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Message from the Chairman

EERFE

Amid a complex and rapidly evolving environment, Shanghai Chicmax
Cosmetic Co., Ltd. (the “Company”, together with its subsidiaries,
collectively known as “Chicmax”, the “Group” or “We”) has remained
steadfast in its long-term commitment to sustainability, while
continuing to drive meaningful transformation in environmental, social
and governance (‘ESG”) across the Group. Driven by the power of
innovation and technology, our brands have continued to lead the
industry towards high-quality development, once again underscoring
the growing strength and competitiveness of Chinese brands.
From scientific innovation and green production to an inclusive
workplace and community contribution, we translate our sustainability
commitment into tangible action, ensuring that the business of beauty
progresses hand in hand with responsibility.

Rooted in Innovation, Digital Intelligence Empowering a New Era
of Refined Manufacturing

This Year, we continued to implement the structure of “Artificial
intelligence (“Al”) leadership” as introduced in the “six-six” strategy.
The smart factory of Chicmax Science and Technology Park was
officially put into production and operation, becoming China’s first
Al-enabled unmanned production facility for cosmetics, elevating the
industrial production process to a new level. Built on over 20 years of
scientific research, we continue to advance efficacious ingredients and
reimagine the boundaries of beauty through the power of technology.
The deployment of the Al smart factory has realized digitally
connected and intelligent linkage between R&D and production,
thereby consolidating our core competitiveness through “intelligent
manufacturing”.

In Harmony with Green Beauty, Deepening Our Commitment to
Sustainability

As an advocate of clean beauty, we continued to deepen our
commitment to green development. During the Reporting Period, we
established our first quantitative greenhouse gas (‘GHG”) emissions
reduction target, committing to achieve a 15% absolute reduction by
2030, using 2024 as base year. We also carried out climate scenario
analysis for the first time and calculated and disclosed our Scope
3 GHG emissions, further strengthening our long-term operational
resilience and advancing sustainable value creation. In addition, we
actively promoted emissions reduction through solar photovoltaic
power generation at our factories and embraced circular packaging
design. From packaging materials and production to our supply chain,
we worked to reduce environmental impact across the value chain,
making environmental responsibility an essential part of beauty.
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United by People, Cultivating a Diverse and Inclusive Workplace
We firmly believe that the growth of an enterprise is rooted in the
development of every employee. Guided by our core values of
“diversity” and “optimism”, we continued to advance gender equality
and safeguard employee rights and interests, while striving to build
a diverse and inclusive workplace where our people are empowered
to realise their full potential. At the same time, we continued to
strengthen employee training and occupational health protection, while
upholding to zero-tolerance approach to corruption, working together
with our employees to create a better future.

Advancing with Purpose and Beauty, Putting Corporate Social
Responsibility into Practice

The value of an enterprise lies not only in its market achievements, but
also in the contributions it makes to society. In 2025, we established
the Chicmax Charity Special Fund, focusing our donations on the care
and support of children in difficult circumstances, including children
with autism and other special needs. Its subsidiary Baby Elephant
also launched the Anxin Guardian Program, which entered Kashgar,
Xinjiang, donating charitable funds and skin-protection care packs to
help address skin concerns among local children. This year, we have
contributed a total of RMB2.88 million to charitable and public welfare
initiatives. Through tangible actions, we fulfilled our corporate social
responsibility and extended kindness to every corner where it was
needed.

We have always believed that sustainability is the essential path to
long-term corporate growth, and that the true meaning of the beauty
industry lies in living in harmony with nature, progressing together
with our employees and growing alongside society. Over the past
year, every step forward we have taken has been made possible by
the trust and support of our shareholders, employees, partners and
consumers. Looking ahead, Chicmax will continue to uphold its vision
of “becoming an influential world-class cosmetics company” and its
mission of “making products loved by consumers”. We will further
integrate our ESG strategy with corporate development, continue
to fulfil our social responsibilities, and work hand in hand with all
stakeholders to move forward steadily along the path of sustainability
— enabling the strength of Chinese beauty to shine on the global stage
and shaping a new future where beauty and responsibility flourish
together.
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About the Report
AR &

PURPOSE OF THE REPORT

The Group is pleased to present its fourth ESG Report (the “Report”).
The purpose of this Report is to provide stakeholders with an
understanding of the Group’s strategy, management approach,
measures and performance.

REPORTING SCOPE AND PERIOD

Unless otherwise stated, the reporting scope includes the locations
where we operate our core businesses for the period from 1 January
2025 to 31 December 2025 (the “Reporting Period”), covering the
offices, R&D centres and factories in Shanghai in the People’ s
Republic of China (the “PRC”) and overseas. The reporting scope
is determined according to the revenue contribution, corresponding
materiality of each business segment to our business and operations,
as well as the sustainability impact.

REPORTING STANDARDS

The Report is prepared in accordance with the disclosure
requirements of the Environmental, Social and Governance Reporting
Code (the “ESG Reporting Code”) as set out in Appendix C2 to
the Rules Governing the Listing of Securities issued by The Stock
Exchange of Hong Kong Limited (the “HKEX”).
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REPORTING PRINCIPLES

The Group has adhered to the reporting principles outlined in HKEX's

ESG Reporting Code in the course of this Report’s preparation, which

include “materiality”,

“quantitative”,

“balance” and “consistency”. The

following is the Group’s specific application of the reporting principles.

Reporting

Principles
AR

Materiality

EE2N

Quantitative

£t

Balance

Fio

Consistency

— 2

Description
55

The Report should cover ESG issues that are
sufficiently important to the Group’s investors
and other stakeholders.

$$ﬁif@%¥T$EIT§;§%&E@%@%§$
DYEENIRE  HIREREH

Key performance indicators (“KPIs”) disclosed in
the Report need to be measurable.

AR E IR BREBIEIRAR T E -

The Report should provide an unbiased picture of
the Group’s sustainability performance, avoiding
selections, omissions, or presentation formats
that may inappropriately influence a decision or
judgment by the report reader.
ARERETRIAAERAEENTHELRR
=B BETEg MBI B EE AR FIE
HEE - Bk EWR o

The Group should use consistent methodologies
in the Report to allow for meaningful comparisons
of ESG data over time.

REBERARERA - BORESRGT L 2
B B REABIBREEAERRMLE -

About the Report
EahNEIN sy

1‘#&

HEZEAR

FEEERBEAREFRABIACRE L&

RERMETRDATANREER  BEIER
M TEe) TRl —8E] - LT AERE
Rt mE R ARRES -

The Group’s Application
REE R ER

The Group identifies and evaluates the
importance of sustainability issues relevant
to us through stakeholder engagement and
materiality assessment, thereby determining
the scope covered in the Report. For details
on our stakeholder engagement and materiality
assessment processes, please refer to the
sections headed “Stakeholder Engagement” and
“Materiality Assessment”.
AEBFEBFHELHEANMBEEZNEDT - FRI KT
REAREERFENATHEERZENEE - 1§
METAREFRENHE - FHERMOBHE
SLENSEHTEOFARE  BF2H8E0HE
HE|MBEUEIT]IEE -

This Report discloses quantitative environmental
and social KPIs to assist stakeholders in
understanding our sustainability performance.
RIRERE A BCHIRIB R G BREBIET -
AERHD BB R PRI RFEERRE -

Both our positive and negative performance are
disclosed in the Report to showcase the Group’s
sustainability performance in an unbiased
manner.

ARERETRMEAMAENRE - BRRE
Mt ERBRAEENAFEERRR

Unless otherwise stated, we have used
consistent methodologies to compile the data
presented in the Report.

RSB HAI - HIERB —BHSF TERER
WMEMZ5|EUE -
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About the Report
Ea NNy

ACCESS TO THE REPORT

This Report has been prepared in both English and Chinese and is
available on the HKEX's website www.hkex.com.hk and the Group’s
website at www.chicmaxgroup.com. In case of any discrepancies, the
Chinese version shall prevail.

YOUR FEEDBACK

Feedback from all of our stakeholders helps us optimize our ESG
management approach and performance, and enables us to address
their concerns. We welcome your thoughts and opinions on this
Report or our sustainability performance, which can be emailed to
ir@kans.cn.

HEEHS
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COMPANY OVERVIEW

Chicmax is a leader of multi-brand cosmetics industry driven by
scientific research, we establish a presence in six major segments,
i.e. mass skin care, maternity and childcare & teenagers skin
care, washing and personal care, makeup, dermocosmetics and
premium skin care, building two multinational research centers and
two multinational supply chain bases worldwide. We focus on the
implementation of multi-brand strategy and have remained dedicated
to it since our establishment. With an operational history of more than
20 years, today we are one of the front runners in China’s cosmetics
industry, possessing comprehensive multi-brand development and
operational capability and expertise, and we have successfully built
a variety of popular cosmetic brands. Our decisive strategy originally
to embark on and persist with a multi-brand strategy gives us an
advantage to timely grasp market opportunities and sets us apart
from our peers. We successfully create a diverse array of popular
cosmetics brands, including multiple well-known brands such as
KANS, newpage, Baby Elephant, ARMIYO and One Leaf.

About Chicmax
B L=
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About Chicmax
A

OUR BRAND PORTFOLIO &Y &1

KANS
ZEF(KANS)
Scientific antiaging
MEBRE

612

e - a

S i

- em— ~_—

newpage
—H (newpage)
Medical + Research
Bital

ARMIYO
ZHE(ARMIYO)

Farewell to sensitive skin with

artemisia annua
SEEHE THEE

Baby Elephant

AL &) 5 (Baby Elephant)
Making growing up safer
FERREZ D
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OUR VISION
KR

OUR MISSION
H IR L an

OUR VALUES
KMWEE

OUR CULTURE
FAFIRY 3L

About Chicmax
A 3

Our vision is to become a world-class influential cosmetics company.
[Lesh-Z- Wl ol =i N T e dr/ NG|

Our mission is to make popular products enjoyed by consumers.

MHEBEEENER

Diversity, Optimism, Innovation, Legacy, Pragmatism, Aggressiveness
ZoT - B8 AlF - B BE Bl

Because We Love
HAREE
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About Chicmax
A

OUR BUSINESS MILESTONES H M E£iEERE

2016

2022

10

2002

e CEO Mr. Lyu Yixiong started

business in the cosmetics
industry in Shanghai
BRWTE asBtER D6
B L mITE

2003

¢ Independent R&D was started

ECI=ERGiE

e The cosmetic brand, KANS, was

founded

Bl kB R

2015

® Baby Elephant, a brand focusing on maternity

e The construction of the first
industrial park commenced

BETXERMRE T HE

G00¢

2014

e One Leaf, a brand focusing on

e Our fundamental research overseas
R&D center was set up
PR BTG M S R L

e One Leaf became the top facial mask
brand in China by market shares

—EFRATEMSNEE —WERRE

and childcare products, was launched

HHEIHBRERERRIAE R

o KANS became the leading brand of domestic

cosmetics products

ERRRBENEE MR RS

botanical skincare products, was
launched

HHETENEEERmE—EF

2018

e Chicmax Science and Technology Park
(Zhongyi Daily Chemical) (_E R E

2019

e The plant overseas commenced operations

BN TR E

(i H1k)) started its operations e Baby Flephant became the top domestic maternity

EEMEE (PHAL) FRES

o Officially listed on the HKEX, adding

strong momentum to our development
IEXRERRPT BT RERRERBRA
Ehhe

Solidified the leading position of our
three major brands, while expanding our
brand matrix by developing new brands
BE=ZAEXmEROEN  BER®
I - ST Mg AR

2023

e KANS ranked first in the annual

cosmetics brands ranking and in

the popular/domestic skincare
brands ranking in 2023 in the
Douyin e-commerce rankings

BRIER S BB TR 2023F %
MR FEEHERE—  2023F K
T EEEE RS —

| Shanghai Chicmax Cosmetic Co., Ltd.

and childcare brand in China by market shares

AE)RERTETSNEE -—NGEEEEE RS

2021

e KANS became an official partner
to the Chinese national swimming
team (PEBIZREKEKE A 1E
#1¥), making KANS’ domestic
brand image deeply rooted in
people’s hearts
BRKXASFPEBEZFXSE HE1E
B BEROBEERBERAA
A

2024

o KANS self-developed

Cyclohexapeptide-9 (3&7<Ak-9)" has
officially been approved for record,
making it the world’s first brand to
self-develop a cyclic peptide in the

functional skincare sector

EREMRAK-9) ExUBBHES
AN ERE  2REERER

TERAK

B EXRERARNHBRAT

2020

Chicmax Science and Technology Park was chosen as
a” Teaching Base” by the National Medical Products
Administration Institute of Executive Development
FERMBEREREE DM aTE  [ BB

Our Company was renamed as Shanghai Chicmax
Cosmetic Co., Ltd. (58 EE kA @R D AR A A, and
converted into a joint stock company with limited liability
BRAEE X MRBRNERAR - WK ARNDE
[RAE]

2025

e Smart Factory at Chicmax Science and Technology
Park officially commenced operations, with a daily
capacity of 2 million units
FEMBEEETIRRE, BERE2008M

e Baby Flephant was certified by Frost & Sullivan as the
top-selling children's cosmetics brand online in China
AL B/ FEDFINRE HEREUMER FIHEE—

e Launched NAN beauty, a professional makeup artist

brand
HE b ALRD R AL SR AENAN beauty
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Cyclohexapeptide-9 -

ICIC Technological Innovation
Outstanding Raw Material Award
International Cosmetics Innovation

Conference (ICIC) 2025

IRNBK-9 - ICICRI X Al 1B B Rk 88
2025 4F EFR LAk 5k Bl 3T A € (ICIC)

Sustainability Accreditations

?

Xinwan Award -

New Quality Productive Forces TOP

cls.cn
B3 - FULENTOP
BB AL

AiSEEREAE

g

TOP 100 Science &Technology
Enterprises of China Light Industry
China National Light Industry Council

2025 EE TR R HBIEZE
TEETXBES

®

2025 LA
FRRH I

FAE-ORANY
AEMNHRSEA

zo=x=ra

lg]

Top 10 Technological Advances in
China’s Cosmetics Industry in 2025
China Association of Fragrance Flavour

and Cosmetic Industries (CAFFCI)

2025 FELAMITE T ARHRER
TEENER AR IEG S

{ mAgmxmnsn y

E

=S
02145.HK

?

Most Valuable

Consumer Company

Zhitong Finance

RABERXEERT
R

et (hE)

CHINA COSMETIC INDUSTRY TOP 100

s
HHRRRHBRAR

@
China Cosmetic Industry TOP 100
Global Cosmetics Fair

feiam (FE) TEFR
EXtAREES
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Sustainability Accreditations
A FFEERAE

? ? ?

Annual Outstanding Hong Kong Stock Value Annual Value Award
Performance Award for Infant and Growth Award “Golden Grid Award” Annual Excellent
Child Efficacy Skincare Brands CLS Investment Summit Company Selection, gelonghui.com

11th Cherry Awards of 2025, cls.cn
FEESEYYEERBELRREAE BREEKRE FEREEER
B+ —EENKE B R N\EREFS — Wit [BR]FEIBEARTE — BEE

ig] Kg)

Annual Consumer Brand Value 2025 New Consumption Benchmark
Resonance Enterprise Golden Bull Award
36kr China Securities Journal
FEHEBMEEBERBRE 2025 F EHHBET S 45
3641 B 5
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2025 Sustainability Performance Highlights

—E-RFEY

Pursuing Beauty with the Environment S218 35 —#B & =

Climate Resilience
RIRIKE N

TREERREARE

Established our first 2030
Climate Target

BHIXHIE
2030 1= B 1=

First-Time disclosure of

Soope 3 Greenhouse

Gas Emissions

Undertook our first

Climate Scenario
Analysis

BAXAFE
RIRB=E DT

Greenhouse Gas Emissions
Total GHG (Scope 1 and 2) emission
intensity

| YoY 5%

BEREIEK
HRERE (BE1R2)FRERE

| FE5%

Energy Consumption
Total energy consumption intensity

| YoY 20%

REROH#E
RREREETE

At 20%

Non-Hazardous Waste
Total non-hazardous waste intensity

| Yoy 71%

EEBERY
BEERRVMBEERE

R EE71%
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2025 Sustainability Performance Highlights
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Pursuing Beauty with Customers E2& 5 —fB % 3%

Product Quality
Establishment of

Innovation and R&D

Granted 49 patents
24 group standards

EREE 2% 2 A5
2 FAIR 45 AR S 3T IR 1R
24 smmime AQExF|
=R

Pursuing Beauty with Employees E28 T — 8

i

during the Reporting Period

Intelligent Production

China’s ﬂrSt Al intelligent cosmetics
unmanned production facility officially put
: into production
to enhance safety, productivity and
inventory management

BELEE

R ENCT
m ABEIEIRE -
BA RS  AEARREEEE

Diversity and Inclusion
A total of

3,508 employees
Lok HR

3,508«z8x

Percentage of female employees

60%

ZHE TR

60%

i)

Training and Development
Employee total training hour

1 9,000+ hours
FIRER

B T 815721

19,000+ /8

ﬂﬁrz

14 | Shanghai Chicmax Cosmetic Co., Ltd. & FZ{LitRIRHBR A A



2025 Sustainability Performance Highlights
—E_hFEAREERRE S

Pursuing Beauty with the Community 824t & —#8 % 3%

Charitable Donations Community Programmes

A total of approximately Tvesice i

2 88 million RMB of charitable donations 2 key area of community programmes

% E B | HEEE
SN § SN
288manz=ak 2 AEEEHETEIEE

) &
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Our Management Approach to Sustainability

BN ASERREE T &

SUSTAINABILITY STRATEGY A E R ERE

Upholding our corporate mission “To make popular products enjoyed REMEBEEENER]MEEFED - KB
by consumers”, we do our best to empower customers to express BENERPUTENAR - TRAMERERZ
their beauty in diverse ways and styles, while integrating sustainability CHENRE - MR FEEERARKMINES
into every aspect of our business operations. Our sustainability ZiER  BREATETUHEZERKE (M TEAM
strategy, as illustrated in the diagram below, is built on four strategic ) MM AKRBE T AER  HUASREIT
pillars with specific targets and goals that guide us in our pursuit of HERR S RMBERIFEZE

the beauty of sustainability:

Our Sustainability Strategy

CES E9EE

Corporate mission To make pg:pular products enjoyed by consumers
DEFR HBEEEEE R Em
o Pursuing Beauty Pursuing Beauty Pursuing Beauty with Pursuing Beauty with
Strategic pillars with Customers with Employees the Environment the Community
A ST REF-BBX HET—EEE BRBE R HHE— X
To drive innovation and To create a workplace To leverage green To shoulder corporate
advance R&D, champion that is inclusive, equal beauty by enhancing social responsibility
the cause of clean beauty, and safe, while inspiring climate resilience and and drive positive
and strengthen supply our employees to establishing a changes in the
chain management embody the spirit of low-carbon communities we serve
capabilities while legacy operational model EatEles
. . . B E ﬂl%?‘i =p=}
Goals and targets*  improving the quality of e — Abmh | 7 a1l & &+
B & our products MaZAm - F hﬂ_ﬁﬂ%ﬁ*ﬁ ey =Y SH

REEF R g TOXEOIER BT BB -
s . Eappms O JRRTIEE A BEXEBERR

ERENREREE st

*For our green targets, please refer to the section headed “Pursuing Beauty with the Environment” of the Report.

BHRCINFERE  ARHARE [HERE—HEEE] B4 -

With a corporate culture deeply rooted in the spirit of “Because We FERIRAERINGEE  BRMEARER
Love’, we have embarked on a sustainable journey of beautification F BT BENIKHEMNITRESEZRE &
alongside our customers, employees, environment and community, TEREEERE  EEMHR o

with an aim of creating a more beautiful and better world.

16 | Shanghai Chicmax Cosmetic Co., Ltd. /8 FZE{LitRIRH AR D7)



Our Management Approach to Sustainability

SUSTAINABILITY GOVERNANCE

Robust sustainable governance is key to driving the sustainable
growth of the Group. The Board of Directors of the Group (the
“Board”) has the overall responsibility for our sustainability strategy
and reporting. The Board provides oversight of our sustainability
issues (including but not limited to climate-related issues, risks and
opportunities), through our ESG Working Group. This includes our
sustainability-related management approach, strategy, and initiatives,
with an emphasis on the Group’ s long-term development and
positioning. The Board regularly discusses and evaluates the Group’s
sustainability-related risks and opportunities.

Our ESG Working Group is delegated by the Board and consists of
management executives from core functional departments. With the
support of core functional departments, our ESG Working Group
assists the Board in planning and implementing sustainability issues
and advises the Board through regular meetings on matters including
but not limited to the following:

. Formulating and reviewing the Group’s sustainability strategy
and management approach, priorities, metrics and targets;

. ldentifying, evaluating, prioritizing and managing material
sustainability-related risks and opportunities (including but
not limited to climate-related risks and opportunities and
environmental and social risks and opportunities of the supply
chain);

° Assessing and prioritizing sustainability issues, identifying
material issues for the Group, and establish the long-term ESG
strategic direction

° Monitoring and reviewing the implementation of sustainability
policies and measures;

° Monitoring and reviewing performance and progress against
sustainability metrics and targets;

° Ensuring effective implementation of sustainability strategy and
measures by functional departments and business units; and

BRI ERREEE &

AEFESREER

RENAFHEZREASEDASEIFERR
MER - -AEEEFEg (25 ) HAKEY
ARHEERERLERRELBEML  WHERR
5odHegRkEATHENMEEERBARELRE
H(BRETRRRARAEZES - Bk REE)
EREERRMANTSEEREAMEER T - HK
KiEe  YREAKENRHERIEL -EF
gNEEMNRMFHAEENHARRER
K e o

BANERE HelkEaI(FNEAEEESZX
T SATHROBESFINEEAR - EROB
REEPIRN T IRE - HERER T AR
EXe8TENEE  WHEFSREDIHESR
REENRELER  YAEFSRHBENEE
BARRATNEHM R

o HIERBMAEENAREERREBERE
ErEt - BEEE BERER:

o EA FHE - BRI REEEA AR
EAAENEARR NS (BFEETRRE
e 4 A el g B M 8 A e R B B O 3R 4R At
E R M E)

o AIREBRRBBETHGEMERF - B
HAEESEMEE YRR T8k
VAR RHIRE TR

s EENBIATBEZRBELERNER
IEP

s REAKEZREMEEEREZRERRR
MRAREE :

o  HERBAEMPIREBEMINERTAFE
BRREE LA R
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Our Management Approach to Sustainability
IR AT ERREE I

. Coordinating sustainability duties and preparing an annual ESG s HREWRBEBEI BREGHEEFEIR

report on its activities for the Board’s approval. B gkEamE  HESSHOE -
For details on the climate-related governance, please refer to the ERRGHEBELRFE  B2HEARERIEEK
section headed “Climate Resilience and Management” of the Report. BHREER]|ELH -

Sustainability Governance Structure
AFERREERRE

The Board
=

ESG Working Group
RIE - g RERIENE

ESG-related Functional Departments
R - g RE BB AE ERPT
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ESG RISK AND OPPORTUNITY

Our Management Approach to Sustainability
IR ERREE T

RiR - SR ERREBREE

MANAGEMENT =g

The Group’s ESG Working Group is appointed by the Board and is REEMIRE  HEhERIENIEE=TEE
responsible for managing and overseeing the Group’s ESG risk and k- BEREMERAEEMNRE g8 kES
opportunity management activities, while the Board retains ultimate R EEBEREE MEFSRBEEAEER
responsibility for overseeing the Group’s ESG risk and opportunity IRE g RERER MK BEENRIKEM -
management. Our ESG risk and opportunity management process HMHRE e kERRLKEKEERERIEE
primarily consists of the following four steps: ZEREUTOESE -

ESG Risk and Opportunity Management Process
RE - HERERREBREBEERE

1. Identification

1. Bl

We identify ESG risks and opportunities relevant to the Group’s business by referencing the latest
market and industry trends. This process has incorporated climate-related risks and opportunities, as
well as environmental and social risks along the supply chain. In response to the increasing concerns
of stakeholders, we have identified and disclosed climate-related risks and opportunities in this
Report. For further details, please refer to the section headed “Climate Resilience and Management”
of the Report.

