercise price is determined
by the directors of the Company and will not be less than the highest of: (i)
the closing price of the Company’s shares on the date of grant; (ii) the
average closing price of the shares for the five business days immediately
preceding the date of grant; and (iii) the par value of the Company’s shares.
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During the period ended June 30, 2025, no options were exercised (same
period in 2024: Nil), lapsed (same period in 2024: Nil), forfeited (same
period in 2024: Nil) or granted (same period in 2024: Nil). The weighted
average remaining contract life of the options outstanding as at June 30,
2025 was 0.46 years and the exercise price was HK$0.92. 29,405,480
options were granted on 15 December 2023 with a vesting period of one
year. 2,940,548 options were granted to Mr. Wang Guangxin, the brother of
Mr. Wang Guangyuan and Ms. Wang Lijun, while the remaining 26,464,932
options were granted to nine full-time employees of the Group. The
estimated fair value of the options granted on these dates was approximately
HK$11,452,000 (approximately RMB10,444,000).

During the six months period ended 30 June 2025, the movements in the
options granted by the Company under the 2023 Share Option Scheme were
as follows:
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Closing
price per
Exercise Share on As at Granted Exercised Cancelled Lapsed As at
Category of Exercisable price per date of 1 January during during during during 30 June
grantees Date of grant ~ Vesting date period Share grant 2025 the Year the Year the Year the Year 2025
g AR # J#
Wik —FAAE SRONA
REAEH  BmHW B B A AT AT Baift  —A—H EENEL EENGE FEAES EEMRE AIZTH
(dd/mm/yyyy)  (dd/mm/yyyy)  (dd/mm/yyyy) HKS$ HKS
(R/R/%) (R/R/%) (B/A/H) BT BT
Employees 15/12/2023 15/12/2023 15/12/2024 0.92 0.92 29,405,480 - - - - 29,405,480
- 14/12/2024 - 14/12/2025
BA
Total 29,405,480 - - - - 29,405,480
(Note)
At (Htit)

Note: No share options were exercised or lapsed during the six months
ended 30 June 2025.

During the six months period ended 30 June 2025, no options had been
exercised and no share options had been lapsed under the 2023 Share Option
Scheme.

PURCHASE, SALE OR REDEMPTION OF THE
COMPANY’S LISTED SECURITIES

Neither the Company nor any of its subsidiaries had purchased, sold or
redeemed any of the Company’s listed securities during the Review Period.

COMPLIANCE WITH THE MODEL CODE FOR
SECURITIES TRANSACTIONS

The Company has adopted the Model Code for Securities Transactions by
Directors of Listed Issuers (the “Model Code™) as set out in Appendix C3 to
the Listing Rules as the code of conduct for directors’ securities
transactions. All Directors, after specific enquiries by the Company,
confirmed their compliance with the required standards set out in the Model
Code throughout the Period.
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CORPORATE GOVERNANCE

Throughout the Review Period, the Company had applied the principles in
the Corporate Governance Code (the “CG Code”) contained in Appendix Cl
to the Listing Rules and complied with the code provisions and certain
recommended best practices set out in the CG Code, save for the deviation
from code provision C.2.1 of the CG Code, which states that the roles of
chairman and the chief executive officer (“CEO”) should be segregated and
should not be performed by the same individual. Mr. Sun Jialiang (“Mr.
Sun”) is responsible for the overall business strategy and development and
management of the Group. The Board considers Mr. Sun, the chairman of
the Board and the CEO of the Company, is able to lead the Board in major
business decision making for the Group and enables the Board’s decision to
be effectively made, which is beneficial to the management and the
development of the Group’s business. Therefore, Mr. Sun assumes the dual
roles of being the chairman of the Board and the CEO of the Company
notwithstanding the deviation.

AUDIT COMMITTEE

The audit committee of the Company (“Audit Committee”), currently
consists of three independent non-executive Directors, namely Mr. Li Liang,
Ms. Lui Mei Ka and Mr. Chan Wai Kit, has reviewed, together with the
management, the accounting principles and practices adopted by the Group
and discussed, among other things, financial report matters including a
review of the unaudited interim results for the six months ended 30 June
2025 of the Group.

PUBLICATION OF INTERIM RESULTS ON THE
WEBSITES OF THE COMPANY AND OF THE
STOCK EXCHANGE

This interim results announcement is published on the websites of
the Stock Exchange (http://www.hkex.com.hk) and the Company
(http://www.00389.hk). The interim report for the Period containing all the
information required by the Listing Rules will be despatched to shareholders
of the Company and available on the same websites in due course.
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CONTINUED SUSPENSION OF TRADING

Trading in the Shares of the Company on the Stock Exchange has been
suspended with effect from 9:00 a.m., 2 September 2024 and will remain
suspended until further notice. Shareholders and potential investors should
exercise caution when investing or dealing in the securities of the Company.

By order of the Board
Sun Jialiang
Chairman, Chief Executive Officer
and Executive Director

Hong Kong, 15 August 2025

As at the date of this announcement, the executive Directors are Mr. Sun
Jialiang and Mr. Huang Chuwu, the non-executive Directors are Mr. Li Jerry
Y. and Mr. Zhu Minghui, and the independent non-executive Directors are
Mr. Li Liang, Ms. Lui Mei Ka and Mr. Chan Wai Kit.

This document is prepared in both English and Chinese. In the event of

inconsistency, the English text of this document shall prevail over the
Chinese text.
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