BMEBR2ERNMIGRITEBY  BRNERNEEEKNIRE @ REGRBRKE - NREDH
FRIRAARAE R B - AR PEEAIRBEMSREBRMAAZE - REENGERA BmE RO - K
SEERARBRERHFW HEREEERDREES EZFHEF2HAREREEENREE] ZE -

2. Assessment

2. FFE

We assess the potential impacts and likelihood of the ESG risks and opportunities by considering
both quantitative and qualitative factors. Quantitative inputs are informed by historical data, while
qualitative considerations include industry trends, economic conditions. and recent major events and
disasters.

BM@BASEETEEREMRAER - LIRS @ kEaRB e BEELE RN - TEEEE
RELEE  MEMZEARETEBY  LERR FHEXREHRLEFAE -

3. Prioritization

3. BRI

We prioritize the level of risks and opportunities by assessing the potential impact and likelihood of
occurrence of material ESG risks and opportunities, ranking climate-related risks together with other
types of risks to ensure they are assessed on a comparable basis within the Group’s overall risk-
management framework.

BPBBETEEREIR g RERNEETERE AN - HHEREEE KT ETELT
WA mIEEERREEEEER R  ABEREEAEEERERREBERANENATLLERMNEL
TR o

4. Management

4. B

Our ESG Working Group assists the Board in managing and monitoring identified sustainability
risks and opportunities, developing corresponding mitigation measures and transition measures,
and regularly presenting ESG risk and opportunities assessment reports to the Board. As part of its
oversight responsibility, the Board conducts regular reviews of the effectiveness of control measures
and provides relevant suggestions as necessary. The Board regularly undertakes ESG training to
maintain a forward-looking understanding of regulatory changes.

BMORE HegREAIFENMIMPESSEEVERS MM HEERRAR RS - SITHEEDN
JEEHERREREER  WERMNEFSRIERE L RELRREEET RS - (FAEEEREN
—H#5  BEEF T MM EGEEN BN - WHELERROEREZ - EF T H2IMESGEN - LA
REFHEEL VAR IERR -
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Our Management Approach to Sustainability
BRI FFEEREIE &

BHECRERREREETHNE-—FLHE &
SHFERS [ DEERRSE | 5 -

For further details on our corporate governance and risk management
approach, please refer to the section headed “Corporate Governance
Report” of our annual report.

STAKEHOLDER ENGAGEMENT BHE&ESH

BMAZEEBRBERFMDELS - & T HFt
channels to understand their expectations and key concerns, and MEEIE M E BRI HE  WIEKRE EAMIN
actively respond to their expectations. This provides us with guidance HE  HPRMBER TS A RHETRERE LA
for refining our sustainability strategies and approach. RHEER -

We engage with stakeholders through multiple communication

Stakeholder type Communication channels

&85

Employees
BT

Consumers and Clients

HEEREF

Business Partners and
Suppliers
EEBMERMERD

ik 3o

Intranet and internal
communication systems
s A8 e N ER iR AR R A
Training courses
HAIERAE

Performance appraisals

BT

Corporate communication

and company website

MR S B Ak

Social media platforms
RIREFA

On-site inspections
BihE R

Supplier screening and
assessments

HIE R & MFTE

20 | shanghai Chicmax Cosmetic Co., Ltd. /8 (bR AR1H AR A 7

Meetings

&2
Eﬂ

Employee activities

BETEH

Customer service hotline
BRI EAR
Satisfaction surveys

Joint projects
AfFER



Our Management Approach to Sustainability
IR ERREE T

Stakeholder type Communication channels

&R BBERE

Shareholders and Investors

BRRRIREE

Government, Regulatory
Bodies and Industry
Associations

BT - BEEMBRITEAS

Media
Hee

Community and Social
Welfare Organizations
B R EHIE

Annual general meeting
BERE

Financial statements,

announcements and
communications

MMk - REMBHK
Corporate communications
and company website
ERA R A R4

Collaboration project
S1FIERE

Working committees and
consultations
IEEZEERHEH

Corporate communications
and company website

1 EMmE R A AL
Interviews

gy
B/

Corporate communications
and company website

(1= 35 R NN E D
Social media platforms

HRRBT A

Financial results
announcement briefings
RETIRAE
Roadshows

B

Investor summits

REEES

Seminars and workshops
et e R TS
Interviews

kA

Feedback and responses
to media inquiries

BANMOEEREN

Community activities
A

Joint projects
&1EIER
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Our Management Approach to Sustainability

R AR EEREIE

MATERIALITY ASSESSMENT

The Group has conducted a materiality assessment on sustainability
issues with the assistance of an independent third-party sustainability
consultant. To determine sustainability issues that are the most
relevant to the Group’s business continuity and development as well
as stakeholders, we have conducted identification, prioritization and
validation in our process, which underpins the preparation of the Report.

The key steps of the materiality assessment are as follows:

EEZMESH

AEBEEBYF = HABEERBRNHHT
HARBRREBETTEEUON - ZBREE
AR REEABT RRE  NEEEY
AEBEXBEREMBREFNDEXBBEOAF
BRRAR RARTARSARMETETER -

NTREBEEITHNEZSE

Step 1: Identification
F15 1 Bl

Step 2: Prioritization
%25 BR¥F

Step 3: Validation
F3F  BE

Based on the ESG Reporting Code,
the latest sustainability and industry
trends and peer benchmarking, we
have identified 27 sustainability issues
that are relevant to the Group.

We have engaged our stakeholders
including our management and
external stakeholders through online
questionnaires, from which they are
invited to rate the relative importance
of each sustainability issue. The issues
have been prioritized and plotted on a
materiality matrix based on the results

The Board, with the assistance of the
ESG Working Group, has reviewed
and confirmed the results of the
materiality assessment, including

the priority and importance of the
identified sustainability issues.

of the importance ratings.
BRIECGRE - L@ hBBRHRETH)
BRHAI B ERLITEBEUARRTE
HE - RFIEAIE AR B AR 27
BER RS -

B BETHE T

The materiality matrix below outlines the relative importance of
27 sustainability issues to the Group’s business continuity and
development as well as stakeholders. The most material issue lies in
the first tier of the matrix, while the relatively less material issues are
listed in the third tier. Emerging issues of increasing importance are
situated in the second tier of the matrix. 17 issues in the first tier of
the matrix are deemed the most material issues this year. This Report
will address and report on the performance and progress related to
these material issues and prioritize them for long-term operation, with
corresponding sustainability strategies in place.

BrBEEN LHsHERFNESR -
BRASEERERIMNIFNE - #H
IS S ERSEERAENAHER
MEETTRE D » RMIRIRE R R
CRRHEZRMNER -

EEEAERE e RERTIHENMM
B T EFER L RSB REE M DTS
R HERAABRNITRHAEREENER

DS HF&EREES2ME -

ATHEEZMERERRT27TENBEERER
HAEBEBREBUENERUALBNENERRE
E HEBZNFEUNERE-ER  BR/ARE
MEBIIRE=FH  MURE_BRNSE
EEHIEE B o (N ERSE — B R 17
BERAFEEHEENREAZE - AHRER
HRESHDEHBAREZFNKEREEN
BAMRALER  THRNEHELTERLER
B LA e i) X B B Y BT 54 B R SRR o
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=

Importance to Stakeholders
HHHAE BB Higher %t

Lower &K

Lower 1K,

Our Management Approach to Sustainability
T A AR R EE T &

Materiality Matrix &2 1445 [

Tier 3
E=ZER

Importance to business continuity and development Higher 82 &

HAKEEGEEENEROSEE

Importance to stakeholders is determined by external stakeholders ‘rating of the material issues in terms of their importance to the society/environment

and their relevance to us.

HEMHENEZHRIIMNIFOERBEEZHEELE RENE ST RABRFNBBENTOMETE -
Importance to business continuity and development is determined by internal stakeholders’ rating of the likelihood and level of potential impact of the
issues affecting the Group’s business continuity and development.

HEBEREMBRNBEZEHABRHEY

FEEFBEEMNBERNAENOTREERECVERENTIOMETE -
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Our Management Approach to Sustainability
AT ERREE T

Pursuing Beauty with

24

. Air emissions

the Environment
RBE—ERE

10. Employee benefits

FERBERL BEEF
Waste 11. Equal opportunities,
REZEY) diversity and anti-

discrimination

FEHE - ST - RR

Carbon emissions and  12. Occupational health and

energy safety

TR A % BEIR BERRREZE

Water resources 13. Employee development
management and training

IKEIRE TR BT &R K&

Ecology and 14. Employment compliance
biodiversity EIREAM

ERRENAEM SR

Environmentally friendly 15. Social risks of the supply
products chain
REREEM HRESE T E E

Climate resilience

RIREE S

Green procurement

Environmental risks of
the supply chain
fpEgEh R IRIE R

Pursuing Beauty

Pursuing Beauty
with Customers
REF—BRE

16. Animal rights and welfare 27. Community

B RAEL investment and
wellbeing
17. Clean beauty BT RiEut

18. Ingredient transparency and
traceability
B2 R E M AT E M 1

19. Product quality and safety
EREERETE

20.R&D and innovation

i 3 K BT

21. Customer service

R AR

22. Customer communication

EFAR

23. Intellectual property rights
management

ABEREERE

24. Data protection and

cybersecurity
FEREEBRLE

25. Responsible advertising and
labelling
BEEEEREH

26. Anti-corruption
RES
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Pursuing Beauty with Customers

Target:
BiE:

Bi% S — B

Most material issues covered in this chapter:
AERENHREREE

To drive innovation and advance R&D, promote clean beauty, — Clean beauty

and strengthen supply chain management capabilities and
the quality of our products

— Ingredient transparency and traceability
— Product quality and safety

— R&D and innovation

— Customer service

— Customer communication

— Intellectual property rights management

— Data protection and cybersecurity

RERFTRME - BEMAFERD  RAHERERE NI RER

i
b

/

—HFEER
— RO BERRE M AE

—EmEERLE
— W K Al

- BRRE
- ZFHB

— MEREE
—BiEREEAE LS

The Group upholds the core values of “innovation” and “diversity”,
dedicating efforts to promote innovation and R&D. Our commitment
to innovation and diverse integrated brand-building business model is
demonstrated through our unique brand portfolio, strong independent
R&D capabilities, and the implementation of new product development
and technologies. We are dedicated to continuous R&D, upgrading
existing products, developing new products, and ensuring the
sustainability of our business, in order to help global consumers
pursue natural and clean beauty.

During the Reporting Period, the Group was not aware of any material
non-compliance with applicable laws and regulations relating to
health and safety, advertising, labelling and privacy matters relating to
products and services.

AEBFRAEAFIRIZT IR LEEE
B BN RERF R - ST LB MR
A RRWBTHEESD - AR EMRFE
PR - BRIEH IR T BIAIAIF 1R A
RZTNMBE REEREHRN - RE - &M
2HOMBARE 2D THHBARBREESR
FEHFEmR  WEREXBNAKEER Bz
WHEERARRERMFNBAERRE -

RBEBRE - ARELTNBENEREEREH
EmkRBHERELZE  BES  BRIMES
BEHTENERERRRIINERBR
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Pursuing Beauty with Customers
RES— R

Innovation and R&D £ & fff 2%

As a pioneer among Chinese domestic cosmetic companies, we

started R&D in 2003 and have since insisted on independent product
development. We actively cooperate with academic institutions,
research centres and industry associations both in the PRC and
overseas to strengthen our innovative achievements and bring high-
quality innovative products to consumers.

ERBEEAmARMNAEESE  RIN2003F MR EITH T BRHER
BB - R HABEEEERNIMEESMEE - P ORITER
SEENMEAE TEHRICAIHKR  BHEREEETRELANER -

We were honored to have been recognized for establishing a Skincare
Functional Ingredient Joint Research and Development Centre (B
BE R BB A A28 AR 0 with Shanghai Jiao Tong University to embark on
innovative endeavours in fields such as biomolecular design and plant
molecular modification. Additionally, we have been designated as a
teaching base for the Senior Training Academy of the National Medical

Products Administration and acknowledged as a Shanghai pilot patent

enterprise by the Shanghai Intellectual Property Administration and a
High-tech Enterprise.
BMFEBREERATE DEXBARBRY EEDERHBATEHL - 8
EEMD TR - EVD FREFREETHNES - A - JRABKR
BHREREEERRSRIMESRHEEM - WA DETMBEERRT
BT ERNHBPEURSHRMEE -
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Pursuing Beauty with Customers
BE S — B

R&D Experience
a8 2B

The first Chinese domestic cosmetics company to have a self-built overseas R&D center
BRBEEIMIEP ONBEE(CRmA A

Over 20 years of expertise in R&D, accumulated extensive experience and formed a sound and
stable R&D system

HE0FWMEE S - BRERENLR WK T &  RBENAERR

8 years of fundamental research experience, enhancing our existing products and develop new
products

BEMEMMRLR - BHRABRMNREERKREHER

R&D Team
Tiff 52 B

With an R&D team of approximately 300 staff members, gathering the world's leading research
scientists and young talents

HiB300 AW B - £EE2HBLENAERMBRNEEAS

Having diverse backgrounds, including expertise in biology, chemistry, pharmacy and chemical
engineering

BETRANEXER  BRE4EY LB BEERLETR

Our core team has an average experience of over 30 years and has held key R&D positions at
Procter & Gamble (P&G) and Shiseido

2O BT RBE0F - BEETRPC)RELEEHEER

R&D Infrastructure

rE R R

Dual R&D centers in Shanghai and overseas, focusing on product development and the application
of new technologies, as well as the development of new ingredients and technologies, and conduct
fundamental research activities and product innovation

£ BB BN E SRR L - BRI on 2 BT R P PR DA S ST AR 10 S S BT R 2 - DA SO AT LA
HEEE REMAIRT

Equipped with advanced research equipment and facilities

T 8 e HE R FT _R 8 I 28
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Pursuing Beauty with Customers

R — R

28

Innovation Achievements

RIF AR

The successful independent development and registration of an exclusive anti-aging ingredient —
the first new cyclic peptide, in addition to our three major fundamental research achievements, have
received multiple honors

BB EMHBELERBRRL — EXEMRM - ERSAKERHATKR - KEZIAKK

As of 31 December 2025, we have nearly 200 patents, including 48 invention patents
EE2025F 12 A31H - HET200IHH A - A 48TH REAHF

As of 31 December 2025, we have published 53 research papers in leading global journals,
including 11 papers published in 2025, covering the research on the R&D of anti-aging ingredients
of “CYCLOHEXAPEPTIDE-9 (3R738K-9)”, children's cosmetics safety standards, and innovating
Zebrafish Embryo toxicity detection models to reduce industry testing costs and cycles
BZE2025F12 A31H - ERHKELTIRREIFMERX « Hp - 2025FFKR11H - WE [IRIR-

OIMIMER AT - AREIMAT R WERGER - AIITHS R B RO B AR (1T 3800
P SR % 4R

We have been a member of the International Federation of Societies of Cosmetic Chemists (IFSCC)
since 2019

B20196 E—E R Lhmt ERXEeHE S5

During the Reporting Period, we worked with relevant industry departments and associations to
formulate and publish a number of industry group standards, including General requirements for
plant-derived vesicles cosmetic raw materials (fEE¥REBCHRREHERBAENR)), General
requirements for the detection of polydeoxyribonucleotide (PDRN) raw materials for cosmetics €1tk
oh F % B | Az B AZ E B (PDRN) R RHSBI38 B Z5K)), and Evaluation method of acne elimination and
mildness efficacy of cosmetic products for adolescents & 44 i@ A B b ik T & 2 M BGEHE
7 )

REIEHE - RABASTERANMN e HEXBMZETEERRE  SEEYWRERS M
FREEERENR) - (btm B Z BB Az B2 E B (PDRN) REHABA ER) - (FLFHEAANE
{Eixme = MM BEHE R E) E
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Pursuing Beauty with Customers

Our innovative products enable us to remain at the forefront of the
Chinese domestic cosmetics industry. Our R&D team closely monitors
the development of industry technology, as well as ingredient, formula,
and packaging development. We are devoted to creating high-quality
products that exceed consumer expectations and constantly strive
to improve product efficacy, quality, and environmental sustainability.
Below are some highlights of our R&D achievements:

° X-Peptide - we have innovatively compounded
Cyclohexapeptide-9 with neuropeptides and the 2.8K
small-molecule 100% human-derived Type Il collagen peptide to
create a groundbreaking anti-aging complex named X Peptide.
This peptide mimics the working principle of radio frequency
(RF) beauty devices to activate collagen mother cells, and
simultaneously regulates neural signals to smooth out deep
wrinkles, achieving a triple anti-aging effect on the epidermal,
dermal and muscular layers of the skin.

° Cyclohexapeptide-9 - leveraging computational biology
technology, traditional linear peptides have undergone cyclization
upgrades, achieving a groundbreaking structural innovation.
This has led to the successful development of the revolutionary
anti-aging technology - CYCLOHEXAPEPTIDE-9, which
effectively promotes collagen synthesis and inhibits inflammatory
factor expression, delivering exceptional anti-aging benefits.

R — R

AEBEERERENERFERE(CHRMITRI
LA - FBIPITEBE - ROEITER
MERARERD - B ARBRMEIGEMEE
B BAORHEEEAEBEBYNEEER B
NTHRBERNNIN  GERRRAFEN -
AT 2RI L 52 3

o XBK — BT M S IR JN K - O B A AT R R
2.8K/P D F100% ARINEBRKES -
FERREREEMRAS (XA - [XBL] AT 4R
EUAERERBAERRIAR RS
BEEERAMBITIRENE  BREAK
B -BEXE  NABH-ENEHR -

o IRARK-9 — EMFEAMERN - HER
(BRI ETRICTTR - LB -
BIRRWIEAIF - KA EEBENRR
AR — RNR-9 - BRRERBRER
R MBI AER FRE - EmED 2
MIEZRER
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Pursuing Beauty with Customers
BE S —

30

TIRACLE Dual Strain Fermentation—the exclusive
patented core ingredient TIRACLE, developed through dual
strain fermentation technology, targets genes that control
inflammation, aging and hydration functions. It can achieve anti
— aging, whitening and moisturizing effects, and has been used
in more than 500 products (including KANS products). We have
currently upgraded this proprietary core ingredient to TIRACLE
PRO.

AGSE - Activated Grape Seed Extract—using molecular
biology and in cooperation with Dr. Jeffry B. Stock, a professor
from the Department of Molecular Biology at Princeton
University, we have developed the new AGSE (Activated Grape
Seed Extract) plant extract, which can achieve skin hydration
and wrinkle reduction effects.

Artemisia Naphtha Plus - AN+—we forge a new path for the
Artemisia Naphtha Oil (artemisia naphtha extract) in the field of
ARMIYO'’s cosmetic products, focusing on solving skin problems
caused by micro-ecological imbalance of sensitive skin and its
resulting inflammatory reaction.

| Shanghai Chicmax Cosmetic Co., Ltd. /& E={tAk @D AR AT

TIRACLEER #E — @RS R LRI
ERVBR Z %0 B D TIRACLEST #2 5
RAE ~ RERRBINEEMER - sE5ER
nNE - EAMREERE - WEBAZKD
MBS0 BERT (BEERER) - KM
BRIE I A EZLKD FARETIRACLE
PRO °

AGSESEHEEEHRIY — ERH AW
BT HEMRTBEAS2D FEMBERH
e Jeffry B. StockiE A EMIT - L
MAAGSE CEHE EFIRIY) EYIRE
W) - RESMIE SO B AR A BB R -

AN+EEH — AT EHAN+ (FEREM
W) B E R RERT M -
FRORGUR AR ERE & 5| B HLE B8
REFFBERIERE



Pursuing Beauty with Customers

BES—REE

Annual R&D Innovation: A Milestone in Polypeptide Technology Innovation

FEMBAIR | SRR 22 MR

During the Reporting Period, we officially released the 2025
KANS Polypeptide Research and Active Skincare Application
Yearbook, which systematically collates the latest research
findings, mechanisms of action of polypeptide ingredients and their
innovative applications in efficacious skincare products, providing
a scientific basis and practical guidelines for the application and
development of polypeptide ingredients in the cosmetics industry.
BN MEBHEEXNBEM(2025 F RMBEHARMINBGES mIERF
) FEMEREXDRAFRKR - RIS R EED BGEE @
REVEIFTER - BEIK DA MITE R A R REHE2KE
BB IR -

Furthermore, Dr. Karl Lintner, a global pioneer in polypeptide-based
beauty research, has been appointed as Chicmax's Chief Scientific
Advisor. He provides forward-looking guidance for Chicmax's global
polypeptide technology layout, and offers technical advice and
solutions to our research team.

o - 2ERZ R ERRAIE Karl Lintnert§ - HF X EERI 2R
R EERE MG B IREATE LIRS - WARIHE R HRITE
HHEFRTR -

During the Reporting Period, “CYCLOHEXAPEPTIDE-9 (3®7<fk-9)”, an ingredient used in products such as the
series of Polypeptide Collagen Softening (A1 &% X 71)) and the X-Peptide series (X Ak &%), received dual honors: the
“Efficacious Ingredient of the Year at InnoCosme Awards” (InnoCosme Awards ERFEHMELHEE) and the “ICIC
Technological Innovation Spotlight Ingredient Award” (ICIC RI A58 B R}HF).

RRERE - BREAEERY XMRIEERO[IRSK-9] &% [InnoCosme Awards ERBF E R EHEE | &

[ICICHI B AI#718 B [RAFHI2 | #IAZRE -

KANS
202585 SIRIPH RS

2025y
S

EXXR®

Official Release

CAIE Fissamniess

20 BT S

AMATEE - DI

&

FELREF
£ [ RESETS% | EEpbensEs|
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Pursuing Beauty with Customers

R — R

Annual R&D Innovation: Launch of Joint Laboratory of Skin Innovation Technology

FEMBEAFN  KERFNMRBSERZEEXBE

During the Reporting Period, the Joint Laboratory of Skin Innovation
Technology, co-established by KANS and China Pharmaceutical
University, was officially launched. The two parties will focus on
the fields of skin health and cosmetic science, integrate academic
research and industrial transformation capabilities, and conduct
cutting-edge research at the molecular level. The laboratory will
also promote the integration of industry, academia, research, and
application, and serve as a base for cultivating high-end R&D
talents.

RIRERRM - FREREENASHEN [ NERIMEEBEERE]
ERIBRE - @ BEN ERERE(CiamB 2 EE - BaBMBlmaEE
¥wbae ) RS FEEMNSHAE ERETEHSESHA 8
b WIERBMITE AL BEEM -

The establishment of the Joint Laboratory has not only further advanced scientific and technological innovation, but
also deepened the cooperation among industry, academia, research, and medical sectors, laying a solid foundation
for the scientific, standardized, and sustainable development of the entire industry.

BMEBRENKNY  MEE— SR TREAN  BRETESWENRESE  RBEFTENORE L  RE(CEA
FHEERET TREAM -
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Pursuing Beauty with Customers

SMART DIGITAL MANUFACTURING

As a pioneer in the digital-intelligent transformation among Chinese
domestic cosmetics companies, we are proactively advancing the
in-depth application of Al across production operations. We introduce
leading Al empowered tools which will be used to intelligently process
large amounts of data and information to conduct intelligent data
analysis and prediction, providing data to support decision-making,
further optimizing the allocation and utilization of resources, and
thus improving the Group’s management and operation efficiency,
innovation capabilities and competitiveness.

To increase the production efficiency and improve standardized
product quality of the Group, we will continue to design and establish
the direction and plan of the Group’s intelligent transformation
in conjunction with our practical production and operation,
comprehensively applying the Al and other technologies to build and
refine intelligent production lines.

BES—REE

HEEE

ERBEEHMITERECHUNLTE - B
ERmBAELEEREMNRERM - LFISIAR
FTEMAITARRERICEERENIBIBEMES -
ETEREBEOTEIER - BRAKEHRBUEX
BE—TSECERDEMMA  RefEEE
BRBEME - AR N MB T o

RRSAEENEERETNBEARECERE
B BfBEEEAEREEMES R
VAKEECBGEN T AAMRE - A EAA
FEM RN - BRNTEERICEER -

Digital Intelligence Empowerment: China's First Al-Intelligent Cosmetics Unmanned

Production Facility

HE e : PREEEAIS R/ mEAERE

In 2025, the Smart Factory of Chicmax Science and Technology
Park was officially put into operation, becoming China's first Al
intelligent cosmetics unmanned production facility. The factory
deeply integrates industrial automation, control intelligence and
management informatization, realizing unmanned operations
from raw material scheduling to finished product storage. This
has not only enhanced overall safety, production efficiency, and
inventory and production management efficiency, but also reduced
unnecessary material use and the associated GHG emissions.

20254 » FEMEEEEIRERAKRAESE @ KATEEEAIZ
HmEAEM - TRAERS TEBEL  ZEHITREEFES

"Intelligent Manufacturing in China".

CHRRHMBEIKBABEREACERE BT
BRI TREREN AEREUARBEFERAEBTRREX - RL T AU ENYHERREEENEEREIN -

As China's first Al cosmetics unmanned production facility, Chicmax Smart Factory has provided a replicable
intelligent transformation template for the industry. It has not only improved the efficiency, but also promoted
the overall upgrading of China's beauty industry, helping the global image of "Made in China" to transform into

ERTEEEARAEAER - EXBBTMATERET TERNECBAER - TMERATEEAIRE &
HETPRESMERBEAR  HAHEEREATFEREEI NRREREE

/
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Pursuing Beauty with Customers

R — R

INTELLECTUAL PROPERTY RIGHTS
PROTECTION

We are committed to protecting the intellectual property of the
Group as well as third parties, including trademarks, copyrights,
patents, and domain names. We proactively apply for patents to
protect the R&D achievements of our research personnel. In order
to prevent others from infringing our trademarks, we conduct regular
inspections of public trademark registration platforms and use various
channels, including sales companies and sales personnel, market
visits, intellectual property experts, or legal consultants, to investigate
and identify infringements. We also encourage consumers to report
suspected infringement through our customer service hotline and
other channels.

In case of identifying any instances of infringement, we will take
appropriate follow-up actions based on the specific circumstances
and nature of the infringement.

CLEAN BEAUTY AND PRODUCT
SUSTAINABILITY

The Group understands the importance of Clean Beauty for product
sustainability and customer benefits. We are dedicated to promoting
the development of Clean Beauty in the Chinese market, enhancing
consumer awareness of aesthetic sensibilities. We collaborate with
top global raw material suppliers to establish the Clean Beauty Green
Ingredient Research Center which is dedicated to carefully selecting
and developing green raw materials. Our commitment is reflected not
only in our use of natural and clean ingredients but also in eco-friendly
packaging. We endeavour to help our consumers make beauty and
skincare choices that are right for them by creating clean, safe and
effective formulas and products.

HERAEER

PRI REAEBEARFE=TTOANBERE &
AR RE - R RERNERE - BHAKE

HMRREBAFERN - URETEAESNFERR -
RTHERBEANBEIRBARE - HAERE
Q%ﬁh?ﬁiAiLﬁﬁg DN =¥ ﬂyﬁﬁ
BIEBAHEARNHEEAR  MHSEMH
é\ﬁ%?% RIERBRETRERBHR
BITR WEBEHEERBEPRBARER
BRBRMBREURETS

—HERRERM  BMSRBEERRETAR
ERBRREEETS -

MERXAREmAUSEN

REBRAMFEAHERBEEREPFIEH
SEW OB DHBEXGFEANEE - 187
HBEEREHR HRMESKERRMEEE
BRUMFERZCRBAER L - RS TIEMA
%ﬁ%ﬁé%ﬂﬁno%%%ﬁﬁﬁﬁﬂh%ﬁ

£ BRMBOEDEMNBEEEHLES MM
EREERE  AEHEFLE2NES KA
M e
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Pursuing Beauty with Customers
RES— R

We strive to leverage sustainable R&D efforts, and we are devoted to developing our products

|
L= the ingredients in our products.
R&D Development
RHt 8 R R BARSELKNMERE -

Avoiding the use of 4,421 controversial ingredients*

NMEA4, 421 EEFHE R

One Leaf formulates its
products with great care
and attention, selecting
only safe and effective
ingredients. We strictly
adhere to the EU and
Chinese standards and
avoid the use of 4,421
controversial or potentially

ey
2 ® @

| @

A B

I

EI SN h arm f u |

— -~
|

ingredients,
such as mineral oils,
mineral waxes, parabens,

formaldehyde-releasing
agents and synthetic
colors. We believe in providing our customers with the
most natural skincare experience possible.
—EFHEREFBRBETOEBERNKS - KEEE
BEEE R AP EIZE  NMER4 421 BB FHERHRAEESE
Bt - B EEREYR  EE - BREBEEEE - F
BRENE 5% BITEEPERANEEER

Controversial ingredients refer to the Whitelist of Cosmetic Ingredients
of China (2021 version) (FEEM@mAKHNHEZE 2021 fR)/the
Environmental Working Group (EWG), and the Beautiful Evolution
Non-Green Ingredient List (EEIET1TIEARK D)5 B).
BFFRAHORR P B AR D B & 82021/ FEIRR TEER

with safe and effective ingredients that cause best results, while increasing transparency about

HAERATFENMERE  REPEREAL2AARRNEREMNER  NAEREEER

0 addition of 4,700+ risky ingredients*®
014,700+ E L5

[RAY Ao =E =T With “simple ingredients,

4700"+R 253 07N safe and effective” as

its core, Baby Elephant

aspires to using

technology-based, safe

Ao s and essential ingredients
QFm

and focus on formulating
simple, safe and effective
products. Our signature
1 product, the Baby

‘

0iHlS  OukiEE = 3 ;
S a%w Elephant Ultra Protection
ome ommmms = e Cream, is formulated

without the active addition
of 4,700+ controversial
ingredients during the production process. It contains
Bisabolol, which is organically and naturally extracted
from Brazil, and is free of alcohol, salicylic acid, synthetic
colors, retinol, mineral oil, silicone oil and formaldehyde-
releasing agents. With a simple yet effective formula, we
provide safe and effective products for babies.
UNTERKS - OB RZL - ALE/ KRB EEER
ERRir e 2 BV ENKD - 2IRHERE 22 -
BRWEmM ~ALE/ KEREMALE /| RTFREFERELE
EBREPARESRING, 700+ EFZEKD - ERKHEAR
HEABARRARRWADRERE - ~2EE - KBk - &
= REE - B Wi PEEMEE - KOBE &
EER L2 ARMER -

225" BPUES

*  The terms “0 addition” and “4700+" indicate that the product does
not contain any of the 4700+ controversial ingredients actively
added from the International Nomenclature of Cosmetic Ingredients
(INCIy (2021 version) Beauty Evolution Safety Score (XEZ 2 5).

O NNEA4700+ 2 18 £ EBIZR AR A EERM4700+ 182021 i BB 1E
A D 5 ZIE(NCHEE R 2D FHEK G
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Pursuing Beauty with Customers
RES— R

Q@

N

Raw Material

We are committed to enhancing the traceability of our raw materials to ensure the sustainability
of their sources.

Tfa};‘;;gs“y BPIER IR S BT R ATE I - BRI AR S A TR A o

mET

As an integral part of our responsible procurement strategy, we are delving
into understanding the growing environments of our raw materials. Our
commitment lies in improving the traceability of ingredients to guarantee
their sourcing from sustainable regions. The olive leaf raw material
featured in One Leaf's products is sourced from olive groves nestled in
Longnan, Gansu Province. This region holds prestigious recognition from
the International Olive Council (IOC) as a premier area for olive cultivation,
ensuring that our olive oil raw materials originate from the finest quality
sources.

ERERMEEERBRERN —HD  RMAEERATERMHNERIRE -
FABIESROPRMEOAEAN - WRREDREAFEE - —EF
ERRARREEERE RN BREREEEER - ZiE /B
SHIENE 1 € (International Olive Council » fIFEIOC) R R] #Y M IERIE — 4E £
2 - BREMFEBEERE S REREENRE -

&=
Igi{-}) We engage with consumers through marketing campaigns and increase ingredient transparency
to help them make informed decisions and choose products that best meet their needs.
Ingredient RMEREBSWTHEEBEEE RERHEREREELRER - MBS AT RIS
Transparency HA A EREE -
BN B E

In addition to our on-pack information, we regularly share information about the key ingredients in our products on
social media platforms to help consumers better understand the active ingredients, selection criteria and their efficacy
of in their favourite products. This not only increases ingredient transparency but also enables consumers to make
informed choices and choose the most suitable products for their needs.
RTERBEEL RMEHEMREBTYAsZTERARKG - FEBERENERROMETNERTREERD - KK
ERRAREDY  EeERKOERE  BHEEEERRESCNER -

—a3
ool

SEIEBIUEE

One leaf lab
1R 91 B %
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Pursuing Beauty with Custorrlers
RES— R

Natural Origin

Ingredients

KR

Nature coexists closely with us and offers a wealth of beautiful and natural active ingredients. We
prioritize the use of natural active ingredients that respect the environment and promote healthy
and vibrant skin.

RERERMTOHE  BEFZENEARNEFTEFRNEERD - RAELERAEERER
LB A EERD

The One Leaf Repair & Embellish BEERE One Leaf Avocado Moisturizing
Series are enriched with nourishing e Repair Series is inspired by fresh,

olive leaf extract that helps repair and
strengthen the skin barrier.
—EFEREERIIESMEMIER
B BENE - BENERE -

The Baby Elephant Cooling Cream
features a patented Antarctic Ice
Algae extract, derived from Prasiola
crispa, a resilient species that thrives
in extreme Antarctic conditions.
Combined with erythritol, it delivers
an instant cooling sensation to help
lower skin temperature and relieve
dryness, sensitivity, and redness after
sun exposure. Its sherbet-like texture
glides on smoothly, offering gentle,
refreshing care for delicate baby skin.
AE)RBEKETR  FRlRNE
MR P EERACE - ZEE 2R EER
BRERBPHBERNERE - &
BIREERG - —HRER - AR
LGS P& - AR B BBIRMEIR - BT
RREBLZ AL NE - BRE Y - JFRET
i IR ) SIS -

ripe avocados and formulated
with avocado extract and sodium
hyaluronate to nourish and moisturize
the skin, reducing loss of hydration.

—EFRIRBEEF AR BEK
RAOMABER - HEFERYM
FRERMREMA - ZENE
BB MPAMRTFREE - R KDR
4o

Baby Elephant Infant Special
Moisturizing Cream is enriched
with organic elephant fruit oil and
ceramides sourced from elephant
fruit oil. It soothes dryness,
sensitivity, and redness, deeply
nourishes, and strengthens the skin
barrier.

ALE /) R BB R R B INE #
RERM KRR R

B EFREBEUAL - RELR - RE)
WS RE o
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Pursuing Beauty with Customers

BES —REE

newpage Infant High Moisturizing
Body Lotion, enriched with egg yolk
oil and four natural plant oils, deeply
nourishes the skin and effectively
relieves dryness, itching, and other
sensitivity issues for babies.

Biodegradability B TEERS
YT PR RR

90% natural environment degradability

90% 1E B ARIRIE PR 7

degradable in natural environments.

9m¢—

i
[

ARMIYO Artemisia Series is centered
on Artemisia Oil AN+, extracted from
artemisia annua. It regulates the
skin microecology and effectively
improves issues such as sensitivity
and redness.

—HEBSRRSBIAEREEH LZHET S ZIAT S HAN+BZ
BARRAEYBIERE - REAE Lo REREAEEIES - WA
B BREREER SRR - R MR ERRERBTASME -
LHRRRE -

@'é We are improving the biodegradability of our products, i.e., their ability to be decomposed by

natural microorganisms, to reduce their impact on the environment.

o AR E - BDEMBERAMEN D RHREN - WD EEIRENTE -

One Leaf’s Lactobacillus Hydrating Peach Mask is made with a mask cloth that is 90%

—HFIRREREREROEART 0% Al £ B AIRIT PR
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Pursuing Beauty with Customers

BES—REE

Sustainable and 3160y with nature and ultimately accomplish the goal of “making beauty more environmentally

FSC® Certified friendly” and achieving circular economy.
Packaging EREEARTZNDE  RABITNESRENZIEUIN - RN REAETRERT  SHE
ARER BEAEATEAE  SRERREBTRR U RERCBENEE -
FSCeRFZE g

Highlights of the Year

FETIER

As a brand that advocates naturalism, we prioritize not only the beauty and health of our
consumers but also the promotion of sustainable packaging design. We strive to achieve

Opted for FSC® certified eco-friendly paper for packaging materials
Employed eco-friendly ink instead of petroleum-based ink for box printing

Utilized embossed printing instead of ink printing as well as prioritized packaging i [ I
materials in their natural paper color where feasible to reduce the use of printing L4

ink and minimize chemical safety risks ’;"z‘;‘*::mw'“

Opted for recyclable plastics or bio-based materials to minimize the use of glass
whenever possible

Introduced refillable packaging for selected products to reduce the use of

disposable plastic and environmental waste

TGk &

Implemented recyclable and environmentally friendly packaging materials
Addressed plastic pollution by conducting regular marketing campaigns to promote consumer and public
awareness regarding recycling and reuse

Collaborated with our R&D team to explore and develop more sustainable packaging solutions

ERARMERLZEGFSCORENRRABERE

BERARNFIRARFRBRBRE ORHE

ARG RN MBERIA R ZEARARRERESEYDE - AR HRMRER  RIMEBLE2NER
BEAERMNANBRBAEMEME - BRI E A

EREEm LERATBRENEE ML B TEEBIIREREY

RAR YRR BERT

EHEREH I LREEASRSHEEENAREONBNANEZ - AREZERI5R
FHEEFMNHEEFRRABREIFHENRER

J

For more details about our packaging material management, please refer EABRMBEMMEENTE  F2HAREN

to the “Pursuing Beauty with the Environment” section in this Report. [ERIRIE— BB E | EH -
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Pursuing Beauty with Customers
BE S —

Effective and Safe Product Experience: The Introduction of One Leaf's “Luminous Hydrating
Repair Essence”

ENZENERER  —EF[ XBEEKBEE]

One Leaf’s “LLuminous Hydrating Repair Essence”, with a core focus on clean beauty and product sustainability. This
product features a rich infusion of Vitamin B5, designed to repair damaged skin, deliver deep hydration and address
redness and sensitivity. Made with purer, natural ingredients, our aim is to provide consumers with a healthy, safe
and truly effective clean beauty experience.

—EFIHBEERBRBEE I ROESBEERAFETNERATFHEL - ZERERSREHERBS - R EHTIEN

B RBRE  AEAGMIEIE - RPUNEAE  RANREHERER - REBERMHER %2 BUNMEER
-t
Formula derived from natural plant- No Paraben preservatives, allergenic
based ingredients* and acne-causing ingredients, and
B 75 R SAME 0 HROIR AR A9 * mineral oil, etc.

HEParabenfAl B H - EBEEERD -

DS
94 =

Encompassing naturally derived ingredients and botanical extracts. The calculation method for “natural plant —
based ingredients” follows the group standard (T/SHRH 041-2022) “Guidelines on Technical Definitions and
Calculation of Natural Ingredients in Cosmetics.”)

* OBRBERRITERG RARAREWKG o [ RBEVHIRKD |sTE AR BEERRE ([ER]) T/SHRH 041-2022¢{t
i RARAD VR B EATE R ) ©
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Pursuing Beauty with Customers
RES— R

Forging ahead Clean Beauty Industry Innovation B F X R T %R

As industry contributors, we champion sustainability innovation. Leveraging our
strong brand power and commitment to clean beauty, we have made concerted

HRRBTUEEH
efforts as follows: SR RS O

ERER—DT  BMEBTENTRERRAN - BERMEEN RN ARG

FEDRHERERGE

e Released China's inaugural “White Paper on Clean Beauty Industry” (4%
ERTEANE)) - a comprehensive document offering insights, competitive
advantages and trend analysis of the local clean beauty market and consumer
behavior. Developed through collaboration Tmall Beauty, TMIC Tmall Innovation
Center (TMIC KFEFTMmAIFTH 1) and Kantar, this white paper aims to promote

industry awareness of clean beauty and promote sustainability of China’s clean
beauty industry.

o BMPEEMNCEFEDITEOBRE) - DETHREANGFRAT S EEERR -
BERBESN - AN SHANEEERMEM - TMICRHFREIFTFORINES
NiRE - BEEETEMCHMFETNRA - PRI MFERAFERR -

e Proposed the formulation of the General Principles of Clean Cosmetics (4551t

HERMERERE NI RERERED

,?(3 Py ,//

=

4 S8 - initiated by One Leaf and organized by the Shanghai Daily Chemical | RMEKIZVEES S

RBSC %1 55 4: 5

quantifiable standards for clean cosmetics, covering aspects such as ingredient Beggﬁty X CHICMAX L

BRI 02145.HK

Trade Association (“SDCTA”). This publication establishes clear definitions and

selection, formula design and product safety assessment.

o (fF b mBAD— AEM—EFEL - WA 8RR EniTEBSERSIEIL
B BT AR MmEER - WIEN AR REMLENEERE 2
B TaFEDTRE

e Beauty Sustainability Coalition — we actively participated in relevant activities during the Reporting Period, to
jointly disseminate the concept of green development. Reporting Period, actively driving sustainable innovation in
the industry and leading China’s beauty sector toward a greener future

o EMAIFENE - RMNBRSPHBEL2MFY Mo EEECRRE  HETERFERR - HFASIEPREIEMK
BREERK -
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Pursuing Beauty with Customers

R — R

ENSURING PRODUCT QUALITY AND REEMEERETE
SAFETY

In order to safeguard the health and safety of our customers and BTRERFPHNEREEZSE  WRAMMNER
enhance their product experience, we rigorously monitor product R RMERETFEREERTE - HAN4
quality and safety. We have obtained the international certifications ERBERNTREEZEERE  MEEERER
below for our production facilities, assuring our consumers of the MERNEERE2M :

quality and safety of our products:
. ISO 9001 Quality Management System Certification . ISO 9001 MEE R R FRE

. ISO 22716 Cosmetics — Good Manufacturing Practices (GMP) . ISO 22716{b M ShTTE R I EE R HRE
Certification

. U.S. Food and Drug Administration (FDA) Cosmetic Good . EER MM R ERRBFDA LA R ITFE
Manufacturing Practices (GMPC) Certification E R #(GMPC)

Our commitment to product quality is reflected in every aspect of our EMYEREENNEEFRELERRE —BAE
operations — from product development and raw material sourcing mAEREWERVE  LWEEERKBEK @ 15
to production and finished product manufacturing, all of which are HhE T BAREE BIEHIE I o

subject to strict quality control measures.

e Our R&D team is responsible for developing safer and more scientific product
ingredients and formulations, thereby enhancing product quality and safety
1. Product R&D stage s MEEBKEEMEELE ENBLNEREREBEER  #MRAEREZEEREZEME
1. EmiEEREE e Fach formula is evaluated for specifications and quality in accordance with relevant
laws, regulations and industry standards

o REBMAMZEEIRUARTEREFGSELTNREREE

e According to internal guidelines on quality control of raw materials, we inspect our raw
materials for their appearance, specifications and functionality and conduct tests on
randomly selected samples

2. Receipt of raw o REBEFEMAESEHNANIIES - BRERMEHING - ARIBRINEE - W H PRI A&
material and HEITAIR
packaging material e In the event that our samples do not meet our rigorous quality standards, we will
stage perform a comprehensive inspection and investigation of the non-conforming raw
2. FEME R BEM BRI materials. We will adopt measures such as returning the entire batch of raw materials
FEER if we determine that the use of such materials will have a significant adverse impact on

our production
o fMEKRAREBBHIG  HASHNEREMETEARENAS - ERMREELAZ
EMH e HEEEKRERNTHNRE  HMASRIUEEBLFEM S

42 | Shanghai Chicmax Cosmetic Co., Ltd. /8 b RRRHERA F



3. Production stage
3. HERRKR

4. Finished product
stage
4. B mbEER

5. After-sales stage
5. EEER

Pursuing Beauty with Customers

R — R

We conduct comprehensive supervision and inspections throughout the entire
production process to ensure that all of our production equipment, machinery and
personnel comply with both national and internal standards

HEELEREETEEEERRE  REMBLERE  BARASFABRRRAIE
=

}‘%

We have established comprehensive operating procedures for quality control throughout
the entire production process

BYT2HEHAEERT  AERESERIZETESE

Regular staff compliance checks are conducted in accordance with our internal
operation standards

FHREZBE I REETARRIFRE

We have a dedicated quality control inspection team to conduct on-site process
inspections, including first article inspection, regular product sampling inspections, on —
site environmental sanitation inspections, and staff operating standards inspections
HESELEERHREEE  ETRSIEFRE  BEEMRE  THERELARS B
SRBEHERE AN B TRERERS

Regular equipment inspections and maintenance are conducted to ensure our
production lines operate at optimal levels

EEEITRERE RMEE  RIEEESEBRKTEST

We perform routine product inspections and set quality checkpoints during key
production processes to ensure product quality

HERETEHAERRSE  UREIELERBEPRIEEREY  REEME

feio

We have a dedicated quality control team responsible for regulating and supervising
the quality of products during storage, delivery and sales stages to ensure that our
products are stored, delivered and sold in good condition, while we select high-
quality logistics partners to avoid any product quality issues that may arise during
transportation

“ﬁﬁf%i%ﬂl% %fﬁ@ﬁﬂﬁf BEEXNHERBRNERE S  REEMER
AR T HEF EXREE  BREBENYREER  REHLEERBETEBWEM

B =R

We have established various mechanisms to handle consumer feedback, including
hotlines and other feedback channels

BYTZEKHEIREEERE  BEAREEROERE

We are committed to promptly communicating with consumers and conducting quality
investigation procedures when necessary to enhance customer satisfaction

FE LB HEEBRBE  TEVERARESRASRETF  UREEEMEE
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Pursuing Beauty with Customers

R — R

Shaping the Future of the Industry: Co-building Quality and Safety Standards for Infant and
Child Care Products

BETEARAR  HELSEEERNEE2HRTEHEE

We have always been committed to open innovation and promoting the collaborative

ATISER

development of the industry. During the Reporting Period, we actively absorbed

741 B NRAPORNIZ M AT 575!
forces from all parties and jointly released group standards for cosmetic raw materials

with industry associations and enterprises, covering areas such as cosmetic efficacy ; =3
evaluation, raw material quality control, and product safety for special populations. s I
These include "General Requirements for Plant-Derived Vesicles Cosmetic Raw | = -
Materials", "General Requirements for Detection of PDRN Cosmetic Raw Materials", t '

"Safety and Efficacy Evaluation Methods for Acne-Removing Cosmetics Suitable for ——
Adolescents", and "Safety and Efficacy Evaluation of High Sun Protection Factor

Cosmetics for Children", etc., providing scientific and standardized technical guidelines

for the industry and promoting high-quality development of the industry.

BM—EBORRABAEIR - RETENBRZEE - RWEH - ZMEBRASHIHHE  BITEHE  tESH
a1 LA B IRENER  BRECRRDBEHL - RERERSRARERRL 2 SEE - fEEDRTA hmR
HER@AER)  (bimBZ RS LR ZERPDRN) REAEA Z k)  (FLAFERREE LML 2K
FEF R MMRERENBESRMMEZ 2 ENBEIE)S - RITERENSBEHNEMES  EDEXSEEER -

J
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Pursuing Beauty with Custorrlers
HES— R

CUSTOMER SATISFACTION EEMEE

Meeting and exceeding customer expectations is crucial for our MERBBEEPOHEHRMEBEREZEESE
business development. We have a dedicated team of customer Z-BMREEEEPRBABEK - WIHEE
service representatives and operate a customer service system to ERPRBEES  BREKSEE—JEFEY
ensure timely response to all customer inquiries and concerns.

Q &

Customer Feedback Channel Investigation and Handling Correction and Prevention
BEFRERE & # 1E R FEBA
e Customers can provide feedback e We keep records of all inquiries, e Conduct follow-up investigations to
and make inquiries through platform feedback and complaints, as well ensure customer satisfaction
customer services, hotlines and other as the results of any investigations * Implement corrective and preventive
channels or corrective and preventive actions measures to avoid the recurrence of
taken problems

e We investigate the root causes
of complaints and implement
appropriate solutions
o PABZREAG RIEEREHITHEN o REMESH  BERLBEMRFNG o« ETRERERAS  BREPREE
Mg B UREMFHERMERGEER o SITAEREN#ER  BefEsR
HAER (s
o FERFREALNITRIESE

oup
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Pursuing Beauty with Customers

R — R

To ensure that our customers receive products that meet our high
standards, we offer return and exchange for any defective products.
Upon receiving the returned items, we conduct immediate inspection to
ensure the quality and packaging meet our standards before reselling.
We also have product recall procedures in place in case we discover
any quality or safety issues with our products, and we take appropriate
measures to address the situation, including but not limited to:

° Establish a product recall program through our sales network in
the event that a product does not meet our quality standards

° Label, isolate and handle recalled products in accordance with
our nonconforming product control procedures

° Conduct further inspections on the recalled products and
adjacent batches

° Make reports on the reasons, scope, and results of the product
recall

° Take corrective measures to address any issues with the
product recall program and management system

° Arrange and manage costs and compensation related to the
product recall

To understand our customers’ opinions and expectations, we conduct
an annual customer satisfaction survey to collect feedback and ratings
on our product quality, delivery quality, service quality and other areas.
We use this feedback to continuously improve our products and
services. During the Reporting Period, we did not have any products
subject to recalls for safety and health reasons (2024: 0), and did not
receive any material products and service-related complaints.

BMBEREFPESHEAZENER  BEFPWE
WERBEMARE  BELAMKMRBHERS
Fo BMSRNHRERBNMNER @ WERRE
2 PREEFEHEBBESRHEES - HANE]
BERBERF  BRMERRELAEFHER
BTRERMEBERKAMNEER LR EME - HM
SHBUEESOER - BEETRR

e EBHERBHBELECOREBENER

° A 1Bl EE b 15 5E B A 4 ZB 1T IR 5 A0 B B -

WRBCT B IRERIEHIIR ) ETTERRE

s YFR2AEMEMURBMBIANERR
BETESR

o HARMRE  BEMERETRS

. HEBEFTME
=iy

BRFEN R BRI

°
i3

BRI A CAENE RN ELT

§

N

TEPMEERAE WEEPHREMHER®D
B RERE  RBERESHENERANFAY -
WREBEEFERNERMNER MRS - RWE
B - MR EEMER AL S EEREHM
JRBIY (2024 < 0) » TR F M (T fo] 82 2 oy 2 AR 7548
BV E AR o

RTBEBREPHBEALME  RAYEFPEFE
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Pursuing Beauty with Custorrlers
HES— R

RESPONSIBLE SUPPLY CHAIN BE T HEE

AEERRAHEHBREEREBZEMESA
MRR IR - R T BHEEARREAFERE
BPTRRA — @i e HERER RS  RERM
FHREE £ E  HERSRINERAEEBIRE
RANEHRHERNABERRRE  BERRER
# BEZEREEXRRS  UNBAREMH

The Group believes that sustainable supply chain management is a
crucial part of our business operations and performance. In addition to
maintaining stable partnerships with our suppliers, we have established
a comprehensive supply chain management system covering the
entire production process from raw material procurement, production,
quality inspection to delivery. We also place a strong emphasis on our

supplier’s sustainability performance, including their environmental

JESREIR o

protection, as well as occupational safety and health performances, so

as to strengthen responsible supply chain management.

The Group’s major suppliers are raw material and service providers.
To ensure the quality of products and services provided by our
suppliers, we have established a rigorous assessment procedure for

engaging new suppliers:

S

1. Preliminary
Inspection

1. X HE

2. Supplier
Assessment

2. EERRT (L

=0
3. Incorporation in

Supplier List
3. IAHLER & 8%

AEENTEHEBRRME KRG HER - B
THERMEAMERNERRREEE B/
I AR LR E R

@

A

4. Ongoing Evaluation

4. FENE

e Conducting preliminary
inspection and assessment
based on basic information
such as the suppliers’
business license and
quality management

o RIBHEENEEHE  H
SERERARLETNS
BE R

e Conducting onsite
reviews to assess
suppliers in areas such
as quality, environment
and technological
capabilities. Guidance for
improvement is provided
and follow-up reviews are
conducted for suppliers
who do not meet our
standards during on-site
reviews

o EITHREEZ - EE -
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* Approving suppliers who
pass the on-site reviews

e Incorporating approved
suppliers in the qualified
list of suppliers

o HMBGEZOBNHER
EITEM

o BHEEMAASREIER
#

e Evaluate suppliers in areas
such as design capability,
R&D capability, service,
price, quality, environment,
and safety.

e Require unqualified
suppliers to provide
rectification plans. If
suppliers fail to improve in
a timely manner, the Group
will consider terminating
cooperation with them.

o DLERETREN - BHEBE AR
B -BE - RE IR
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Pursuing Beauty with Customers
BE S —

During the Reporting Period, the Group engaged a total of 102 major
suppliers, all of which were located in the PRC. We implemented the
above practices relating to engaging suppliers to all major suppliers.

To uphold sustainability principles in supply chain management,
we conduct regular ESG risk assessments to identify and mitigate
environmental and social risks along our supply chain. We also
prioritize suppliers whose performance meets our sustainability
standards, such as assessing the environmental protection and health
and safety performance of new suppliers to reduce environmental and
social risks in our supply chain.

To promote environmentally preferable products and services when
selecting suppliers, we adhere to green procurement principles in the
procurement process, including:

° Prioritizing the use of FSC® certified eco-friendly paper
° Prioritizing the purchase of appliances with energy labels

° Prioritizing products that use less or more environmentally
friendly packaging materials

° Prioritizing suppliers in close proximity to operating locations to
reduce carbon emissions during transportation

ETHICAL RESPONSIBILITY

Third-party Testing and Management

To fulfill our ethical responsibility, we engage third-party organizations
for human and product testing, ensuring that they have obtained
relevant qualifications in accordance with national requirements and
comply with relevant management systems and measures, including
the provision of qualified medical staff for human testing. Through
these tests, we not only ensure product compliance with safety
standards but also examine product quality and safety and improve
our design and manufacturing processes to enhance product quality
and customer safety.

RBEMAE - ARE - HEBI102REZHE
B AT EHERSUNTE - RMRMEE
ZEEEMIIT LRHERERED -

RTHEHERERE FERUBERRRA - B
EHEITIRE - A REBRBRTE - UHEH &
EmAEEDORERERR - RATELE
BRATERMAITFEZREENMHERS - i
ERHHEBNRERE  BERLER[ILE
T80 - WRIEHEEAIRE R SRR -

BT EREHRERSEESZARRER LIRS -

AEBERFBBRETRHTRERERA - £

. B RFFSCORE MR RAL

s BEARBAREREENESR

BREBERARIIERENBEDHL
EE

o BAEZEAMITEEHAE MR H R LR
LB & RN

BE=HRAHEEE

BHPEREMETHE =TT ERE
T ERRB=ZTHBETARIAMEBE R
AR AEBERERBEERZREGHERE
B RAREREEHEEERANGRE  BEE®
RERNBEABETARAIRSE - BRELA
A BATMERRERTAZEEE  FEDHR
REMBEMZ DM - WECERFTMEERRE
MBEMRENMELLE -

48 | shanghai Chicmax Cosmetic Co., Ltd. 8 FEbHRRR1HERA F



Pursuing Beauty with Customers

Safeguarding animal rights and welfare

We strive to protect animal rights and welfare while promoting
scientific research and innovation. The Group closely monitor the
legislative developments on animal testing and develop internal
guidelines to actively explore alternative testing methods to ensure
that our beauty and skincare products are of excellent quality,
effective, safe and suitable for most people’s skins.

PROTECTION OF INFORMATION
SECURITY AND DATA PRIVACY

To ensure proper use and storage of data and information, our
employee handbook and other relevant policies set out principles and
measures for protecting information, including but not limited to:

° Protected data and information shall not be used externally
without approval

° Strengthening user access approval and permission
configuration control for network drives

° Strengthening employee training and awareness of information
security to prevent illegal use and disclosure of information

° Employees shall not install, download or copy unauthorized
software without permission

° Employees shall not use the company’s network facilities to
send, obtain or use information or data that violates company
policies
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Pursuing Beauty with Customers
BE S —

To enhance network and information security, we have taken the
appropriate backup, encryption, access control and other necessary
technical and organizational measures and set up overall cybersecurity
and data protection policies to protect data from unauthorized access,
disclosure, theft, tampering, destruction, loss, illegal use, or other
serious incidents and breaches.

ADVERTISING AND LABELING

Responsible advertising and labelling are crucial to the reputation and
operations of the Group, including providing comprehensive, truthful,
accurate and timely information about our cosmetic products while
ensuring that our advertising does not contain any false or misleading
information to protect consumers’ rights and their right to know. We
have implemented a series of policies and measures to ensure the
truthfulness of advertising and labeling content.

Our R&D process is equipped with a designated label review
procedure. We conduct rigorous reviews of product labels by our
R&D center and legal department, including checking important
information such as product ingredient names, efficacy descriptions,
usage instructions, warnings and other important information to avoid
misleading consumers and causing harm to their health and safety.
We regularly review the source of certain data or choice of certain
words used in our advertising to ensure their accuracy and ensure
that product advertising does not contain false descriptions of medical
effects or other misleading information.
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Pursuing Beauty with Employees
/\;-\I_ E%%

Target: Most material issues covered in this Chapter:
BE: AERENREEE !

To create a workplace that is inclusive, equal and safe, while — Employee benefits

inspiring our employees to embody the spirit of legacy — Equal opportunities, diversity and anti-discrimination
— Occupational health and safety
— Employee development and training
— Employment compliance
— Anti-corruption

ITEZ TR - FEMZ 2N ITERE  SIRE TEEFERER —ESET
—FEHE 2ol RER
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The Group is committed to fostering a harmonious and diverse REBHALENHERZITHESE L - 2 A
workplace culture, providing competitive benefits, and ensuring a BFEINEINREELZEHTIEIRE LB/
healthy and safe working environment, so as to promote our core [Zor] - [8#8B 00 EE - RIRESE - A%
values of “diversity” and “optimism”. During the Reporting Period, BB A AT R - BERSFA -
the Group was not aware of any material non-compliance relating TERE - BRE - FE#E 2ok » RGN
to compensation and dismissal, recruitment and promotion, working LEMFBENENESAEREFE AT ENESR
hours, rest periods, equal opportunity, diversity, anti-discrimination BN A AMBEMARERE LB H % T
and other benefits and welfare nor any non-compliance relating to ERBEMR -

prevention of child labour or forced labour.
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Pursuing Beauty with Employees

/ ~ / ~

EMPLOYEE RIGHTS AND EQUAL
OPPORTUNITY

We ensure that employee rights are fully protected throughout
our operations. Our employee handbook and human resource
management policies outline arrangements related to compensation,
recruitment and promotion, dismissal, working hours, rest periods, and
more to ensure our employees’ rights are fully protected. We check
employees’ identification and qualifications upon hire to eliminate
the use of child labour and any form of illegal labor. Our employee
handbook sets out arrangements for working hours, overtime, and
rest periods to ensure that our employees have sufficient rest and
to prevent forced labour. If the use of child labour or forced labour
is discovered, we will immediately terminate their employment and
conduct an investigation in compliance with legal requirements
to prevent such situations from recurring. Our Human Resources
department conducts regular reviews of the human resources
management system to ensure the effectiveness of existing measures.

We advocate for a diverse and inclusive work environment,
encouraging employees from various backgrounds to grow together
at Chicmax. We communicate a corporate culture of diversity
and equality in our employee handbook, and strictly prohibit any
discrimination or harassment in the workplace. Under our employment
policies and procedures, we recruit candidates based on their
abilities, education, and work experience, and strictly prohibit any
discrimination based on gender, age, religion, race, or any other
factor. We make decisions on promotions, salary adjustments
and other benefits based on employee performance appraisals,
ensuring that employees receive fair treatment and opportunities for
advancement. We have established a reporting system and channels
to encourage employees to report any incidents of discrimination or
harassment, and strictly protect the identity of the complainants. Any
employee who engages in unlawful discrimination or harassment may
be subject to disciplinary actions or dismissal.
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Pursuing Beauty with Employees
HET—E#x
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The Group values each employee and is dedicated to enhancing
their well-being. We provide competitive salaries and comprehensive
insurance benefits to our employees, along with performance -
linked incentive programmes to reward and motivate them based
on individual performance. We offer various leave policies, welfare
benefits, and facilities' to cater to the needs of our employees.

Special Paid Leaves

BRI EH R

<
=2

Staff Welfare and Allowances

B TEFRER

Staff amenities

BT

Chicmax Family Day (providing special e

holiday for employees to spend time
with their families)

Marriage leave

Compassionate leave

Maternity leave

Prenatal examination leave
Breastfeeding leave

Paternity leave
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ER
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FER
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Marriage and childbirth gifts
Condolence payment
Birthday gifts and cards
New hire welcome gifts
Festive benefits

Free product benefits
Free health check-ups
Transportation allowance
Meal benefits

Employee Family and Maternity
Protection Fund
HIERERES

AEs

EEBMRER

N 74
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Employee dormitories
Lactation rooms
Employee rest areas
Tea room

Fitness room

Spa treatment room

BIES
HILE
& 1 A

=
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25RE
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HMEHERZRETEY  REHRERE
B BEBRES  BETIREIEMEFZATR
BFE - RN ER -

We regularly organize a variety of employee activities, including holiday
celebrations, birthday parties, annual dinners, and more, to help
employees achieve a balance between work and life and to increase
their sense of belonging.

1 Some benefits are only applicable to employees who meet certain implementation conditions.
BARFEEANEAFBERGHNOET -
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Pursuing Beauty with Employees
HET—HEx

Caring for Employees, Supporting Family Dreams — Employee Family and Maternity Protection Fund

HEET

FRERE - BIREEEREES

As a company with multiple maternal and infant care brands, we uphold a people-centric
philosophy, not only striving to provide high-quality maternal and baby care products to millions
of Chinese families but also extending our care to employees by supporting their family and
maternity needs. We responded to the national fertility initiative and launched a RMB10 million
Employee Family and Maternity Protection Fund, offering marriage and childbirth allowances
to eligible employees. Through this initiative, we provide tangible support to ease the financial
burden of marriage and parenthood, helping employees achieve a better balance between their
careers and family lives.

ERBEZESREERMHNEE  BABRERFIUARKINES  TERIRRETHER

ERHEELANTEEREER GO ETINREEZREBETL - HMEBEERLEE A @ #H
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EMPLOYEE TRAINING AND
DEVELOPMENT

To enable employees to grow together with Chicmax and utilize their
strengths, we provide onboarding training for new employees and
regularly offer customized internal training courses, as well as arrange
for our employees to participate in third-party training programs. In
addition, we provide management skills training opportunities for
selected employees to help them develop into management talents.

During the Reporting Period, we provided employees with over 19,000
hours of training, covering a wide range of topics including onboarding
training, business skills, management techniques, sales, director
responsibilities, and business development.
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Pursuing Beauty with Employees

OCCUPATIONAL HEALTH AND SAFETY

Based on our management approach of “safety production,
people-oriented”, We are committed to ensuring the safety and
health of our employees. To ensure the effectiveness of occupational
safety management, our occupational health and safety management
system? has obtained the ISO 45001 certification, and we have
also established health and safety manuals, policies and standard
operating procedures. We regularly set production safety targets and
conduct safety performance evaluations to continuously optimize the
Group’s safety management.

Production safety
Health and safety assessment

° Identifying and rating safety risks and conduct various
inspections of the working environment and business premises,
including checking protective equipment, fire safety measures,
etc.

° If safety hazards are identified, remedial measures are
implemented immediately, and effect evaluation will be
conducted.

° Investigating and reporting any safety incidents in the workplace
to the management and take corrective measures in a timely
manner.

/ ~ / ~
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2 During the Reporting Period, Shanghai Zhongyi Daily Chemical Co., Ltd. (“Shanghai Zhongyi”) held the ISO 45001 Occupational Health and Safety

Management System certificate.
RIREERB - BEPWBCERARFAISO 45001 BERFRLT 2 ERERES -
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Pursuing Beauty with Employees

/ ~ / ~

Reducing safety risks and improving risk response capabilities

° Providing safety rules and procedures that must be followed in
the workplace to workers.

° Personnel working in high-risk jobs must meet relevant
competency tests and obtain relevant licenses before they are
allowed to work.

° Strictly monitoring installations and protective equipment and
provide employees with protective equipment such as safety
nets, protective fences and goggles.

Raising employee safety awareness

° Environmental, health and safety training are provided to
employees on a regular basis.

° Tests are required at the end of training sessions and the test
results are considered in determining the overall performance of

employees.

° Providing employees with materials covering safety practices and
hazard management knowledge to enhance their occupational
safety and health knowledge.

During the Reporting Period, the Group was not aware of any material
non-compliance relating to providing a safe working environment and
protecting employees from occupational hazards that is material to the
Group and there has been no records of any work-related fatalities in
the past three years (including the Reporting Period).

AR 22 2 L R A 4R 7 L B PR e

. BUEXEAERETIERUNMKEETNEZS

) EES

3

e RESBUERIFEMASVAREGIER
ENEZLESHBEER T ELE

I

e HERENMLEMEREETERBELR X

RETRERZE2M  HEER  #EEF
EE S
REEINZEEE

o  THIREERMRE  RERZZH

e HERIIRBEREFEINR  WERTE
BEMNEBERRRKEZEZZAHNE

e REIRHEBREZZ2TRHNEZTEIEMHE
EVRRE - ABRTHE TR R A H
RERE B - AEB Y T ABE AR EERE AR

SEHEERFERHZ2TERERREE LR
XBREULEREERBR  INBE=F (£
EREHRE) B SEAME T THRER -

56 | shanghai Chicmax Cosmetic Co., Ltd. 8 FZE bt RAR1H AR A F



Pursuing Beauty with Employees

ANTI-CORRUPTION

The Group is committed to upholding the high standards of business
ethics and maintains a zero-tolerance policy towards corruption
and bribery throughout the entire value chain. We strictly prohibit
the solicitation or acceptance of benefits, and any form of bribery,
extortion, fraud or money laundering in our operations. Our standards
and requirements for ethical business conduct are clearly set out
in our Employee Code of Conduct and Employee Handbook. We
also require suppliers to comply with the Group’s anti — corruption
requirements.

We encourage employees, customers and suppliers to report
any fraud or misconduct through our grievance mechanism and
whistleblowing channels in accordance with our Anti-Fraud,
Whistleblowing and Reward System and Reward System for Recovery
of Economic Losses. The system clearly outlines our commitment to
protecting whistleblowers and that our procedures from the filing of a
complaint to its investigation are handled in an open, fair, honest and
transparent manner.

We regularly provide anti-corruption and anti-bribery compliance
training to our employees and directors to ensure that anti-corruption
measures and practices are understood. Orientation training for new
employees also covers relevant topics to enhance their knowledge
and awareness of applicable anti-corruption laws and regulations.

During the Reporting Period, the Group was not aware of any material
non-compliance with laws and regulations relating to the prevention of
bribery, extortion, fraud and money laundering, and was not aware of
any concluded legal cases regarding corrupt practices brought against
the Group or its employees.
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Pursuing Beauty with the Environment

BRI — R

Target:
Bz

Most material issues covered in this Chapter:
RERENZERHS

To leverage green beauty by enhancing climate-resilience and establishing
a low-carbon operational model
RARGEZ ) BRERMLERS - BXEERR

As a leader in clean beauty, Chicmax respects nature and is
committed to promoting environmental sustainability throughout
its operations and product development processes, showcasing
sustainable beauty. We have obtained the ISO 14001 certification
for our environmental management system, and have established
comprehensive environmental policies. Our environmental, health and
safety department (the “EHS department”) is responsible for monitoring
and preventing any environmental-related risks in our operations.
We continuously strive to improve our environmental performance.
During the Reporting Period, the Group was not aware of any material
non-compliance with relevant environmental laws and regulations.

— Waste
— Environmentally friendly products
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Pursuing Beauty with the Environment

CLIMATE RESILIENCE AND MANAGEMENT

The Group fully recognises the far-reaching impacts of climate change
on society and its business operations. We collaborate closely with
stakeholders to advance climate action and pursue a steady transition
to a low-carbon economy. During the Reporting Period, we turned
challenges into opportunities by proactively assessing the resilience
of our operations to climate-related risks and opportunities, while
accelerating greenhouse gas emission reductions across our business.

Governance

Board’s Role and Oversight

The Board has ultimate responsibility for the oversight of
climate-related risks and opportunities. With the support of the ESG
Working Group, the Board oversees the Group’s climate-related
matters, including climate change policies, the management of
climate-related risks and opportunities, and the progress of the 2030
Climate Target. The ESG Working Group reports to the Board at
least annually on sustainability matters and climate-related issues,
risks and opportunities are considered as part of the Board’s ongoing
oversight of the Group’s strategy and risk management. The scope
of reporting covers climate-related issues, climate-related risks
and opportunities. The Board considers trade-offs between climate
factors in strategy formulation, major transaction decisions and risk
management processes, balancing them against other business,
financial and operational priorities, as well as progress on climate
target implementation, thereby integrating climate considerations into
the Board’s overall decision making.

Members of the Board and ESG Working Group possess sufficient
knowledge of climate-related matters and understand their impacts
on the Group’s business and operations. The Group provides regular
climate-related training and materials to ensure timely updates and
informed oversight.
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Pursuing Beauty with the Environment
BAIRIE — B 3R

Management’s Role

Under the Board's oversight, the ESG Working Group, composed of
members of management, is responsible for assessing and managing
climate-related risks and opportunities, planning and implementing
climate-related measures, and reviewing climate-related policies.
The ESG Working Group implements the strategic direction set by
the Board by incorporating climate considerations into our daily
operations.

Please refer to the “Sustainability Governance” in this Report for
details.

Strategy

In response to the long-term challenges posed by climate change,
the Group continues to strengthen its capabilities in identifying and
managing climate-related risks and opportunities and integrates such
considerations into its sustainability risk and opportunity management
mechanism. During the Year, we further enhanced the breadth and
depth of our climate strategy planning by assessing the financial and
non-financial impacts of climate change on the Group across multiple
dimensions, including business operations, the supply chain and the
market environment, thereby strengthening our climate resilience. A
summary of the key identified climate-related risks and opportunities
is presented in the table below. However, since data availability and
quantification methods continue to develop or evolve, we will continue
to monitor and, where feasible, describe the concentration of climate-
related risks and opportunities across our business model and value
chain. As research in this area continues to evolve, we expect to
strengthen our understanding and further identify relevant risks and
opportunities across our core operations.
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Pursuing Beauty with the Environment

BB 1 — R

Climate-related Risks and Response Actions and
Transition Measures

iEapiyYNE LRk i

Financial Impact Non-Financial Impact

i & B BB FUBTE

Opportunities

KIRIERERE

Physical Risks
B

e Acute risk

O®mO

o Increasing frequency
and intensity of extreme
weather events (e.g.,
typhoons, flooding
caused by heavy
rainfall, extreme high
temperatures) pose
direct physical impacts
on the Group’s global
operational network

o SRR

S

o BiHAREM (MEEE

REREMERH®KZ
B B e R) SEERRE

. HEESWELR

BB EEYEEE

Current Financial Impact

e |ncrease equipment repair
and maintenance costs

e Extreme weather
events may temporarily
disrupt logistics and
transportation processes,
which may result in partial

sales losses and additional

warehousing costs
Anticipated Financial
Impact
¢ Rise costs of preventive
measures due to frequent

extreme weather events in

short to medium term.

e Potential increase in
property insurance
premiums in medium
to long term amid more
frequent extreme weather

events
E Al Hﬁﬁ%:ﬂ/
REEHEEMNHER

ﬁﬁ$iﬂ

o IRImARREMAIBEE P
KT ﬁﬁJ/}lﬁ:E AR
BUHE R AR IIE IR
SN RERCAR
bR S

o NI - PHIRTAERRHR
SIE HEAK ANIE HD

o N REERBIERBRE
FA AT BEBE 1B sm A R B A
i £

o RimKRFIES

e Interruptions in the supply

of raw materials may

lead to delivery delays
and affect the Group’s
reputation

Extreme weather
increases the safety risks
for employees’ commuting
or work operations

o FMEMELEFE AT B HX

g TrEsEgsE
SETERHFH
EELZ 2R

Conduct regular
inspections and tests, and
take emergency protection
measures

Formulate and improve
crisis management
procedures for extreme
weather events

Explore the purchase

of business interruption
insurance to cover
potential and actual
losses caused by extreme
weather

Give priority to selecting
local and nearby suppliers
to reduce situations
caused by logistics
disruptions and/or delays
in material supply

EITE B MR - I
PREE =R &R

5 N 75 & $ BT Im R R
EHMBRERRERF

R RBERGHE R -
AR B AR 3 R SR A& X Y
BERERIEX

B 508 B AN M A i (=
'ﬁ‘tﬁ?ﬁéﬁ ’ /Jﬁ ﬁ%/mx

K/ St Rt R IR R
i 2R RO 155
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Pursuing Beauty with the Environment

BB 1 — R

Climate-related Risks and

Response Actions and

Transition Measures

iEapiyYNE LRk yii

Opportunities

Financial Impact

i & B 1)

Non-Financial Impact

e

KIRIERERRE

E'/E

e Chronic Risk

@O

° Long-term changes in
climate patterns (e.g.,
sea level rise, persistent

Current Financial Impact e Sustained high e Establish business
temperatures may continuity plans and
increase the risk of measures to ensure the
heatstroke among rapid recovery of business

employees, raise the operations in the event of

e Increase cooling loads
and electricity demand,
resulting in higher energy
costs

high temperatures) have
led to the deterioration
of operating

Anticipated Financial
Impact
e Investing in high-energy-

failure rate of equipment,
and affect the stability of
the supply chain

a disaster
e Optimize the operational
efficiency of heating,

ventilation, and air
conditioning systems
(HVAC) to reduce power
consumption even as

environments in many
regions globally

efficiency cooling systems
will incur additional capital
expenditures

temperatures rise

o 12 MER EAUBEE . %%%5#&%%143% o BY ESEEILF B MK
®O o R EFEHMLBRE - RERERERY B - BEAR B AR BRI

2 ﬁﬂi*ﬁ‘ﬁﬁﬁﬁ%{t(ﬂﬂfqz ﬁﬁ%;%@xz@%iﬂﬂ © /]
HLEF - BESES) FRESE

%%1 FERISE @'W’E%Fﬁ

REIRBX A £ T+ o BILHIR - BRAMZEFHR

E&%W%ﬂﬁi_%iﬁiﬁ%{b TR B EE FEHVAC)HIETTRE - A
o A REINBRE BN Emﬁ;tﬂé@%ﬁ?%ﬁ%
BIRABRL - EETEINE BWAE B
AR
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Climate-related Risks and

Opportunities

S04 48 BE 3 B 12 [ B

Pursuing Beauty with the Environment

Financial Impact

1)

Non-Financial Impact

e

E'/E

BB 1 — R

Response Actions and

Transition Measures

iEapiyiYNE LRty

Transition Risks
a7 7

e Policy and Legal Risk

®mO

o Regulators worldwide
are stepping up
emissions reduction
requirements through
measures such as
China’s “dual carbon”
strategy, carbon pricing,
and the expansion of
carbon markets. As
these policies tighten,
enterprises may face
growing pressure to
enhance transparency
and reduce emissions

BERRERRR

®O

o BIREIRMEEHBIEN
RIEFRPER - BFESD

B[ a AR T
BRB SR  ARE
R EEA B R B R AR

Current Financial Impact

e Additional compliance
costs arising from new
climate disclosure
requirements

Anticipated Financial
Impact

e One-time investment in
equipment upgrades or
energy replacement in the
medium and long term

e Increased operating

costs due to the

implementation of carbon

pricing mechanisms in the

medium term

Increased compliance

costs to comply with new

policies in the medium to

long term

Bl BEE

o FHENRIREEE
HEEVERING RS

SELL RS

o RHRH - REANHEITRE
FHARSRERE RN — IR
‘A

o R A B R AR (B AR A 11
B LB AN

o R EAE R ERA R SPRTIR
REHARKARIEM

K&
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e Failure to adapt to
policy changes or meet
disclosure requirements
may lead to strategic
derailment, regulatory
penalties, and damage to
brand reputation

ﬁ

REEEBORE LM

FE 2SR TT AL G BB B
EERA LmEBE

inﬁ%%

18

e Regularly monitor the
latest regulatory changes
in operating locations
such as Mainland China to
ensure compliance

e Regularly monitor the
latest regulatory changes
in laws, policies and
regulations to ensure
compliance

o THIEERABAEESEE
PR R B B 21t
INHEIR A #

o EHEFOERZE - BERAA
ROBMEEZL - U
REHR
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Pursuing Beauty with the Environment

BB 1 — R

Climate-related Risks and Response Actions and
Transition Measures

iEapiyYNE LRk yii

Opportunities

Financial Impact Non-Financial Impact

SR AR B L B e L B BB FUBTE

e Market Risk Current Financial Impact e Being regarded as e Use FSC-certified

@O

o Both consumers
and investors are
increasingly favouring
companies with strong
ESG performance
and green, low-
carbon products. The
Group therefore faces
dual risks in product
technology iteration and
market competitiveness

ik

®O

o MSHBEEREAT SR
EEYMEEREREE
EREmRESGRRAER
Mk SEERERRK
ERETSHRF HNE
ERE

64

e Additional compliance
costs in response to
new climate disclosure
requirements (such as
Scope 3 emissions and
scenario analysis)

Anticipated Financial

Impact

e Damage to reputation
and/or loss of social
license in the medium to
long term may lead to
reduced earnings

e High carbon emissions or
unsustainable practices
may result in decreased
revenue and reputational
damage in the medium to
long term
EAH e

o FEFAIRIBEEZK (#
E=BEM KBRS EE
BVERINE AR B AR

SEEUp S =7

o N REINBERIE
R/ R B G AT
BB RS

o BIRPERE TR A AT B
BERONEE NP KH

AR E UM A T RN

EEEPS

an enterprise lagging
behind in low-carbon
transformation, resulting
in the depreciation of
brand value and potential
exclusion from mainstream
distribution channels
Products and technology
roadmaps are
disconnected from green
consumption trends,
leading to damage to
brand reputation and
customer relationships

R RERERRIR
¥ SYmEEERE -
A] REHRBERR R D 35

RiE
2 BT B AR B B4R
HEBDBBE - XM

BEREFBERE
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packaging materials and
print packaging with
organic inks

Launch refillable design
products to reduce the
use of packaging materials
Launch a product
container recycling
program to upgrade and
recycle used plastics
into recycled plastic
products/reuse them in
manufacturing product
containers

Closely monitor market
trends, customer
satisfaction, and the
Group’s reputation

EFAFSCRE B XML -
LA #h 2 E Rl 2 5
HEH A R SRR AT E
BAME R B EE
HHERBSRE UGS
REEANERBTREE

REBLEERBERBRR
SUEEMB R
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Climate-related Risks and

Opportunities
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Pursuing Beauty with the Environment

Financial Impact

1)

Non-Financial Impact

e

E'/E

BB 1 — R

Response Actions and

Transition Measures

iEapiyYNE LRk i

Climate-Related Opportunities

RIZ BRI S

e Energy Sources

®mO

o Against the global
decarbonization trend,
renewable energy is
becoming increasingly
economical and
accessible, creating
strategic opportunities
for the Group’s
operations

BEIR AR

®O

o ZHEMBET  WHBL
BEIR AV AR M B AT 1S 1
R#EH - REEEEE
IREB R AR S R
B HE 3B

Current Financial Impact

e Reduced expenditure
on purchased electricity
through the procurement
of green power or the
construction of self-owned
renewable energy facilities

Anticipated Financial

Impact

e New revenue streams

can be developed in

the medium and long

term by selling surplus

green electricity, green

certificates, etc.

Avoid the risk of future

fossil energy price

fluctuations in the medium

and long term

SR A

s BRARBHEENNAR
Rl AREIRERE - FILAR
DHNEE N EH

TEERBI TS LB

s AIEBHESZHREETE
N EES R KRB
R BRI A SR

o AR - REFNRE R
ARERERRE R
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e Building distributed
renewable energy
can reduce reliance
on traditional fossil
fuels and enhance the
independence and stability
of one’s own energy
supply

* Enhance brand
reputation and market
competitiveness

e | ay out renewable energy
in advance to ensure
compliance and avoid
future regulatory risks

o ERERAMAR BFLERRA
B EHE G A PR 4K
& =TT E B RER A ER
8 E AR 1T

o RITMEEBETIZHRT S

o LRI /AR BARR ﬁ%
BRUBERKEER

e The group actively
promotes green
production and has
established a series of
energy-saving measures
and policies

e Pay close attention to the
demand response plans
and incentive measures
for electricity from
governments in various
regions

o KEEGEBFEEE -
I E &I — R ETREE
FEA B

o BHIRLERHMBTEHE H
FREEEI TR EN i
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Pursuing Beauty with the Environment

BB 1 — R

Climate-related Risks and

Opportunities

S04 48 B8 3 B 12 [ B

e Energy Efficiency

Ol

° By investing in high-
energy-efficiency
equipment and
optimizing operation
management,
significantly reduce
long-term operating
costs

RER R Z

O

o EPRESEMREERE
LEEEE  BERER
HEBEERA

Financial Impact

1)

Current Financial Impact

e Help reduce operating
costs

Anticipated Financial

Impact

e Reducing energy
consumption directly

reduces carbon emissions,

which may reduce
regulatory expenditures

in the medium term in the
future

SR A

o BBIROIRIE ZERK A

MBS

o [REBEREE OB D HBE
M AR HR R BER
PARL A BE B X

Non-Financial Impact

e

E'/E

e Reduce carbon emissions
generated during
operations to help the
group meet current
and future increasingly
stringent carbon emission
regulations and disclosure
requirements

e Demonstrate the group’s
practical actions in
addressing climate
change to enhance brand
reputation and market
competitiveness

o (REZBIEEENIRYE
R BB EER R E R &
AR B R ERAR BB BERUE
AR E K

s RAEEERKE T E
WERITE - A maE
ERIIBHEFN

Response Actions and

Transition Measures

iEapiyYNE LRk yii

e Carry out energy-saving
renovations on building
facilities, and improve
energy use efficiency
with the help of intelligent
systems and technologies

* Regularly provide thematic
training on resource use
efficiency to enhance
employees’ awareness

o RFEEYIRMEITEIAE
= WEBEEERERR
Bl - BRFHBEIRIE R Rk

o TEHMRHLEIREAMER
FEEI - RABIEH

(® Short-term (2030) ™ Medium-term (2040) @© Long-term (2050)
(©2H (2030F) ™M HI (2040F) ORI (20504)
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Pursuing Beauty with the Environment

Climate Scenario Analysis

During the Reporting Period, the Group initiated its first climate
scenario analysis to assess the resilience of its strategy and business
model to a range of potential climate outcomes. The analysis
was conducted across core operations in Mainland China at the
Group level and was designed to inform strategic planning and
risk management. The results informed our strategic planning, risk
management and resource allocation for various time horizons.

Scenario and Modelling Approach

We used the Network for Greening the Financial System (“NGFS”)® as
the primary dataset and selected both low-carbon and high-carbon
scenarios, namely Net Zero 2050 scenario and the Current Policies
scenario as they are the internationally recognised, are among the
publicly available scenario sources, and are directly relevant to the
Group. The scenarios were not intended to be predictions of the
future; rather, they sought to stress test our business against several
plausible future states. The assessment is subject to uncertainties
including the current limitations in available literature and data in
quantifying the influence of climate with a high degree of certainty. Our
current approach was based on a snapshot of our current situation
and assumed no change in our major business operations, operating
locations or carbon mitigation measures, and no correlation between
different climate risk variables. Going forward, we will continue to
refine our approach to climate scenario analysis as new credible data
and methodologies become available.

For the assessment, we integrated global climate models, regional
climate data, and industry forecasts to evaluate physical and transition
risks relevant to the Group’s operations. The analysis considered
physical risk indicators such as cyclones, floods, and heatwaves, as
well as transition risk factors impacting operating costs and transition
pressures, including carbon pricing. The results indicate that, across
all assessed scenarios, identified risks remain low. Please refer to the
tables below for an overview of the selected time horizons, climate
scenarios, and analysis results.

BIRIE —HE X

RIRBRDM

RI|EHRE - AEBHEIRRRRESON - A
A AP BURE R X B EAEE Y — RIBER
KRBT ZOMBEESEEEETEAX
EoZoES  BEABERENEREEREMN
RIE o DR E BRI R I #8 B 1 BiRs 31
2 EREEREREERHS2E -

15 B E A FE A

BPMRAZELRAL (INGFS])*EREAE
ZERRIR - pRERERBES (A[2050%
THRER] Beixigs (A BERERFRARE
2]  HRZEBESERREARY - BARA
ERMBESEE  BERASEEFEEMAR @ &
R - ZEESMALIEEETEARNK - MENE
ABBETAREBENRRER  HAEEEBLH#
TR - ZAEFETHENE  BFERAX
BIEREBBFERR - UBEEBELYRREEY
LHITEIN - RMBAMNBEROTHERY
WRE EFRERTE - MR EBER - LB KA
iEmE g - B TRRIEREREH 2 ELE8E
B R o KRR RMEEEEZ A EMEUEE
FAALE  BESEREBESTHNAR -

EAERTH  HAGRA2RRERER - R
RIREMRITERN - FHEAEEEESER
ARERLEBLER REXLESRATRE
KR BRFEERRER  URAEFEZE
B EREE R B ) 60 i E (B/KEE « DT RERA
AEREBRT  SEARY/ERR - F2H
TR THMESHBE  RREIEOMER
HIEES o

3 NGFS is a group of central banks and supervisors who share best practices, contribute to developing climate and environment risk management in the
financial sector, and mobilise mainstream finance to support the transition to a sustainable economy.
NGFSE—EmRTMEEHEERNELE - PN ZTHEER  BHERTERRABLIRERKRER - UHE T RERAZFAFELANER -
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Pursuing Beauty with the Environment
EIRIE — MR

Disorderly % Fi&& |

Delayed Fragmented
Transition World
R Bt
R 57

Transition risks
B E R

NDCs
% 5‘ Current
250 TER Policies
Low Demand B
EBR
Orderly Hot house world

BFHBE BMEMR

N
»

Physical risks
YIE AR
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Pursuing Beauty with the Environment

Time Horizons and Climate Scenarios Selection

Risk Indicators/Variables

RiiER 28

BIRIE —HE X

B [E7 80 [ B R R 1 s A 1

Time Horizons NGFS Scenarios Selection
REE 0 [E NGFStE=EE

Physical Risk

i

B &

Transition Risk

A i

Acute Risk:

e Extreme Rainfall
and Floods

e Cyclones

Chronic Risk:

e Heatwaves

SRR

o IR RK

MR

o HUR

Policy and Legal
Risk:
e Carbon Pricing

BUREEERE
o HREME

2030 (short-term)
2040 (medium-term)

2050 (long-term)
2030(%EHA)
2040(HHA)
2050(=H1)

Net-Zero 2050 (Orderly):

e Assumes immediate, ambitious
climate policies and rapid
technological transition, achieving
net zero CO, emissions around
2050, limiting warming to 1.5°C
with minimal overshoot, low
physical risks, and high transition
risks.

Current Policies (Hot House

World):

e Assumes only existing policies are
maintained, leading to emissions
growth until 2080 and about 3 °C
of warming, resulting in severe
physical risks, including irreversible
impacts like higher sea levels.

2050 % (B FR&1E):

o FRERIRIR B RURBUR B H i gAY -
EH2050F B —SLIETHE
W BHRRHIE1.5°CRER K
NHBRARE  BREERER -
ERERS -

BRERFBR (REERERE):

o RRIEAFRBBOR - EBHHGF
BILRZE2080%F - THREABT - 5
BZREEEREAR  SETAY
EHFE  SFRELEFH -
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Pursuing Beauty with the Environment
BIRIE — R

Scenario Analysis Results

Risk level: @ High ©® Moderate Low
[ B ok * S AR o LR KR

Net-Zero 2050 Scenario
2050 F ZHHMER

Mainland
China
R R K B 2030

Risk Indicators/Variables
ARisE 28

Physical Risk Extreme Rainfall and Floods
EREAR 18 i [ Y % R K
Cyclones /
A RIE
Heatwave /
HOR
Transition Risk Carbon Pricing /

AR

TREE

Climate Resilience and Adaptive Capacity

The results of the climate-related scenario analysis inform the Group’s
assessment of the resilience of its strategy and business model
under different scenarios and time horizons. The analysis supports
an understanding of how climate-related changes could affect the
Group’s operations and strategic positioning and provides a basis
for identifying areas where enhanced risk management, strategic
adjustment or resource allocation may be required.

We maintain the capacity to adapt our strategy and business model
over short, medium, and long term through existing risk management
and strategic planning processes. Scenario analysis outcomes are
incorporated into these processes to support timely decision-making,
enabling the Group to respond proportionately to evolving
climate-related risks and opportunities while supporting long-term
resilience and sustainable value creation.

BRI 42

Impact Level
HERE
Current Policies Scenario
BRERFRMRER

2040 2050 2030 2040 2050

R E] 1 BB fERE )
RIRBRAEBROTAERB IR AEEFEENR
BREFREE TRESEEXNIDE - ZD
R S SRR B F] e S AR SR B 28 I SRR e L
EEFENER  YRBHFNERRERE R
BB BRI E M E B EIRIR KR o

AREEFEBRAAMREENRBRENE - 5
RIEH] - PH R RAARBRR R L EEAANEE
N BEIMEREMARBRE - BHAKE

FEANARENRE  AREARKERLENR
AR i BB - E MR L RAIEERN - I

B RAEERE -
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Pursuing Beauty with the Environment

Risk Management

The Board bears ultimate responsibility for the design and
implementation of the risk management mechanism. Under the
supervision of the ESG Working Group, the Group conducts
sustainability risk and opportunity assessments, including
climate-related risks and opportunities. We identify, assess and
manage climate-related risks and opportunities in terms of their
potential impacts and likelihood, and prioritise them accordingly.
Based on the assessment results, the Group formulates appropriate
mitigation measures to enhance its risk response capabilities.

For further details, please refer to the section “ESG Risk and
Opportunity Management”.

Metrics and Targets

We are committed to addressing climate change and actively reducing
GHG emissions within our operations. In support of China’s 3060
goal, namely peaking carbon emissions by 2030 and achieving carbon
neutrality by 2060, and taking into account the Paris Agreement, an
international climate agreement aimed at limiting global warming to
1.5°C above pre-industrial levels, the Group has formulated a clear
carbon reduction pathway based on its business characteristics and
is steadily advancing its low-carbon transition. Within this framework,
we disclosed key climate-related metrics in our annual ESG Report,
including Scopes 1, 2 and 3 GHG emissions and energy consumption,
etc., and established 2030 Climate Target*. We report annually to the
Board on our progress against these metrics and targets, ensuring
continuous monitoring and improvement of our environmental
performance.

BIRIE —HE X

[rg=gid
EEZgAESERRITRREERHINKELE
£ HESGIT R/ NMEMEET - RAETAIRE
FRER AL - B ERREAEEER R
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EEREE

BB REERRE L THEGREEEEE
HENARER B - AEEPE 3060
B1Z | (BI2030F AT BIRHREIE - 2060 F AT E IR
) - WEE(ERBE)EEEEH KA
BIEHIER TEEmAI/KER1.5°CANME
RIEW:ZE  AEECREASEBBMUSTETH
TR R A BE 1S - WAB AP (R AR AL o fE AR
T PR EFEHESGIRE i BRI # RIEE
BIEIZ  pEESE—  SE _LEE-MEER
BEUERE - BERHMERES - WA ST T 2030 R E
BiR e BB FRNEFTSRERERBEMNER
B B EEEFMREARMNRERSE -

2030 Climate Target

2030R 1% B 1%

2030

Absolute GHG emissions (Scopes 1 & 2)
(using 2024 as the baseline year)
20304
BEBERBHN (BE1F2) BE
(2024 F RELAES)

4 Our GHG target applies to our core businesses. Details of the scope are set out in the section headed “Reporting Scope and Period”. We will consider
the potential use of quality carbon credits and renewable energy certificates (‘RECs”) as part of our decarbonisation pathway and continue to monitor
relevant guidance and market developments relating to carbon credits and offsets, including HKEX guidance on the use of carbon credits to offset

greenhouse gas emissions in achieving greenhouse gas emissions targets.

HABEREHNEREANARENZLER  GEFBERN [MELERARHE] —6 - RASTEHHEEREMERA BLEERES ([RECs]) AR
BRER A AT BE 1L - WS RTINS B RIK M MERI IR S| RIS B R - BIEM R AN ARG AEEHRERBIBATRR BERBI A R0ES| -
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Pursuing Beauty with the Environment
BIRIE — R

Furthermore, to make our operations more resilient towards climate
change, we have established the following green targets:

o - b
ERIEATHERR

LEHRIRBCAERES - B

Aspect Green target Progress in 2025
g FEEE 2025FEE
Energy use Continue to implement energy management measures and improve  Achieved
@\ efficiency energy use efficiency.
K,Q CRERME BB I AR AR A - Q
EEK
Water use Reduce water consumption and improve water use efficiency Achieved
efficiency through water conservation measures.
Ak S T K B S Pk M A R S - Q
EEK
w Waste Continuously optimize waste management, reduce waste generation Achieved
@ management intensity, and maximize recycle and reuse of waste.
REE IR SEERICEEMEE  ROBEEVRESTE - URAEETEYE

Note:

In terms of intensity value.

o BB

The “Performance Data Summary” section of the Report discloses
the Group’s direct and indirect energy consumption, as well as the
corresponding GHG emissions. While the Group’s impact on certain
Scope 3 categories remains relatively limited, we will continue to
monitor such emissions and are committed to further enhancing

NEM -

— S EERBRE -

related disclosures and reducing carbon emissions across the entire

value chain in the near future.

/2
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Pursuing Beauty with the Environment

RESOURCE MANAGEMENT

Energy Management

Our resource consumption mainly includes electricity, energy and
water consumption to support our business operations, including
production and office facilities. To conserve energy and improve
energy efficiency in our operations and production processes, we
have implemented a range of measures, including:

° Replacing conventional lighting with more energy-efficient LED
lights in offices and factories

° Installing motion-sensor lighting systems to reduce unnecessary
electricity consumption

° Upgrading and retrofitting air-conditioning systems to improve
energy efficiency

° Purchasing appliances with higher energy efficiency

° Encouraging employees to save energy

BIRIE —HE X

il

i

REREE
BMERERTEREE NN RN
BACGHEE - DX BRMMEBES  BELE
BRI AR - RIAREBNEERRSE
B— R - b 6 8RR 1R LR 5 A R
5 B

2

¥

B

R R ZE R TRE R ETRELED &

o RERABRERHRLS AL ILERS

g

o  EMRMUETTRA - RITBLREAME

.« RBRRMGRENES
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Pursuing Beauty with the Environment
BAIRIE — B 3R

Water Resources Management

The Group’s water consumption mainly comes from the operation
of production facilities and the municipal water consumption of
our offices. There were no issues in sourcing water that was fit for
purpose during the Reporting Period. We have implemented the

following measures to conserve water:

° Installing a wastewater reuse system in the factories to reduce

pollution and water consumption

° Conducting water balance testing to fully understand the status
of the water supply system in the factories and strengthen water
management

° Repairing water equipment in a timely manner when leaks are
detected

° Using water equipment with higher efficiency

° Posting water conservation signs in the offices to enhance
employees’ awareness of water conservation

Packaging Material Management

We have always designed products inspired by nature, aiming to
reduce the environmental impact throughout the product lifecycle.
By focusing first on minimal design, we reduce material consumption
from the start. We also prioritize sourcing more sustainable materials
with smaller environmental footprints, in order to progress toward the
ultimate goal of a circular economy.
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KEH

BERMHEE
BR—ENERRBERERER  BRBEER
EwBHNREZE -  RABEFI/NEER
it H—RBIUR D BEMEDER - RFITEE
ARBRERTRD - EAFHEEROME - A
BERREREENZRRERE
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Pursuing Beauty with the Environment
BIRIE — MR

We are mindful of our packaging choices & {fi{74: 22 E%E

Sustainably sourced
AHEREE
® 95% of One Leaf’s new products and newpage’s standalone

III(QJD

product lines use FSC® certified eco-friendly paper packaging

to ensure responsible sourcing and traceable raw materials from

sustainable forests. Going forward, we will exclusively use FSC® ;F E ﬁ&%%ﬁ
certified eco-friendly paper packaging for all of our One Leaf Z BRI 3R R
products

100% of our products at One Leaf’s are packaged using eco-
friendly plant based ink, replacing traditional petroleum-based

ink and reducing the environmental impact of heavy metals and ( ——
volatile organic compounds (“VOCs”) in traditional petroleum- b Restaapu fonl
. ¢ - P ( ) P FSC Fscoc1r18as |
based ink printing T
o —EF95%H#T MR Mnewpage — H ¥ 1% M E 2 Z B ®FSCe

RENBRALEE  REEXOERWHEREAE IR e
(RE R R ATE I KA —EFHERH2ERAFSCOR
BOBREREEL

s ~HFHmI00%EARRENHBARNEES  RAERA
RS RADESROHHRBHRTESE  BERERRLEEY
(IVOCs ) FHIRTHZE

We prioritize natural and minimal design F M8 £2ZE B ARBRERE

Resource use efficiency
EREAME

e We are working closely with our R&D team to explore minimal

packaging design and rightsizing our packaging, in order to
minimize and eliminate unnecessary packaging

e Using embossed printing instead of ink printing and opting for
packaging materials made from paper in their natural colour as

FERFRAGK SR fRh 45

much as possible can reduce the use of printing ink, thereby

minimizing chemical safety risks

o HMIEARPEEBRNEIE  RERBHBERT LA
RT - BABERD OB TNV EH B

o NBHZREAOMBERILA R ZEUNARFEEEREDR - ADRD
HImph2ER - MM Bz 20 ER

3

AR
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Pursuing Beauty with the Environment
BIRIE — R

We design with circularity in mind & fERTEZERBERME

@ Designed for reuse and refill
@ Q BEEEANTER MR
e Our consumers can make a positive impact on the environment through »
their purchasing decisions, such as choosing to buy products with 4 ' -
ecofriendly refill options that help to reduce and conserve packaging ‘ [ | ] t
materials
e We have consistently introduced refillable and alternative packaging = = i
options for our selected products
s HMMEBERFIARBMMNBERTERIERZNTZE  BREBEER e

TR YLLK

REFTENER - B REE BEDE

s —HRRBEEMSIATERNBERMFTE
Replaced petroleum-based plastics with bioplastics W)
Q{)@ RENERRBEHELH o
e We have launched the first One Leaf Mild Moisture Cleanser using TRYBY

2ean Telreilper

recyclable and reusable Bio-PE (bio-based polyethylene) eco-friendly

packaging
o HHERIKAAIRKBFABo-PE(EMER L) BREERNONe Lear®
ERRIZRFIREFL

Interactions with stakeholders on environmental protection

'ﬁ? HENENRRED

A<

T)o

e We provide a clean and comfortable skincare experience while
encouraging circular behaviors such as packaging recycling and reuse.
Through our recycling programs, on-pack reminders, social media
interactions and website promotions, we enhance consumer awareness
of packaging recyclability and sustainability

o HWMIEMADT - SFEEERR  REIBEEATORRAEEERSER

-
s BBBKET HIXEREPRVBUSTES  NREBEHERAT@K KA
FEMNER
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Pursuing Beauty with the Environment

EMISSION MANAGEMENT

Wastewater Treatment

The Group ensures that wastewater discharge meets national
standards. Our factories are equipped with wastewater treatment
facilities, which use specific processes to treat both production and
domestic sewage. After treatment, the wastewater is sent to municipal
wastewater treatment plants through the municipal wastewater
network. We take a series of measures to minimize the impact of
wastewater, including:

° Partnering with a qualified environmental protection company to
handle waste oil and residual sludge in wastewater

o Establishing a sludge dewatering system to reduce the amount
of sludge generated during wastewater treatment processes in
our factories

° Strengthening the management of on-site equipment and
facilities to reduce and control the production of wastewater
from leaks and spills

° Installing deodorization facilities to treat odors generated by
sewage tanks

° Using activated carbon oxidization and filtration systems to
reduce the release of harmful gases from wastewater

BIRIE —HE X

BFEE

BRI
ARG BRI A B FIRE - HFIH TR
RBEREKEEY  RAARIFREEEMER
BEK - BRI R BB T IR B KR E 5 KR 12
B o BAFIRER — R 5B KB KN R ERF D &
1’ 8%

o HEBARBRRRARERIAL  BRIBREKSP
B R AN I 8275

o RIBEIMITEBRKESR W RBEKEE
TiEH5RE

o INRBEREREHEE RO AIERIR
S ERRIE R EEREK

o RAUFRRERIEIARIERE KO EE £ ) RIK

o EAEMMEAEIYFIBIREFL 0 R RE
KERMABSRE
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Pursuing Beauty with the Environment
I — R

Waste Management

The Group’s hazardous waste generated mainly includes waste ink
and cleaning solutions, waste materials from inspections, waste
resin, waste activated carbon the operation of production facilities.
Non-hazardous waste mainly consists of thin packaging films,
paper packaging materials, glass and office waste. To ensure the
proper handling of all waste in accordance with relevant standards,
our domestic solid waste is collected and handled by government
agencies, while qualified contractors collect and handle other
non-hazardous waste. We implement monitoring measures throughout
the storage, transportation, and disposal stages of hazardous waste
to avoid environmental hazards and pollution risks. In the event of
any unexpected environmental contamination, our EHS department
will take immediate action by contacting the responsible parties and
implementing necessary corrective measures.

s

Storage

GKE B

Transportation

RS YRR IE
AEBEELNAZRERMIERRIREEES
R OB RRE R - OB EE Y - BEARR - BB
MxRE MAEENEZEENEIZEEEEE
IR MEBREME  BEARBRAENRSE - B
THRMARMARBEBREEZRLZZEIE -
BMEEANEREREY S BB RER
2 MEMESEZVAHEERAEHKRER
B RN EERRMNET - BERMEE SR
BRETEERE  @ReRRETITRHAR -
EE A RE S ERIREISR - HAFIMEHS
AP EEE T BME - WRERRIAIETTE -

}
<

Treatment

e Collection bins are installed with o
dedicated labels for hazardous waste
collection

e Daily inspection are conducted by site
supervisors to ensure proper collection,
classification and labeling of hazardous
waste

o RERUZABENBERBELREY o

s MEFEETAERSE SHEREED
W - DBRARHEE E#

Designated personnel transfer the e
hazardous waste to the hazardous
waste warehouse and record the
date and quantity information

HEABRIEREVNAEA .
Wisk A - HEBESR

R

Hazardous waste is transported

to qualified units for treatment, for
example, waste activated carbon is
incinerated for treatment

BEEBEEMEAEEELENUR
B - Pl EEE R ST BRI
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Air Emissions

The Group’s air emissions mainly come from air emissions produced

from emulsification operations, boiler fumes, and waste gas from
wastewater treatment plants. In addition, our use of vehicles also
generates sulphur oxides (SOx), nitrogen oxides (NOx) and particulate
matter (PM). The organic solvents we use also produce VOCs.

Air Emission Treatment

BEREE

Pursuing Beauty with the Environment

BE N — BB

BER
REBOBEREREZRIIELEEENER -
MERER - JSKERIAERSE o AN - FK M
FTiE AR HE NG EERELY(SOxX) « BREY
(NOX) A K FERL ¥ (PM) 55 o tE4h » FRAPE RN A
AP E EEFEEEB A (VOCS)

Air Emission Testing

R SRR

e Qur factories are equipped with bag dust removal, o
activated carbon adsorption and fume purification devices

e Regular maintenance and replacement of activated carbon
and other components in the air treatment equipment is e
conducted to ensure proper operation

o TITHRERAKRE JEMREM HEHCERE .
s THIHEBEREERKBEEMAMREEMR BAERRE
R IEFETT .

CONSERVING ECOLOGY AND BIODIVERSITY

In order to reduce the environmental impact on natural resources
during construction and implementation processes, before
construction begins and throughout the project, we conduct
environmental assessments and monitoring of the ecological
environment, soil quality and noise levels. We have implemented
various measures and special construction arrangements, including
the installation of noise reduction devices, keeping noisy equipment
away from project boundaries, installing sound barriers, and using
dust collectors and activated carbon to treat air emissions, etc., in
order to protect ecology and biodiversity.

We commission third-party testing of our air emissions on
an annual basis to monitor emission indicators and ensure
compliance with relevant regulations

We regularly use VOC detectors to test waste our air
emissions facilities
EZRE=FEGFHERETRA
TERER

15 FBVOC 81 25 2 HA I 5L BE SR HF IR e

ERBEROBEMER -

EELEREREYZHRM

AT RERRMETHBEEREMAAERN
FE  RARNETERAMMNER TEBEPHER
WRWARRE  1IE  BRESETHAEME
Z o WHRERT ZRERMFIETIZE - 8%
KHEBSR  HREBEANEWEEEMEAR S
R REBEFE  RAKRESNEMREIERE
RE - NEEERREMSEIE -
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Pursuing Beauty with the Community
BIttE— R

Target: Most material issues covered in this Chapter:

Bi% AERENRE RS :

To shoulder corporate social responsibility and drive positive - N/A
changes in the communities we serve

BBLEHEET  AHESRERNE — TEA
The Group actively promotes public welfare initiatives to fulfil AEBBBRETADITEY  UEALELEER

corporate social responsibility. During the Reporting Period, our o PNBEHRE AEENHRIREF TN TE
community investments focused on safeguarding children and TERKE  BELESEHE - K2k EEZRHD
families, as well as caring for the community. In the future, Chicmax BEEEBETHEET  ELENRPERBE
will continue to actively fulfil its social responsibilities, persisting in BHEEMAR  TEBELEREE -
philanthropy throughout the long-term development of the enterprise,

demonstrating the role of domestic enterprises.

Total amount of donation 2 key areas of community
approximately 2.88 million programmes

BB EFE288E ENSBEHERE 28
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Pursuing Beauty with the Community

o/(;:,k Safeguarding Children and Families
4'&\‘; ” THEAERREE

In addition to enhancing product quality and safety, during the Reporting Period, we initiated
various community welfare projects aimed at safeguarding the health and well-being of children
and families. We are committed to bringing positive impact and value to them.
RTRAEGRNWEERZE2N  BMRBEHERESELELRER ATERERTENRRERL
BHAMATREANZERER

Initiative for Caring for Autistic Children

During the Reporting Period, the Baby Elephant joined hands with Shanghai
Qingcongquan Training Centre for Children to launch a “Love” themed painting
therapy course, inviting autistic children to create with their “hearts” and write
down their wishes. The brand drew inspiration from the children’s paintings to
create a children’s “Heart” coloured makeup gift box, which serves as a carrier
for the children’s imagination. This is the fourth year that the Baby Elephant
has been caring for autistic children. By displaying the children’s paintings and
wishes, the brand calls on society to understand and accept autistic children

equally, and to protect these “children of the stars” as they integrate into society
with kindness and actions.

BEAMERERARHTE

RBERE A8 REFEFRRTEZEIRTOAZIBES ] TBREHRAR
B BEEMEREALIEMETER O - mEREFME S P REERITE
RE[ODIXMER  LERFRERNNEE - ERAE/ KEEBRAEREMNEN
F - mEARREEEOBENTN  TELSTEER BENEMERE - UEE
H1TE) - FTE[EENETFIRMALE -
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Pursuing Beauty with the Community
B[ — AE

Chicmax Charity Special Fund Established
During the Reporting Period, Shanghai KANS Foundation and Shanghai

BECAUSE WE LOVE CCM L2Rf)

Children’s Foundation reached in-depth cooperation and formally established the
Chicmax Charity Special Fund. LEZETREST

BREERSS X LEHLERSS

The Fund will focus on four core areas to support the development of public

welfare practices in the future:

° For children from disadvantaged families, establish a dual-track mechanism
of “economic and material assistance combined with psychological
support”;

° For children with special needs, such as those with autism, promote the
full-cycle service pathway of “early screening — rehabilitation support —
social integration”;

° For children and families affected by major disasters, provide emergency
supplies and financial assistance as needed and in a timely manner;

o For school-age children, provide multi-dimensional care and support,
building a comprehensive and integrated care system.

The establishment of the Chicmax Charity Fund is not only a further accumulation

of the ten-year public welfare achievements of the KANS Foundation, but also
marks that the Group will explore a sustainable public welfare path through
systematic planning and co-ordinated action.

LEEAZZEELIERNRIL

RBEBRAN - LETER N nBEe@R T 2ERTEERAEEE - ERXKL
[EEEFFEES o

FEEZFEREDARGEGEHRZOTMP N ERAREE

HEMRRERE - &YV [ LEMERDOIBZF | S
HYBMESERZERE  PHEIRHGE - REXH —Heme 2 AN
R 75 3R

o HYEARURURERFRE  REFREZERHESZVERESED

o HEBRRE RESEKENEOXRF BEREEZFAT - UBEHETER -
FEZEEDTHRY  BIRERECE TFRGBRIE— SR - hiFEE L%
RO BBREGAMD - BECEE - RRE KA FEN R R
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Pursuing Beauty with the Community

o0

@ Caring for the Community
BEELE

As a socially responsible enterprise, we have continuously been offering our help to communities in need,
assisting those facing difficulties in society.

EREETUNHEREE  RMAFENARTENERALET  HUHETETENEEHMA -

Kashi Public Welfare Initiative: Protecting Children’s Skin Health

During the Reporting Period, the Baby Elephant “Anxin Guardian Program”
initiative visited Kashi, Xinjiang to address children’s skin conditions caused by
the region’s intense sunlight and dry climate through a dedicated public welfare
programme. The brand, together with a team of professional dermatologists,
provided skin health consultations and guidance on skin care for children in
Kashi. The KANS’s Foundation donated RMB100,000 in public welfare funds
for the treatment of children’s skin conditions in Kashi; in parallel, the Baby

CHICMAX | KANS®FUND (5]
ExRn Lanwncauas | L ansee

Elephant donated 600 skin protection packs to the Xinjiang region, building a

protective barrier for the skin health of children in Kashi through practical action. <
BAAEHIT FEZERERE %@‘ % E{J ﬁ
RIREME - LB/ KL OTEABEENBERMT  HEEMWSREAR - 2R m}? i ZF E2S
REFRNZENERDE  AREBADTE - uuﬁéﬂéﬁﬁﬁfﬂﬁ%@% vl A
RS E R AL R AR IR R o E&% SREI0BIRAGES

AREtRENERRAE ﬁléd\z‘%lﬁ}irﬂ%ﬁﬁa%i@mGoofnﬁﬁéﬂﬁax@ " BA B 7D FR L R R

ERTHRBARENNERFEELTERE -

Relief Work for the Tibet Earthquake

During the Reporting Period, in order to get through the difficult times with
the victims of the Tibet earthquake, we donated 1 million yuan in cash to
the Shanghai Charity Foundation to support the relief work for the Tibet
earthquake.

Tt B T KANS B | oneLear —ot7 | el
RIS - AT AERGBOKRAREN  RNALFHEELL 2 AN e e AR
10057 » A IE B A RCE TIE -

Hong Kong Tai Po Fire Relief

During the Reporting Period, the Group, demonstrating its concern for our compatriots in Hong Kong, mobilised the
Group’s resources and, in conjunction with the Shanghai KANS Foundation, donated RMB1 million to Hong Kong
through the China Social Welfare Foundation. These funds will be used primarily for emergency rescue efforts in the
disaster-affected area, the resettlement of affected compatriots, and post-disaster reconstruction work.

BB A KR E

R|REME - FERMIBEREERAR  BEEENE B L ETERLETE  BEPEHEENELSRESR
BRE1008TT - ZAETEARRIOENESHE SXARTEUREERETF -

J
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Significant Laws and Regulations

BOREIERIIE

Significant Laws and Regulations
BRHEERER

The PRC

Overseas

Aspect A.
Environmental

AR

HE

e The Law of the PRC on the Prevention
and Control of Water Pollution (/& A
R HERBIKT R

e The Law of the PRC on the Prevention
and Control of Atmospheric Pollution
(hEE AR ARMBIRR R RE)

e The Law of the PRC on the Prevention
and Control of Environmental Pollution
by Solid Waste {5 A & £ HE[E 2
WS RREN AE)

* The Regulation on Urban Drainage and
Sewage Treatment (S SEHEK E25 K&
L EY)

e Regulations of Shanghai Municipality
on Drainage and Sewage Treatment
(EEmEEKEEKER IR 15EH1)

e The Law of the PRC on the prevention
and control of soil pollution { FZE AR
HME LB RRE)

e The Environmental Protection Law of
the PRC (AR HAMBIRFREE)

=E N

* Basic Act on the Environment GRIZBEAE)

e Water Pollution Prevention Act (7K'E ;5 & 1E%)

* Soil Contamination Countermeasures Act { ;5415 7% )

e Pollutant Release and Transfer Register ({t 2 EH LB HEE
=D

o Waste Disposal Act ( EBEEWERIBPLE)

Aspect B1:
Employment
EMB1 : &%
Aspect B4:
Labour Standards
[EmEB4 - BTAA|

e The Labour Law of the PRC {(FF# AR
HRBILEE)

e The Labour Contract Law of the PRC
(REARKEMBELHARE)

* Regulation on Paid Annual Leave for
Employees (B T &3 F KR IEHI)

® The Social Insurance Law of the PRC
(hEARKEMEM GRIE)

e The Labor Standards Act { 4B E#%)

e The Labor Contract Art {4832 473%)

e The Act for Securing the Proper Operation of Worker
Dispatching Undertakings and Improved Working Conditions for
Dispatched Workers (IER &R EZXHEELEE RNZKES
BEREREE)

Aspect B2: Health
and Safety
[EEB2 : EER

ES

e Law of the PRC on Occupational
Disease Prevention and Control { %
ARHEMBBERR X

e The Production Safety Law of the PRC
(FEAREMBL 2 EEE)

e The Industrial Safety and Health Act {E¥ % 2 &4 %)

84
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Significant Laws and Regulations
BRHEERER

Significant Laws and Regulations

BRARENMERDIR

Overseas

Aspect B6:
Product
Responsibility
[EMEB6 - EmA T

The PRC

HE

e The PRC Product Quality Law (A
RANBEDREEE)

e The Advertising Law of the PRC (£
ARHNBESE)

¢ The E-Commerce Law of the PRC (&
EAREMEETHBE)

e Code of Conduct on Internet Live
Streaming Marketing (434% & &4 517
RFRE)

e The Law of the PRC on the Protection
of Customer Rights and Interests
Z2ARANEHBERSRES)

e The Copyright Law of the PRC {F %
ARFEMBIZEREE)

e The Trademark Law of the PRC (# %
ARZEMBEIZE)

o The Trademark Law of the PRC (F &
AREMBEEFZ)

e The Patent Law of the PRC {1t k&
BEREH)

e The Regulation on the Supervision and
Administration of Cosmetics {{tAz st
MEREEE)

* The Measures for the Administration
of the Registration and Recordation of
Cosmetics ({LizmITHERILE)

=¥

e Act on Securing Quality, Efficacy and Safety of Products
Including Pharmaceuticals and Medical Devices (IR E Zf ~ &
BRBRENRE  DERZRHER)

e Consumer Contract Act BB & A RIE)

o Consumer Safety Act CEBEZ2%)

e Act against Unjustifiable Premiums and Misleading
Representations {1~ & & dn 2 22 Jo NE 1R 8407 L%

e Product Liability Act { 2LE49 & %)

o Trademark Act {F1Z%)
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Significant Laws and Regulations

BEARENMERYR

Significant Laws and Regulations
BRHEERER

The PRC Overseas
H =¥
® The Measures for the Administration of
Cosmetic Labels ({bitfEELEEE
ERIVE)
e Supervision and Administration

of Production and Operation of
Cosmetics (AR Bz m T MHEF
EREWEENRS)

¢ Notice on the Adjustment of Cosmetic
Registration Record Management {{t,
T ERE)

e Safety and Technical Standards for
Cosmetics (2015 Version) {({bftm % %
Fli & (2015 /) )

e Good Manufacturing Practice for
Cosmetics {{ttimEEE EERHH)

e Standard for the Evaluation of Efficacy
Claims of Cosmetics ({biz I K= 18

HEMRE)
Aspect B7: e The Anti-Unfair Competition Law of e Unfair Competition Prevention Act (T IE# FH LE/E)
Anti-corruption the PRC(PEARKAMBRNEREH  « Penal Code (%)

BHEB7 : RE5 FK)

86 | Shanghai Chicmax Cosmetic Co., Ltd. 8 FEbHRIR1HERA 7



Performance Data Summary

HIERREE

2025 2024 Unit
Environmental KPI? REBRENIERES 20255 20245 Efy
GHG BERE
Total GHG emissions® (Scope RERBHERGE(HER2) 15,334.01 11,950.20  tonnes of CO,-e
1 and 2) B-_EtREE
Total GHG emissions’ (Scope BRERBHREE (BE1 - 2K3) 18,180.01 N/A tonnes of CO,-e
1,2 and 3) MER B-athEE
Direct emissions (Scope 1) BRI (EBE1) 2,091.94 4,344.20  tonnes of CO,-e
M_f(ixEE
Indirect emissions (Scope 2) B (EE2) 13,242.07 7,605.99  tonnes of CO,-e
- location-based - ER BRI M-_EiEe
Indirect emissions (Scope 3)’ e (EBE3) 2,846.00 N/A  tonnes of CO,-e
TER M_SREE
° Category 6 Business o HRI6HEBIRTT 1,703.72 N/A tonnes of CO,-e
travel TER W-athRkEs
° Category 7 Employee o MRI7TETRY 1,142.28 N/A tonnes of CO,-e
commuting TEA W-EtREE
Total GHG emission intensity AERBHNBERE (8EN1 R2) 1.67 176 tonnes of CO,-e/RMB

million revenue

W-EfiREe / AR%

(Scope 1 and 2)

BETHA

Total GHG emission intensity ~ BEREHHLEEE (EE1 - 2K3) 1.98 N/A  tonnes of CO,-¢/RMB

(Scope 1, 2 and 3) @A million revenue
M-_R{REE/ ARE
BEITHA
Air emissions BR

Nitrogen oxides (NOX) RE[LHIINOX) 4,278.69 3,673.20 kg
NI

Sulphur oxides (SOx) AL #(SOx) 218.16 199.84 kg
NI

Particulate matters (PM) BT BAY(PM) 245.77 205.64 kg
NI

Totals may not be the exact sum of numbers shown here due to rounding.

Hp M A A - @5 R U RFREF ERE -

According to the GHG Protocol Corporate Accounting and Reporting Standard (revised edition) issued by World Business Council for Sustainable
Development and World Resources Institute, scope 1 direct emissions cover GHG emissions directly produced by businesses owned or controlled by
the Group, while scope 2 indirect emissions cover GHG emissions of “indirect energy” resulted from electricity (purchased or acquired), thermal energy,
refrigeration and steam internally consumed by the Group while Scope 3 (Other indirect) GHG emissions that occur in the Group’s value chain.
REHAHEERINEESNMEARERMRMERNCRERABZERR - CERERRERE(BFTR)) - BENEEFHREEAEEEA SEHH
EBEREENBEREHN  MEE2MEHMANREREAEBAZHE (BRIRNLEGH) BN B [ FEZERDREREHN - SE3EMEE
PR EAEEEEETELENREREIR -

Calculation standard and methodology for Scope 3 carbon emissions: GHG Protocol Corporate Value Chain (Scope 3) Accounting and Reporting
Standard published by the WBCSD and the World Resources Institute are used for calculation and disclosure with available data.
BESHEROAEEER T tRAUBEERIFESFENEAERARARENCORAETRBREER  CEBERE (BEZ) REEREERE) T4
A BB TR B EINER o
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Performance Data Summary

BERAME

2025 2024 Unit
Environmental KPJ? REBRENIERES 20255 20245 Ef
Energy BETR
Total energy consumption ERARRE 37,462.09 34,454.67  MWh
TETRE
Non-renewable electricity EERETBLEES 23,182.04 12,771.75  MWh
purchased TE T B B
Natural gas RAR 5,758.38 5,028.71  MWh
FEFRE
Unleaded petrol EiiS bR 1,918.32 393.17  MWh
TETRE
Diesel S 1,243.39 7,987.69  MWh
FEFRE
LPG i eayiital 1,070.50 5,263.50 MWh
FEFRE
On-site renewable GRNEENTEEE N 4,289.46 3,009.85 MWh
electricity consumed FETRE
Total energy consumption BRBEAERE 4.08 5.07  MWh/RMB million revenue
intensity TETRE/ AREEE
T
Water use Ak
Total water consumption BIEKE 321,714.20 262,541.99 me
SR
Total water consumption BREKETE 35.05 38.65 m*RMB million revenue
intensity NAK/ AREEETR
A
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Performance Data Summary

BIERAME

2025 2024 Unit
Environmental KPI? RIGHARENISES 20255 20245 Efy
Waste BEEY
Non-hazardous waste BEREEY
Total non-hazardous waste BEREYES 1,291.37 3,342.60 tonnes
generated 1
Total non-hazardous waste EEEEVEEEE 0.14 0.49  tonnes/RMB million
intensity revenue
W/ ARBEETRA
Hazardous waste BEEEY
Total hazardous waste BEEEYES 12.24 6.42  tonnes
generated 12
Total hazardous waste BERENEERE 0.001 0.001  tonnes/RMB million
intensity revenue
W/ ARBBEETRA
Finished product packaging R mBENH
materials
Total packaging materials used ~ BEMEBE 123,264.62 149,032.44  tonnes
I
Paper “® 26,389.71 30,387.39  tonnes
i
Plastic BR 80,878.00 92,744.34  tonnes
19
Metal 2B 19.45 16.25  tonnes
I
Glass B 15,977.46 24,754.23  tonnes
i
Others Hitb - 1,130.23  tonnes
1
Total packaging material BEMHEETE 13.43 21.94  tonnes/RMB million
intensity revenue
M/ AREBETKA
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Performance Data Summary

BERAME

2025 2024 Unit

Social KPI HERBENER 2025%F 20245 By

Employee distribution? BT 58

By gender BB

Male B 1,397 847  No. of people
A

Female g 2,111 1,239 No. of people
A

By age group RERERE D

30 or below 30 FH AT 2,810 1,557 No. of people
A

31-50 31-507%% 671 504  No. of people
A

51 or above 51583k £ 27 25  No. of people
A

By employment type REBRENES

Senior management EREEE 8 5 No. of people
A

Middle management HREERE 516 241 No. of people
A

General and technical staff —MEEMET 2,984 1,840  No. of people
A

Full-time and part-time ZBRREREINH

distribution

Full-time 28 3,508 2,086 No. of people
A

Part-time B - - No. of people
A

By geographical region RitEE S

The PRC HE 3,401 2,007 No. of people
A

Overseas BN 107 79 No. of people
A

Employee turnover rate® BIRALE

By gender RIERIE S

Male S 34 15 %

Female it 31 34 %

8 Included the number of employees of the whole Group during the Reporting Period (excluding contract workers and interns).
BERESENETAZ(LBEREBRABRI) -
9 Employee turnover rate = (Number of permanent employees who left the Group during the reporting period/Number of permanent employees who left

the Group during the Reporting Period + Number of permanent employees at the end of the Reporting Period) x 100%. The 2024 turnover rate has been
adjusted to ensure comparability.

BIRALEAERR - (REPEANRFALAER 2 EXETAZ) + (REHEAERAAEE 2 EXETAB+REBARZERXETAZ) x100% © AR
B2 AL - 2024 F 2R AR L R EVEAREAE -
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Performance Data Summary

BIERAME

2025 2024 Unit

Social KPI HEERENEE 2025%F 20245 By

By age group RERERE D

30 or below 30BIUAT 34 18 %

31-50 31-507% 25 46 %

51 or above 51 Ak 18 40 %

By geographical region R BE D

The PRC H 32 28 %

Overseas g\ 14 32 %

Employee training™ [EhE

Training percentage EIEAL

By gender B RESD

Male B 45.54 4379 %

Female gk 54.46 56.21 %

By employment type RERERNES

Senior management SREERE 9.44 092 %

Middle management FREEE 14.16 1320 %

General and technical staff —MERMET 76.40 85.88 %

Average training hours TR

By gender RIERIE S

Male S 10.83 6.01  Hours
aNs;

Female pegi 5.62 2,51  Hours
NS

By employment type REBENES

Senior management SEE 419 8.00 Hours
NS

Middle management FREEE 6.52 5.95  Hours
aNs;

General and technical staff —MERMET 8.74 3.47  Hours
aNs;

Health and safety REEZ2

Work-related fatalities' AT THAEN - - No. of people
A

Rate of work-related fatalities EITHt® - - %

Lost days due to work injuries ~ ET/BEXTIERE 37 113 Days
H

10 The employee training data is calculated using the total number of employees in our core businesses during the Reporting Period and includes training

data for resigned employees to accurately reflect the training resources invested by the Group.

BTHIIBEDRERS PREMEBZEBNEETABE  WEERBABNE

11 Included data in the past three years.

BEBE=FHEIE -

NERE - DAZERE R AR AN SR EIR A RO EF S E R o
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ES(E Reporting Code Index
RIE - B RERHRETHZRL

Subject Areas, Aspects, General Disclosures and KPIs
TEHE  EH —RESRERESES

A. Environmental
A RIE
A1. Emissions

Al BER

General Disclosure

—RRIBE

KPI A1.1
BASAERIRIRAT A

KPI A1.2
PR AR IRAT.2
KPI A1.3

BASRAEMISRAT.3

KPI A1.4
RS IEIRAT 4

KPI A1.5
RABEAE BUIRIZA1.5

KPI A1.6
FASEBIEIZAT1.6

92

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that have a
significant impact on the issuer relating to air and greenhouse
gas emissions, discharges into water and land, and generation of
hazardous and non-hazardous waste.

BHABERMRERBEHENR - KR THOEET  AERESEEVNE

E=3: 0

(a) B &

(o) BTHBITABEATENBEBERRROEER -

The types of emissions and respective emissions data.

e R E MARB PR E -

[Repealed 1 January 2025]
(7202541 A1 A kR

Total hazardous waste produced and intensity.
FEEBEEEDEERTE -

Total non-hazardous waste produced and intensity.
EXBEEEVNRERTE -

Description of emissions target(s) set and steps taken to achieve them.
HFTRT LB BEE B IR R R E R 5 L B IR BRI 22 58 -

Description of how hazardous and non-hazardous wastes are handled,
and a description of reduction target(s) set and steps taken to achieve
them.
HEEEERESERYNTE - RIEMFTRI L 0VRE B IE R AES
BB IRFTERIE 28R -

| Shanghai Chicmax Cosmetic Co., Ltd. /& E={tAk @D AR AT

Chapter/Disclosure
B5EH KRB

Pursuing Beauty with
the Environment
Significant Laws and
Regulations
BRI
BRVERNOERIIER

Performance Data
Summary

BBERARE

Not Applicable
TiEA
Performance Data
Summary

BERBRE

Performance Data
Summary

BIBERARE

Pursuing Beauty with
the Environment
SRR
Pursuing Beauty with
the Environment
Emission Management
HIIRIG — BB
PRER



ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure
TEHE  EH - —REERBREEEER 58 WE
A2. Use of Resources
A2. EIRfEMH
General Disclosure Policies on the efficient use of resources, including energy, water and  Resource Management
—MRIRE other raw materials. BARERE
—RRER
BRERAER (RIEER - KEREMERME) HBUR -
KPI A2.1 Direct and/or indirect energy consumption by type in total and Resource Management
RAdR A MR RA2.1 intensity. BIREE
RS SMERR S FEEEREEERTE -
KPI'A2.2 Water consumption in total and intensity. Resource Management
BB BURIEA2.2 BREKEREE - BERER
KPIA2.3 Description of energy use efficiency target(s) set and steps taken to Pursuing Beauty with
FARAA IS ITEA2.3 achieve them. the Environment
T ET S A BE IR F iz B IR R AE B 5 Lk B IR FTERERAI A BR © Resource Management
CE Al ES
BIRER
KPIA2.4 Description of whether there is any issue in sourcing water that is fit Pursuing Beauty with
BB IEIZEA2.4 for purpose, water efficiency target(s) set and steps taken to achieve  the Environment
them. Resource Management
HECSKEGE AR FRI B EMERE - LRI ARG B ERAE HIRE R
B 5 L B IRPRERENA) 2P BR o BRER
KPI' A2.5 Total packaging material used for finished products and with reference Performance Data
R IEIEIRA2.5 to per unit produced. Summary
BRBATABEMBNEEREFEEENGE - BIBRERE
A3. The Environment and Natural Resources
A3. RIERAAER
General Disclosure Policies on minimising the issuer’s significant impacts on the Conserving Ecology
— AR environment and natural resources. and Biodiversity
R BT AERERRAERENERNZENBEK HEERENEYZERNT
KPI A3.1 Description of the significant impacts of activities on the environment  Conserving Ecology
B A IR IR A3 and natural resources and the actions taken to manage them. and Biodiversity
B EBEHERERRAAERNEATZERERDNERBEHETEN BRERREDSERN

78 -
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ESG Reporting Code Index
RIE - g hEamE TR

Subject Areas, Aspects, General Disclosures and KPIs

Chapter/Disclosure

TEHE  EH - —REERBREEEER =8B
B. Social
B. #&
B1. Employment
B1. Ef&
General Disclosure Information on: Pursuing Beauty with
—R = (@) the policies; and Employees
(b) compliance with relevant laws and regulations that have a Significant Laws and
significant impact on the issuer relating to compensation and Regulations
dismissal, recruitment and promotion, working hours, rest periods, £18 T —#E%&3k
equal opportunity, diversity, anti-discrimination, and other benefits =2 AR KA TR
and welfare.
ERFRRE  BEREA  TERE - BRE - TEHRE - 2k
[ SR LA T2 A A5 38 e AR A A
(a) BX &
(o) EFHBEITAGERZENEREZELROINEE -
KPI B1.1 Total workforce by gender, employment type, age group and Performance Data
AR I 1EB1.1 geographical region. Summary
MR - EIEEL - FRARIKMREDOIES L - HERBEHE
KPI'B1.2 Employee turnover rate by gender, age group and geographical region. Performance Data
BB RUREB.2 MR FiRARIRIEEI D HIESRKLLE Summary

BIBERARE

94 | Shanghai Chicmax Cosmetic Co., Ltd. /& E={tAk @D AR AT



ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

TEHE  EH - —RFERBEREEES B8 RE

B2. Health and Safety
B2. @EHEZ R

General Disclosure Information on: Occupational Health
— R (a) the policies; and and Safety
(b) compliance with relevant laws and regulations that have a Significant Laws and

significant impact on the issuer relating to providing a safe working Regulations
environment and protecting employees from occupational hazards. BEEER LT E

FARBLZE2TIHEREIREREBEBENEEN BRVERIOERIIR
(a) EE: K
(o) BTHBITABEATENBEBERRBROHER -
KPI B2.1 Number and rate of work-related fatalities occurred in each of the past Occupational Health
RABEAE IR 1ZB2.1 three years including the reporting year. and Safety
BE=F (BREESRFE) ATIEMARMILTHABRIEE o Performance Data
Summary
BERERENZR
HERRHE
KPI B2.2 Lost days due to work injury. Occupational Health
RS 515 B2.2 EITEEARTIIERE - and Safety
Performance Data
Summary
BERENZE
HIEAREE
KPI B2.3 Description of occupational health and safety measures adopted, and  Occupational Health
RS EMI51EB2.3 how they are implemented and monitored. and Safety
AP PR B R 24 - U RABRARIT RERETE BERENZE
B3. Development and Training
B3. R K EH
General Disclosure Policies on improving employees’ knowledge and skills for discharging Employee Training and
—MR A duties at work. Description of training activities. Development
BRI EE BT LIFRE & AH R BUR - HEIES - BTHEIIRER
KPI B3.1 The percentage of employees trained by gender and employee Performance Data
Ak 42 IR 1EB3.1 category. Summary
ZURIREEERZESNZIEER D - HIEAREE
KPI B3.2 The average training hours completed per employee by gender and Performance Data
B4R R 1EB3.2 employee category. Summary
R REEERIE D - BRESTREIE TR - HERRHE
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ESG Reporting Code Index
RiE g kEodETARES

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure

TEHE  EH —RESRERESES Z8HE
B4. Labour Standards
B4. % T8

General Disclosure Information on: Pursuing Beauty with
— MR (a) the policies; and Employees
(b) compliance with relevant laws and regulations that have a Employee Rights and
significant impact on the issuer relating to preventing child and Equal Opportunity
forced labour. Significant Laws and
BRAMIEE Telsadl s T - Regulations
(@ XK HET—Ex
(o) BTHBITABEATENBEBERRBROHER - BTIRERTERS
BEERROERTIR
KPI B4.1 Description of measures to review employment practices to avoid child Employee Rights and
BB IR 1EB4.1 and forced labour. Equal Opportunity
R ET BB EFI R M B e E T ROASIS T - BImk TSRS
KPI B4.2 Description of steps taken to eliminate such practices when Employee Rights and
BB IEIEB4.2 discovered. Equal Opportunity
il J FE B3R E ARIF S R R A R IB P ER BN 22 5 - BIRERTEHS

B5. Supply Chain Management
B5. {fAEHEERE

General Disclosure Policies on managing environmental and social risks of the supply Responsible Supply
—MRIRE chain. Chain
EIRHEENRIE I 2 RMEBUE - BEEHERE
KPI B5.1 Number of suppliers by geographical region. Responsible Supply
BB U IEBS. 1 i EE DR HEREE - Chain
BEEHERE
KPI B5.2 Description of practices relating to engaging suppliers, number of Responsible Supply
R 1A IR 1EB5.2 suppliers where the practices are being implemented, and how they Chain
are implemented and monitored. BEEHtERE

M B RHERNEDN  MERTERMENNHERSEE - ULE
BB DI NITRERE A -
KPI B5.3 Description of practices used to identify environmental and social risks Responsible Supply
B SR AE IR 1EB5.3 along the supply chain, and how they are implemented and monitored. Chain
BB E RS ERGNRE L SRRNED - URBEHT aREHER
MERITE -

KPI B5.4 Description of practices used to promote environmentally preferable Responsible Supply
RAS A MIE1EB5.4 products and services when selecting suppliers, and how they are Chain
implemented and monitored. BEEHERE

RO SR R R (22 2 RIRRE M MREHED] - ARARBRITR

BERIE -
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ESG Reporting Code Index
RIE - g ke sHETRIRS

Subject Areas, Aspects, General Disclosures and KPIs

E: 30l

CBE - —REENBREERR

Chapter/Disclosure

B6. Product Responsibility

B6. EmEE

General Disclosure

—RIE

KPI B6.1
BB AR RIETRB6. 1

KPI B6.2
B4R A IR 1EB6.2

KPI B6.3
RS IE1RB6.3

KPI B6.4
RSN IEIRB6.4

KPI B6.5
FABEIRRIETRB6.5

Information on:

(@) the policies; and

(b) compliance with relevant laws and regulations that have a
significant impact on the issuer relating to health and safety,
advertising, labelling and privacy matters relating to products and
services provided and methods of redress.

EHAMREHERFNRENERRELZ S « BS - ZERALBIE UK
TRy
(a) EEK: &

(o) BTHBITABEATZENBBEERROEER -

Percentage of total products sold or shipped subject to recalls for
safety and health reasons.

EERDEXERBHETRAL > HREEHMARKNE S

Number of products and service related complaints received and how
they are dealt with.

BEEANERMRBORFEE U REETE -

Description of practices relating to observing and protecting intellectual
property rights.

g E R RENBEEGENED -

Description of quality assurance process and recall procedures.

HillEERTRELRERLDKRERF

Description of consumer data protection and privacy policies, and how
they are implemented and monitored.

Rt B EERHRE RFLBBER - UREEAITRERTE -

B8 RE

Pursuing Beauty with
Customers
Significant Laws and

Regulations
BEF—BE

BEERRERIIR

Customer Satisfaction

EPmEE

Customer Satisfaction

EFmEE

Protecting Intellectual
Property Rights
MR
Ensuring Product
Quality and Safety
Customer Satisfaction
REEREERL R
BEEMEE

Protecting Information
Security and Data
Privacy

REERRE2RBBELRE
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ESG Reporting Code Index
RIE - g ke eHETRIERS

Subject Areas, Aspects, General Disclosures and KPIs Chapter/Disclosure
TEHE  EH - —REERBREEEER 58 WE
B7. Anti-corruption
B7. RE’S
General Disclosure Information on: Anti-corruption
—R = (a) the policies; and Significant Laws and
(b) compliance with relevant laws and regulations that have a Regulations
significant impact on the issuer relating to bribery, extortion, fraud KR&’5
and money laundering. BEIERNOERIIE
BRI IEFE - R - HEFROERED ¢
(a) EE: K
(o) BTHBITABEATENBEBERRBROHER -
KPI B7.1 Number of concluded legal cases regarding corrupt practices brought — Anti-corruption
RABEAE IR IZBT .1 against the issuer or its employees during the Reporting Period and RES
the outcomes of the cases.
RIEBRAEETASEREREYEBENESHARFNEE KK
FAMER ©
KPI B7.2 Description of preventive measures and whistle-blowing procedures, Anti-corruption
RABE4EMI51ZERT.2 and how they are implemented and monitored. k&S
FE i R B MR - ARBERITRERAE -
KPI B7.3 Description of anti-corruption training provided to directors and staff. ~ Anti-corruption
BB BUREBT.3 HmEERE TRENRESHE - k&S

B8. Community Investment
B8. H®iIRE

General Disclosure Policies on community engagement to understand the needs of the Pursuing Beauty with
—MRIRE communities where the issuer operates and to ensure its activities take the Community
into consideration the communities’ interests. B[R — B SE
B R2ERERESEMELRFTENEREEB DS EE LR
FIEREVEBR -
KPI B8.1 Focus areas of contribution. Pursuing Beauty with
R SR AR B 15B8.1 BXEEEE - the Community
HattE — R
KPI B8.2 Resources contributed to the focus area. Pursuing Beauty with
RS4RI 1R B8.2 EEXEEMBBER ° the Community

B E —
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ESG Reporting Code Index
RIE - g hkEamE TR

Climate-Related Disclosures Chapter/Disclosure
RIRAEAIRE =0 HE

() Governance

oA
B/RA

19. An issuer shall disclose information about:

19. BITABREBBAT AENER -

(@ the governance body(s) (which can include a board, committee or Sustainability Governance
equivalent body charged with governance) or individual(s) responsible ~ The Group has not yet incorporated
for oversight of climate-related risks and opportunities. Specifically, the climate-related performance indicators
issuer shall identify that body(s) or individual(s) and disclose information into its remuneration policy. We will
about: explore the feasibility of enhancing our

(i) how the body(s) or individual(s) determines whether appropriate remuneration policies.
skills and competencies are available or will be developed to
oversee strategies designed to respond to climate-related risks and
opportunities;

(i) how and how often the body(s) or individual(s) is informed about
climate-related risks and opportunities;

(iif) how the body(s) or individual(s) takes into account climate-related risks
and opportunities when overseeing the issuer’s strategy, its decisions
on major transactions, and its risk management processes and related
policies, including whether the body(s) or individual(s) has considered
trade-offs associated with those risks and opportunities;

(iv) how the body(s) or individual(s) oversees the setting of, and monitors
progress towards, targets related to climate-related risks and
opportunities (see paragraphs 37 to 40), including whether and how
related performance metrics are included in remuneration policies (see
paragraph 35); and

(b) management’s role in the governance processes, controls and

procedures used to monitor, manage and oversee climate-related risks
and opportunities, including information about:

(i) whether the role is delegated to a specific management level position
or management-level committee and how oversight is exercised over
that position or committee; and

(if) whether management uses controls and procedures to support the
oversight of climate-related risks and opportunities and, if so, how these
controls and procedures are integrated with other internal functions.
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ESG Reporting Code Index
RiE g kEodETARES

Climate-Related Disclosures

Chapter/Disclosure

FIZEEIRE

(@) ﬁiﬁgﬁ%ﬁmﬂ&ﬂﬁkméﬁ%%(T@%é%A ZEgSAM
EERIEME) EANEM - BBEME - BTARELAREIEIEA
MEBELTER

0] ZREXEANAEEZENSEREEEEE OB ERE I REE

JRE ST SRR AR B R B RO B ) SRR

(ii MRS S A AR RIRER AR B e 5 N ASEE

(i) HEBREAEEERTANRE EAXSRENRR GBI RI8
BECRABRES - AZERBEAEERBRIEES - EZEEREAR
EA % e 57 % KRB R R A B AR R A TR - %

(iv) ZHRE S E A 0 fa] B B 75 R R I AE R R B AN B ) B AR I E F BR R IER
#E - BEREHERESUEE AT BIE R A RN AA - &

(b) EEEEANESR  EERESRGHEBERRIEENERMIE - 8T
HHEREFTRHAR  BEUTAR

() ZALEEREMAEENEEBASNEREZE 2 ARNMEZA

B EEETEE X

(ii) BRI A A B R b MR T 1 B BE B RURABRA R A S 0 g -
LA LR A B E A N BB B B PTETTR A
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ESG Reporting Code Index
RiE g kEomETARES

Climate-Related Disclosures Chapter/Disclosure

RIRBEME B RE

(Il) Strategy
. KB

Climate-related risks and opportunities

20. An issuer shall disclose information to enable an understanding of climate-related risks and opportunities that could
reasonably be expected to affect the issuer’s cash flows, its access to finance or cost of capital over the short,
medium or long term. Specifically, the issuer shall:

20. BITAEBRBEAN  UBARRASEBEHAEEEH A RAZLERERE  RETERERNKN AN RIRIE
MRS - AgmE - BITARA -
(@ describe climate-related risks and opportunities that could reasonably  Climate Resilience and Management

be expected to affect the issuer’s cash flows, its access to finance or  FFIKE 1 7 & I8
cost of capital over the short, medium or long term;

(b) explain, for each climate-related risk the issuer has identified, whether
the issuer considers the risk to be a climate-related physical risk or
climate-related transition risk;

(¢ specify, for each climate-related risk and opportunity the issuer has
identified, over which time horizons — short, medium or long term — the
effects of each climate-related risk and opportunity could reasonably
be expected to occur; and

(d) explain how the issuer defines ‘short term’, ‘medium term’ and ‘long
term’ and how these definitions are linked to the planning horizons
used by the issuer for strategic decision-making.

(@) RS IRTAHAI AR TERR Y - PHIRAFERTANRERE  MEE
BHERKA N RIEAA RS

(b) REITARHRNBRERRABER  BERTARSRAZARZR
RIRAE R YRR ERIRAREL R R

(©) REITACHRNBRRRAEER NS - ARHAESIERL T
FEETANSHSE Y - pHzER)

(d REETAMMEEEH]  [PH] R[] URELFEENAEE

REHRTE M IS E A -
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ESG Reporting Code Index
RIE - g ke eHETRIERS

Climate-Related Disclosures Chapter/Disclosure
RIRMEEKE B8 W=
Business model and value chain

EBEAREERE

21. An issuer shall disclose information that enables an understanding of the current and anticipated effects of climate-
related risks and opportunities on the issuer’s business model and value chain. Specifically, the issuer shall disclose:
21. BOTANEBRBEEABBRREERARMEEHEEREANEEENENMARZENEM - AN s - BTAZAED
TR
(a) a description of the current and anticipated effects of climate-related Climate Resilience and Management
risks and opportunities on the issuer’s business model and value chain; SIREKE 1 K E 2

and
(b) a description of where in the issuer’s business model and value chain ~ Since data availability and
climate-related risks and opportunities are concentrated (for example, ~duantification methods continue to
geographical areas, facilities and types of assets). develop or evolve, we will continue to
@ LR GRARR BB BT AN SRR EERE siEy o or and, where feasible, describe
=B the concentration of climate-related

risks and opportunities across our

(b) ROREBT ANEBREANEEED - RIREERRNEBED AT
(flon > 3B EE - REREERL)

business model and value chain.
HREIEATERGIE R 2T EAFEER
BURME - BSREES  WERITH
BERT - SHARIREREEREESER
PEBRAREEETHEFRE -
Strategy and decision-making

IR R

22. An issuer shall disclose information that enables an understanding of the effects of climate-related risks and
opportunities on its strategy and decision-making. Specifically, the issuer shall disclose:

22. BT ANEABRBEEABRAREFARRMEEHERMIRRNZENER - BBME - BITARRE
(@) information about how the issuer has responded to, and plans to Climate Resilience and Management
respond to, climate-related risks and opportunities in its strategy RIEEEZH RER

and decision-making, including how the issuer plans to achieve any
climate-related targets it has set and any targets it is required to meet
by law or regulation. Specifically, the issuer shall disclose information
about:

(i) current and anticipated changes to the issuer’s business model,
including its resource allocation, to address climate-related risks and
opportunities;

(ii) current and anticipated adaptation and mitigation efforts (whether
direct or indirect);

(iii) any climate-related transition plan the issuer has (including information
about key assumptions used in developing its transition plan, and
dependencies on which the issuer’s transition plan relies), or an
appropriate negative statement where the issuer does not have a
climate-related transition plan; and
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ESG Reporting Code Index
RIE - g ke sHETRIRS

Climate-Related Disclosures Chapter/Disclosure

RIRBEME B RE

(iv) how the issuer plans to achieve any climate-related targets (including

any greenhouse gas emissions targets (if any)), described in
accordance with paragraphs 37 to 40; and

(b) information about how the issuer is resourcing, and plans to resource,
the activities disclosed in accordance with paragraph 22(a).

(@) BRATIT AR ARG EI7E E 5 B8 FIR SR A ane] i 3 S5 48 B R A
MBI ERM - BIERTAENEAEREMEAMLZENRIEERBIZ -
NREMDERSOEREREZWER - AEM s - BITABRKENATE
il

0] F e R R B R E R B M 2 B R IE B R A BT AE B RN (BFEE
RELE) FEBES

(ii) A8 [ 78 B HE 1T B (T SBLE SORAR TE (B )

(iii) BT A ERIRAEEER S (2EHEEA A ERERANEERR
Bl - UREZET BRI ERE) - EBETALKREEEROTE - BilE
HENSTEER

(iv) BT AR Zluﬂgiﬁfﬁ?ﬂﬁmﬁﬁﬁﬁﬁE’\Jfﬂﬂﬁﬂﬂﬁ 7B R (BREAR
EREHRER (WA))
(b) BRI AE R LA RE B n RIR B E 22 BRI ENTTBIIRMHETR

23. An issuer shall disclose information about the progress of plans disclosed in  Not Applicable
previous reporting periods in accordance with paragraph 22(a). TE A

23. BITAZAWELAI S ERPALRIRE22(a) RPTINETEINEE -
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ESG Reporting Code Index
RIE - g ke eHETRIERS

Climate-Related Disclosures

RIRBEME

Chapter/Disclosure

Financial position, financial performance and cash flows

BB - BHERARRERE

Current financial effect

24. An issuer shall disclose qualitative and quantitative information about:
24, BT ANEBRBUATEUNME(LER

(a) how climate-related risks and opportunities have affected its financial

position, financial performance and cash flows for the reporting period;

and

(b) the climate-related risks and opportunities identified in paragraph 24(a)
for which there is a significant risk of a material adjustment within the
next annual reporting period to the carrying amounts of assets and
liabilities reported in the related financial statements

(a) FURAE B R A B N R B BT ATEE A B AR - BRI R
BeEmE + &
(b) EFERER T ERFERBMSERERTHNEENSERDEEELEE

ZRBHERRMRE - BRE 240 M RIEEERR M BRI ER -
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B RE

Climate Resilience and Management
We have identified major climate-
related risks and opportunities

and disclosed their current and/

or anticipated qualitative financial
effects. Given the high level of
measurement uncertainty arising
from data limitations and evolving
climate science and methodologies,
the resulting quantitative financial
effects may not provide meaningful
insights. We will continue to review
the feasibility of disclosing such data
as our business operations evolve.

No significant risk of a material
adjustment within the next annual
reporting period.

RIREE ) KB
HAID 2RI B e R AR B b B
g UHRBEHERNR A KEHOENE
BT E - ERBEAER - I ERRR
BHEFHIDETHRE - REGHEH
TEmFT\ﬁE % Rt 8P
AREEETK - RRRPIBEZE XS
E’ﬁé‘)?e CFHERT R B E BB AT 1T
Mo
ET—ERFEA - HEBRETEX
EXNRAENRRL TEE -
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Climate-Related Disclosures Chapter/Disclosure

RIRBEME B RE

Anticipated financial effect

25. The issuer shall provide qualitative and quantitative disclosures about:
25, BT ABEBEATEENE/(LER

(@) how the issuer expects its financial position to change over the short,  Climate Resilience and Management
medium and long term, given its strategy to manage climate-related We have identified major climate-
risks and opportunities, taking into consideration: related risks and opportunities

(i) its investment and disposal plans; and and disclosed their current and/

(i) its planned sources of funding to implement its strategy; and or anticipated qualitative financial

effects. Given the high level of

(b) how the issuer expects its financial performance and cash flows to , -
. . ) measurement uncertainty arising
change over the short, medium and long term, given its strategy to from data limitations and evolving

man limate-relat isks an tunities. , . .
anage climate-related risks and opportunities climate science and methodologies,

(@) {T/\Z“‘%)%,H\mﬁgkﬂ%ﬁfﬂﬂ 2B RAE R - WERIATH the resulting quantitative financial

P EEEMBRORIEE R - RARREAS R EL effects may not provide meaningful
0] BEREREERE & insights. We will continue to review
(il HATHERIEN ST ELTE : & the feasibility of disclosing such data
(b) ERNBTABERBERNARAENR - KGRI EERRe O OUr business operations evolve.

RIRIEEN R EE
FAIE BRI 2 A0 SR AR B L i A
g URBHENR REHOENE
MBEE - ENBEAR - M LRRR
BEFAGHDETEHER  EEOER
TE%‘FT\%TE’I‘E T At B %R
AREERTK - RRRPIHEE RS
E’U?é‘)?é' SENANBEEREENALT
o

MEERH - PHREHEL -
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RIRMEEKE B8 W=
Climate resilience

RIREE

26. An issuer shall disclose information that enables an understanding of the resilience of the issuer’s strategy and
business model to climate-related changes, developments and uncertainties, taking into consideration the issuer’s
identified climate-related risks and opportunities. An issuer shall use climate-related scenario analysis to assess its
climate resilience using an approach that is commensurate with an issuer’s circumstances. In providing quantitative
information, the issuer may disclose a single amount or a range. Specifically, the issuer shall disclose:

26. HEZRBETACBRNRIREAERMEERER  BITABREEN - S ABRRETANKRIEBREXERIZEEY
b~ BERETHETEMNIN - T ARREAR /ME%%E’ME&?% CRAEREEENERO MR EEREDL - 2HE

L& - BT AR GRS — sk R EE - A58 CBITAERE
(@ the issuer’s assessment of its climate resilience as at the reporting Climate Resilience and Management
date, which shall enable an understanding of: RIFEE N REE
(i) the implications, if any, of the issuer’s assessment for its strategy and

business model, including how the issuer would need to respond to
the effects identified in the climate-related scenario analysis;

(i) the significant areas of uncertainty considered in the issuer’s
assessment of its climate resilience; and

(iii) the issuer’s capacity to adjust, or adapt its strategy and business
model to climate change over the short, medium or long term;

(b) how and when the climate-related scenario analysis was carried out,
including:
(i) information about the inputs used, including: (1) which climate-
related scenarios the issuer used for the analysis and the sources of
such scenarios; (2) whether the analysis included a diverse range of
climate-related scenarios; (3) whether the climate-related scenarios
used for the analysis are associated with climate-related transition
risks or climate-related physical risks; (4) whether the issuer used,
among its scenarios, a climate-related scenario aligned with the latest
international agreement on climate change; (5) why the issuer decided
that its chosen climate-related scenarios are relevant to assessing its
resilience to climate-related changes, developments or uncertainties;
(6) time horizons the issuer used in the analysis; and (7) what scope of
operations the issuer used in the analysis (for example, the operation,
locations and business units used in the analysis);
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RIRBEME B RE

the key assumptions the issuer made in the analysis; and

the reporting period in which the climate-related scenario analysis was
carried out.

BOTABZERAHEREGENTE - EEBINEAE -

BT ANDMERGERBNEREXANTE (F)  BEETARE
WEEHRIEARBERATHRENTE

BT AHRERIMENFETEBNERATETEEAZNEE : X

BT ARBRIEERFAREEH - P HMRARBNEBRA 6

K

(o) nfe] I F ETTRIRABRIBE R AT - B4 - (VERANRAZE - &
B MBETAEDNREANKEEABSRE AR : Q9 MEERE
ZEAFNREBEES @A AERNRIEARBERES HEREE
B E RS RIREAYIERARER (A TAERNRIEERESRZ
BEAIREHEE ARSI RIZIEREBYERRAM  (6)BTARMNR
RPTEENRIRARE S E G EREBRE(\  BRATETIENE
AR  B) BT AES MR EANKESEE - & (7)ETASTARE
B e EEE (PO PIREN S E B R ERE )

BT ANEDTHATE R KRR

ETRIEBREBESOTEOERD -
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Climate-Related Disclosures Chapter/Disclosure
RIRAEAIRE =0 HE

() Risk Management
n. REEEE

27. An issuer shall disclose information about:
27. BITABEBEUNTE ¢

(@ the processes and related policies it uses to identify, assess, prioritise  Climate Resilience and Management
and monitor climate-related risks, including information about: RIREEZ D RER
(i) the inputs and parameters the issuer uses (for example, information

about data sources and the scope of operations covered in the
processes);

(i) whether and how the issuer uses climate-related scenario analysis to
inform its identification of climate related risks;

(iii) how the issuer assesses the nature, likelihood and magnitude of
the effects of those risks (for example, whether the issuer considers
qualitative factors, quantitative thresholds or other criteria);

(iv) whether and how the issuer prioritises climate-related risks relative to
other types of risks;

(v) how the issuer monitors climate-related risks; and

(vi) whether and how the issuer has changed the processes it uses
compared with the previous reporting period

(b) the processes the issuer uses to identify, assess, prioritise and monitor
climate-related opportunities (including information about whether and
how the issuer uses climate-related scenario analysis to inform its
identification of climate-related opportunities); and

(¢ the extent to which, and how, the processes for identifying, assessing,
prioritising and monitoring climate-related risks and opportunities
are integrated into and inform the issuer’s overall risk management
process.

(@) ETARREA - FHEREERRER  AREEETEEESWRTE
KHRENABRR - BRABUTIENER

(i) BITAEANBABR 2 (PIINER KR REFTRENEBHE)

(ii) 1T ARA R AA 0 A RARAERE 15 R 547 R AR SRR AR B R

(iii) BITAMAFEERRROZENEE - TREREE (FIMETATE
EZREMRRE - E(CPIEREMPTRERE)
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Climate-Related Disclosures Chapter/Disclosure
RIREEAKE BE BB

(iv) BT ATA R an ) st R AR B L AR B0 L AR Y L e 0 B UR R B

v) ETANAERAEREEBRRERR &

(vi) 1 —(EEREELL - 1T AR KA E A E A ARAR

(b) EOTARRES - FHERIREREE  ARETETEEESTRFE

RHRIE (BIEET AR R0 A R AR B 1S 5 O AT R E R R AR 2
HBOE) &

() RIRAER R AME N - FHE - BRFPIFERERE - RUARA
BT ANBEBREREERE  URBANEE0M -

(IV) Metrics and Targets

Iv. EERBRZ
Greenhouse gas emissions

BEREHER

28. An issuer shall disclose its absolute gross greenhouse gas emissions generated during the reporting period,

expressed as metric tons of CO, equivalent, classified as:
28. FITABBBEEFRPANBERBEHAHRE U2 _AREERT)  IHA

(@) Scope 1 greenhouse gas emissions; Performance Data Summary
(b) Scope 2 greenhouse gas emissions; and BUERIRHE

(¢ Scope 3 greenhouse gas emissions.

(@) FER=REEHEN

(b) BEDEEREBHM : K&

©)] HEREREHH ;
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RIRMEEKE B8 W=
29 An issuer shall:
L BITAE
(a) measure its greenhouse gas emissions in accordance with the Performance Data Summary
Greenhouse Gas Protocol: A Corporate Accounting and Reporting HIERRABE

Standard (2004) unless required by a jurisdictional authority or another
exchange on which the issuer is listed to use a different method for
measuring greenhouse gas emissions;

(b) disclose the approach it uses to measure its greenhouse gas emissions
including:
(i) the measurement approach, inputs and assumptions the issuer uses to

measure its greenhouse gas emissions;

(i) the reason why the issuer has chosen the measurement approach,
inputs and assumptions it uses to measure its greenhouse gas
emissions; and

(iii) any changes the issuer made to the measurement approach, inputs
and assumptions during the reporting period and the reasons for those
changes;

(@] for Scope 2 greenhouse gas emissions disclosed in accordance with

paragraph 28(b), disclose its location-based Scope 2 greenhouse gas
emissions, and provide information about any contractual instruments
that is necessary to enable an understanding of the issuer’s Scope 2
greenhouse gas emissions; and

(d) for Scope 3 greenhouse gas emissions disclosed in accordance with
paragraph 28(c), disclose the categories included within the issuer’s
measure of Scope 3 greenhouse gas emissions, in accordance with
the Scope 3 categories described in the Greenhouse Gas Protocol
Corporate Value Chain (Scope 3) Accounting and Reporting Standard

(2011).

(@) BRIFBERBARBTA LTS —XHMSEEXR - TRIFTAERE
CRAEREZERR  DERERBERE(2004F) )t LAEREH
o

(b) FREARARGERERBRNAE - B

0] BT ARG EERERRBFMOETE  BABENRRE

(ii) BT ARMERZTERE BABRRBRAEREREHEN &

(ii) BT AEERPEENE GABR RBRETHERZEEUREE
REA :

() HIRIBE28(0) BB BRMEHE 2R E R - WEH i A EERE
E2REREHN - WIRHADREEZEMOEAIREHIXENE
R

(d) HIRBE28 )R BEENBEIAZEREH N RECRERBZERR

EEEERE (BEI) ZEEBERE (20114)) Al o) #2348 7l 5 55 %
TTAGEREIREREHFBTESHIER -
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Chapter/Disclosure

B RE

Climate-related transition risks
SIRERAE L A
30. An issuer shall disclose the amount and percentage of assets or business

activities vulnerable to climate-related transition risks.

30. BITAARERSXABREHELARTENEELEHTPNESHENLED

Climate-related physical risks
E e
31. An issuer shall disclose the amount and percentage of assets or business

activities vulnerable to climate-related physical risks.
BITANERBRSXRIGEEAELR

BYENEERRHEBNSBMADL

Reasonable and supportable
information was not available at the
reporting date without undue cost or
effort. We will explore the feasibility of
disclosing such metrics in the future.
fEEHRz B - EEFHEH B ERRE
LHOERT » RS S I B AR
EARRAE R o RIRFRFIGIRFT B BEZ T
FEIREAITIE ©

Reasonable and supportable
information was not available at the
reporting date without undue cost or
effort. We will explore the feasibility of
disclosing such metrics in the future.
FERZ A EEFMNETLERAL
LHEBERT - REEEUSE IR B Ak
EAERAE R o ARG R BT
FEIZHAITIE -
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RIRMEEKE B8 W=

Climate-related opportunities

RIRIEEIHE

32. An issuer shall disclose the amount and percentage of assets or business Reasonable and supportable
activities aligned with climate-related opportunities. information was not available at the

32, BTAARBESERREHAREBNEESER TDNESBELED reporting date without undue cost or

effort. We will explore the feasibility of
disclosing such metrics in the future.
iR B - EEBNE TV ERARL
LHEERT  REEEUSE I B AR
AR E R - RIRB PR REE %S
FEIREAITIE ©

Capital deployment

33. An issuer shall disclose the amount of capital expenditure, financing or Reasonable and supportable
investment deployed towards climate-related risks and opportunities. information was not available at the
33. BTAAREARRGEHEBERRIEBNEAAY  BMERRENSE - reporting date without undue cost or

effort. We will explore the feasibility of
disclosing such metrics in the future.
iR B - EEBME SV ER R
LHEBERT - REEBUSE I B Ak
AR E R - RIRB IR REEZE
FEIREAITIE ©

Internal carbon prices

R BB B E B

34. An issuer shall disclose:

34. BITAZEWEMT -

(@ an explanation of whether and how the issuer is applying a carbon Internal carbon pricing is currently not
price in decision-making (for example, investment decisions, transfer a part of our decision-making. We
pricing, and scenario analysis); and will explore the use of internal carbon

(b) the price of each metric tonne of greenhouse gas emissions the Pricing in the future.
issuer uses to assess the costs of its greenhouse gas emissions; BT B A 120 ARG P9 RB I (B A A B APIH0
or an appropriate negative statement that the issuer does not apply a REGBIZF » RIVGERRRRERA
carbon price in decision-making. AbBEE

(@) Eé%%é’*‘ﬁ)\"ﬁﬁ&m@ﬁiﬁ%%ﬁq:Eﬁ)ﬂﬁﬁi{% (PIanRERE - BREE

RIEEDHT)
(b) BT ARREERERBHM AN T AR EREBHNETE -
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RIRMEEKE B8 W=
Remuneration

M

35. An issuer shall disclose whether and how climate-related considerations The Group has not yet incorporated
are factored into remuneration policy, or an appropriate negative statement. climate-related performance indicators

This may form part of the disclosure under paragraph 19(a)(iv). into its remuneration policy. We will
35. FITABARBERGERBEEREZNA RIOEMAFTFER  IRERBEZEMNEE  explore the feasibility of enhancing our
AR o EAREBRRIEE19Q@) (V)R IEH BN — 35 - remuneration policies.

AN B i AR A SRR AR B D 4B RUE IR A
MR o FAPTEERA 7T & F I ECE A
A4 -
Industry-based metrics
TR
36. An issuer is encouraged to disclose industry-based metrics that are Not Applicable
associated with one or more particular business models, activities or “EA
other common features that characterise participation in an industry. In
determining the industry-based metrics that the issuer discloses, an issuer
is encouraged to refer to and consider the applicability of the industry-based
metrics associated with disclosure topics described in the IFRS S2 Industry-
based Guidance on implementing Climate-related Disclosures and other
industry-based disclosure requirements prescribed under other international
ESG reporting frameworks.
36. AR GAFBETAREE—ARZ AR ENEBRXMNEEDEBOTTEIER
B REH2EAMTETREHBEENTEER - EREREMWLITEET
W ARSI BET A2 E (R M B RS i HEREERS29,) TR RE
ER)MEMBIRIRIE - & RERWEELRR T 1T IR EE 2 kA 6y B i
EXrBEREENTERSR  TEEEEREM -
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RIRMEEKE B8 W=
Climate-related targets

RIRER B2

37. An issuer shall disclose (a) the qualitative and quantitative climate-related Climate Resilience and Management
targets the issuer has set to monitor progress towards achieving its SEEE 7K EE
strategic goals; and (b) any targets the issuer is required to meet by law or
regulation, including any greenhouse gas emissions targets. For each target,
the issuer shall disclose:
37. BITAERE (oA RERER AR BT R M & TSR IEEE 8 E T
REERE : ROPVEESEREZRBFTAEINEMNESR  BEETMEER
BHWERE BITAENBEETE—RE

(@ the metric used to set the target;

(b) the objective of the target (for example, mitigation, adaptation or
conformance with science-based initiatives);

(@] the part of the issuer to which the target applies (for example,
whether the target applies to the issuer in its entirety or only a part of
the issuer, such as a specific business unit or geographic region);

(d) the period over which the target applies;

(e) the base period from which progress is measured;

) milestones or interim targets (if any);

(9) if the target is quantitative, whether the target is an absolute target or

an intensity target; and

(h) how the latest international agreement on climate change, including
jurisdictional commitments that arise from that agreement, has
informed the target.

(@) R B BRI ¢

(b) BZ 8 ) (DI BRI AR R

() BEmERRE (PINEETERNETAREREERHS (NEE
PR A EEHECREE)) ;

(@) B e A A

€ R ERLEL

) BEERIE B sk 1R IR () |

@ MBRCEE ABEYEIRERRERE R

(n) B RIR S CE 3 (B R MEAE A RVERH) MR ETA
BREEE-
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Chapter/Disclosure

38. An issuer shall disclose information about its approach to setting and

reviewing each target, and how it monitors progress against each target,

including:

38. BITARABBERENBEZTEARN L ULENFEREREE &
7

(a) whether the target and the methodology for setting the target has

been validated by a third party;

(b) the issuer’s processes for reviewing the target;

(c) the metrics used to monitor progress towards reaching the target; and

(d) any revisions to the target and an explanation for those revisions.

(@) R FAEE 7

(b) BOTABRZAENIER

@] AREREREENER &

(d) EAERT B RORNE RRA -

39. An issuer shall disclose information about its performance against each
climate-related target and an analysis of trends or changes in the issuer’s
performance.

30. BITAEBRBERMH
BIEAHT -

40. For each greenhouse gas emissions target disclosed in accordance with

FIHERIRAER B RHERNERAREEITABRABE X

paragraphs 37 to 39, an issuer shall disclose:

40. BHIREI7TEIORWENT TR ERELNER - BT ARRE

(@) which greenhouse gases are covered by the target;

(b) whether Scope 1, Scope 2 or Scope 3 greenhouse gas emissions are
covered by the target;

(¢ whether the target is a gross greenhouse gas emissions target or

a net greenhouse gas emissions target. If the issuer discloses a
net greenhouse gas emissions target, the issuer is also required to

separately disclose its associated gross greenhouse gas emissions

target;
(a) B iRRE YL )R =R 88
(b) BERORESE  HE2NEBEDAERBIN
() HEER A EREREEEZER AR B FEEE - WARE

REFROFERR  ETARSIIMBEERNAERENNEERR

Environmental, Social and Governance Report 2025 3% »

BE BB

Climate Resilience and Management

We will explore the feasibility of having

our targets validated by a third party.

RIREE N R ERH PRI B A EE
BERmE=TETRENATIE -

No revisions have been made during

the reporting period.
WEAEARETERSET -

Climate Resilience and Management

RIRIEE S R EE

Climate Resilience and Management
RIREE S KB R

At present, the target was not derived
using a sectoral decarbonisation
approach for target setting.

BT - 10 B B SR AT BT
Bt -
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Climate-Related Disclosures Chapter/Disclosure

RIRMEEKE B8 W=

(d) whether the target was derived using a sectoral decarbonisation We are evaluating the potential need
approach; and to purchase carbon credits in the

©) the issuer’s planned use of carbon credits to offset greenhouse gas future to meet our carbon reduction

emissions to achieve any net greenhouse gas emissions target. In target. Disclosure will be considered
explaining its planned use of carbon credits, the issuer shall disclose; ~ following this assessment
BB RS BEREARKEEERE

(i) the extent to which, and how, achieving any net greenhouse gas e ) L
EHDRE REEBEAI AT o

emissions target relies on the use of carbon credits;
(if) which third-party scheme(s) will verify or certify the carbon credits;

(iii) the type of carbon credit, including whether the underlying offset will
be nature-based or based on technological carbon removals, and
whether the underlying offset is achieved through carbon reduction or
removal; and

(iv) any other factors necessary to enable an understanding of the
credibility and integrity of the carbon credits the issuer plans to use (for
example, assumptions regarding the permanence of the carbon offset).

(d) BRRE/RBITERRTESLN &

) BOTAGEEAREAEEAZREHMUERIMEEREHEITFE
B1iZ - BANERIREAOE - BITAARE

(i) KRBERRERABREIMAZTREHFNFEAZHRERAR ;

(ii) ZHAE RS R L 58 = 77 5T EIBR 8 SRR

(iii fix1= A mﬁﬁ'a%ﬁ%ﬁﬁmmm R EREREREHRMIRHER
LA ARG S 2B AR IGE RIOSRER - &

(iv) REBEABRETAGECANRERNAEEMTREIERLHOERE

EEEE (Flan - HIREERROEBR) °

41. In preparing disclosures to meet the requirements in paragraphs 21 to 26 Performance Data Summary
and 37 to 38, an issuer shall refer to and consider the applicability of cross- ZUEXRIBHE
industry metrics (see paragraphs 28 to 35) and (ii) industry-based metrics
(see paragraph 36).
M, EREFEBNDTAFEE21 226 RI7TEIBEMRTR - BITABLE ()BT
ZEE (RFE28E36R) R(i)1THER (REGR) UEEHLLTHEMA -
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